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AND  THE  PRINTING  INDUSTRY 


With  Daycos,  the  ori(iinal  and  leading 
synthetic  rubber  rollers  on  the  job,  your 
pressroom  will  never  bog  down  or  “lay  an 
egg”  when  rush  jobs  are  on  the  hook. 
Daycos  take  Mondays  in  stride — never 
get  Spring  fever  during  days  of  changing 
temperature— never  need  to  be  pampered. 
Away  in  a  flash,  Daycos  keep  going  to  out¬ 
perform  ordinary  rollers  on  every  turn, 
whileoutlasting  them  by  as  much  as4  to  1. 

What’s  more,  these  all-season,  all¬ 
purpose  Daycos  are  tailored  to  the  exact 
plasticity  that  your  work  requires.  Get 
the  one  and  only  genuine  Dayco  Roller 


with  renewable  surface  (Re-Daycoing) 
feature  that’s  typical  of  every  Dayco. 

THE  DAYTON  RUBBER  MEG.  CO. 
Dayton,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers 

CANADIAN  REPRESENTATIVES: 
Manton  Bros.,  Ltd.,  Elizabeth  Street,  Toronto 


mse 


GO  into  today’s  progressive  partners.  One  must  have  the  other 
pressrooms.  See  there  the  lat-  for  fullest  success, 
cst  equipment  efficiently  busy  —  Information  on  any  one  or  more 
certainly  a  sign  of  modern  manage-  Miller  Automatics,  in  sheet  sizes 
ment.  Capable  management  and  effi-  from  13x20  to  40x52,  gladly  given 
cient  equipment  are  inseparable  to  any  reputable  firm,  on  request. 

T^wenty  prominent  users  of  five  or  more  Miller 

Autmatics,  who  last  year  installed  additional  — 

Art  Color  Priating  Company,  Dunellen 
Coraelius  Printing  Co.,  Indianapolis 
R.  R.  Donnelley  &  Sons  Co.,  Chicago 
Forbes  Lithograph  Mfg.  Co.,  Chelsea 
C  H.  Forsman  Company,  New  Y ork 
Fnoklin  Printing  Company,  Philadelphia 
General  Manifold  and  Printing  Co.,  Franklin 
Jodd  and  Detweiler,  Inc.,  Washington,  D.  C. 

Manz  Corporation,  Chicago 
McCall  Corporation,  Dayton 


Ogden  Printing  Co.,  Inc.,  New  York 

Reynolds  &  Reynolds  Co.,  Dayton 

Toby  Rubovits,  Inc.,  Chicago 

Runge  Press  Limited,  Ottawa 

U.  S.  Gov’t  Printing  Office,  Washington,  D.  C. 

U.  S.  Printing  &  Lithograph  Co.,  Cincinnati 

Universal  Match  Division,  St.  Louis 

Webb  Publishing  Company,  St.  Paul 

Western  Tablet  &  Stationery  Co.,  St.  Joseph 

Wheeler- Van  Label  Company,  Grand  Rapids 


NIllER  PRINTING  MACHINERY  CO.,  PITTSBURGH,  PA.  f  -it 

'  'Ik  matte  cylmaer  presses. 


Life . . . 


canH  be  all  play 


Life  can’t  be  all  play.  Most  of  us  wouldn’t  want  it  to  be  that  way. 
But  who  is  there  among  us  who  doesn’t  want  some  play — or  at 
least  the  feeling  of  freedom  to  play.  Printing  is  a  business  of  im 
mense  and  painstaking  detail.  One  single  serious  slip  or  failure 
and  the  job  is  spoiled.  Imperfect  or  inferior  paper  is  one  fruitful 
source  of  printers’  griefs.  Why  not  do  as  so  many  experienced 
printers  have  done?  Concentrate  on  Buckeye  Cover  and  take 
no  chances  of  paper  trouble.  It  is  so  sound  and  uniform  that  you 
can  forget  about  the  paper.  The  habitual  use  of  Buckeye  Cover 
makes  for  bigger  profits,  happier  customers  and  more  playtime. 

THE  BECKETT  PAPER  GO. 
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Here  ur«  ••van  laatures  of 

tk«  Littl*  Giant . . .  America’s 
lowast  priced  cylinder  press 
. . .  that  spall  profit  in  any 
pxintez’s  language,  as  told  by 
Owner  Paul  MacDonald  and 
Foreman  F.  G.  (Jmrry)  O'Hara 
of  the  Gaylord  Printing  Com- 
puiy,  Gaylord,  Michigan. 


1.  "Handles  a  wider  range  of  jobs,  from  hand  bills  to  fine 
halftone  screen  and  color  work,  with  hair-line  register. 

2a  "Saves  time  on  press  because  of  operating  simplicity 
of  the  Little  Giant. 

3.  "Produces  jobs  that  formerly  were  next  to  impossible 
because  of  cylinder  press  impression  and  ink  distri¬ 
bution. 

I  4.  "Saves  time  by  making  changes  without  removing 
forms  from  the  press. 

5.  "Cuts  makeready  time  in  half. 

6.  "Running  time  is  two-thirds  less. 

7.  "Gets  jobs  now  that  used  to  be  out  of  our  range." 


See  what  the  Little  Giant  can  do  for  you  .  .  .  your  nearest  ATF  Branch 
Office  or  Dealer  has  complete  details.  Visit  your  nearest  ATF  Branch  today! 


200  ELMORA  AVENUE,  ELIZABETH,  NEW  JERSEY  •  Branches  in  Principal  Cities 

The  Graphic  Arts  Monthly — Marchy  1941  3 


HEAmi  Mid  HAPP1NE88 


TENNIS 


GOLF 


BATHS' 


rtction 

wrtiwtt  Hel«U  Inc  MfC  Hi  Grady  Maimina,  fraddMt  •  R.  8.  Mctodibv  OWL  MgR 


The  Graphic  Arts  Monthly — March,  1941 


Volume  I,  No.  1  of  the 
Strathmore  New  Business  Series. 
We  open  the  series  with 
New  Business  for  the  Retail  Store.  d 
itures  suggestions  for  store  folders,  - 
come  up  every  month  in  the  year. 


VJ. 


iJL 


WEST  SPRINGFIELD,  MASSACHUSETTS 
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I  Strathmore 
NEW  BUSINESS 


^mteo 


A  new  series  of  Strathmore  mailing  pieces 
designed  to  help  you  do  a  creative  job  of  selling,  by  bringing  you  creative  ideas  in 
pointing.  •  A  printer  who  goes  after  new  business  can  get  new  business.  He  won’t 
wait  to  be  called  in  on  a  job. ..he’ll  go  out  and  sell  ideas!  •  An  idea  can  be  made 
more  important  to  your  customers  than  saving  a  few  dollars.  Being  out  in  front  with 
suggestions  that  sell  can  be  more  profitable  to  you  than  turning  in  the  lowest 
bid!  •  That’s  the  reason  for  this  series.  Here  are  practical  pieces,  full  of  ideas, 
reproducing  examples  of  creative  printing  in  miniature  form.  They  are  real  selling 
tools,  for  you  to  use  in  creating  more  interest... and  getting  more  orders. 


Volume  13 


March,  1941 


Numbers 


Publication  office 
608  So.  Dearborn  Street,  Chicago 
Telephone  Harrison  0486 


Eastern  sales  office 
17  East  42nd  Street,  New  York 
Telephone  Murray  Hill  2-6770 


The  ONLY  graphic  arte  publication 
tent  every  issue  into  every  known 
graphic  arts  plant  in  North,  Central 
and  South  America,  and  to  thousands 
of  executives  at  their  homes. 

Subscription  to  individuals,  not  exeC’ 
utiaes,  $1.00  per  year  in  the  U.  S. 
and  Canada;  $2.00  per  year  outside  of 
the  V.  S.  and  Canada. 
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SHgineering 

in  the  Printing  Industry 

luf  J.  W.  Rockefeller,  Jr. 

Consulfing  Prinfing  Engineer 

(Part  III) 


if  If  the  printer  of  today  is  to  succeed 
in  spite  of  the  ever  mounting  obstacles, 
he  cannot  afford  to  overlook  a  single 
factor  which  will  aid  him  in  producing 
a  better  product  more  cheaply.  He  can 
afford  to  waste  neither  material,  man¬ 
power,  nor  shop  overhead.  In  order  to 
operate  successfully,  it  is  important 
that  the  printer  realize  that  our  indus¬ 
try,  like  any  other,  is  in  a  constant  state 
of  change.  Nothing  in  it  is  permanent 
and  this  applies  to  the  individual  busi¬ 
ness  as  well.  If  one  is  inclined  to  doubt 
this,  let  him  recall  some  of  the  big 
names  in  the  printing  industry  in  his 
locality  20  years  ago.  It  will  be  found, 
in  all  likelihood,  many  of  these  are  no 
longer  in  existence.  On  the  other  hand, 
a  large  number  of  the  outstandingly 
successful  printing  plants  today  are 
plants  which  have  come  into  being  since 
1929.  The  most  up-to-date  and  best  of 
equipment  today  may  be  outmoded  two 
years  from  now.  For  this  reason,  it  has 
been  our  practice  in  recommending  spe¬ 
cialized  equipment,  to  assume  that  such 
equipment  must  pay  for  itself  over  a 
period  of  two  years  in  order  to  present 
an  attractive  investment. 

If  there  are  radical  changes  in  equip¬ 
ment,  it  is  equaUy  true  that  there  is  a 
wide  variation  in  the  individual  print¬ 
er’s  costs,  not  only  from  year  to  year, 
but  from  month  to  month.  It  is  ques¬ 
tionable  whether  half  of  the  cost  sys¬ 


tems  in  use  today  are  actually  an  asset 
to  the  printing  concerns  wUch  keep 
them.  In  calculating  the  overall  cost 
per  chargeable  hour,  the  printer  in 
most  cases  goes  upon  the  basis  of  ptst 
performances.  The  hourly  cost,  as  every 
printer  knows,  is  greatly  affected  by  the 
activity  in  his  shop  and  every  job  that 
he  loses,  as  well  as  every  job  diat  he 
takes,  will  affect  it.  The  information 
which  the  printer  needs  is  not  what  the 
costs  were  last  month  or  last  year,  hot 
what  they  are  going  to  be  this  year  upon 
the  basis  of  doing  a  given  volume  of 
business.  If  he  has  the  information 
which  will  tell  him  this,  he  is  well 
equipped  to  quote  upon  any  order. 
Without  it,  he  is  forced  either  to  guess 
or  to  estimate  on  the  basis  of  past  busi¬ 
ness,  one  of  which  is  just  about  as  risky 
as  the  other. 

In  order  to  determine  whether  he  is 
operating  efficiently,  the  printer  should 
have  some  standard  with  which  to  com¬ 
pare  his  production  figures.  This  stand¬ 
ard  cannot  be  taken  from  production 
records  of  the  past  because  it  is  not 
known  how  the  past  figures  compared 
with  satisfactory  standards.  They  can¬ 
not  be  taken  from  the  averages  of  the 
industry  for  several  reasons.  First  of 
all,  the  average  plant  does  not  represent 
a  good  standard,  attested  by  the  fact 
that  the  average  printer,  during  the 
past  ten  years  at  least,  has  not  made  a 
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satisfactory  profit  either  upon  his  in¬ 
vestment  or  on  the  basis  of  gross  annual 
business.  Averages  for  the  industry  in¬ 
clude  plants  doing  too  wide  a  diversity 
of  work  to  make  such  averages  valuable. 
One  plant  may  be  running  its  presses 
entirely  upon  10  point  or  15  point  card 
stock  while  another  may  be  running 
largely  on  tissue  paper.  Production  fig¬ 
ures  of  both  of  these  plants  are  lump^ 
in  any  general  average.  The  only  fair 
and  satisfactory  method  by  which  to  set 
up  a  standard  for  a  given  plant  must  be 
based  upon  first-hand  knowledge  of  suc¬ 
cessful  plants  in  the  industry  and  the 
type  of  work  these  plants  are  doing  as 
well  as  the  plant  for  which  the  stand¬ 
ards  are  being  set. 

In  order  to  make  this  point  clearer, 
let  us  consider  a  single  item  in  the 
printer’s  cost,  the  matter  of  lockup.  In 
time  study  after  time  study  made  on 
stone  men,  it  has  been  found  that  50% 
or  more  of  the  average  stone  man’s  time 
is  spent  in  gathering  material  and  bring¬ 
ing  it  to  the  stone  and  less  than  50%  in 
locking  up  forms.  In  some  plants,  where 
such  a  study  has  revealed  this  condition, 
steps  have  been  taken  to  correct  it. 
Materials  have  been  brought  to  the 
lockup  man  so  that  almost  every  piece 
of  furniture,  quoin,  etc.,  that  he  uses 
can  be  reached  without  his  having  to 
move  from  his  stone.  After  such  steps 
have  been  taken,  it  has  been  found  that 
lockup  time  has  been  decreased — in 
many  cases  as  much  as  50%.  A  man 
working  under  such  conditions  may 
actually  be  loafing  on  the  job  and  still 
produce  considerably  more  than  a  stone 
man  working  much  harder  under  aver¬ 
age  conditions.  The  latter  man,  how¬ 
ever,  may  be  unjustly  censured  for  not 
coming  up  to  a  standard  which  includes 
the  work  of  the  former. 

In  a  number  of  shops,  pre-makeready 
and  inspection  methods  have  been  in¬ 
stalled  which  materially  shorten  the 
makefeady  time  of  forms  after  they  go 
to  press.  If  the  makeready  time  of  such 
shops  is  averaged  with  those  shops 


which  do  not  possess  pre-makeread 
and  inspection,  an  average  will  be  obi 
tained  which,  if  taken  as  a  standard,  is] 
too  low  for  the  former  and  too  high  fori 
the  latter.  Humidified  plants  must  be 
expected  to  show  better  press  averagei 
during  the  months  of  January,  Febro-' 
ary  and  March  than  plants  which  sxe* 
not  humidified  and  which,  as  a  come* 
quence,  may  have  trouble  with  static 
electricity  and  register.  Obviously,  any 
average  which  includes  both  types  of 
plant  cannot  be  accepted  as  a  fair  stanii 
ard  for  either. 

After  fair  standards  are  set  up,  itis  < 
necessary  that  the  printer  have  thei 
knowledge  which  will  equip  him  to  as-j 
sist  his  employees  in  attaining  the 
Very  often,  the  fact  that  standards  are1 
not  attained  is  not  the  fault  of  the  en 
ployees  but  of  management.  Badly] 
mounted  cuts,  warped  wood  mountii  _ 
tapering  linotype  slugs,  broken  letter^ 
or  type  faces,  will  all  contribute  to  thej 
heavy  toll  which  makeready  takes  in  the 
average  printing  plant.  In  most  cases, 
these  are  beyond  the  control  of  the 
pressman  and  he  must  rely  upon  the 
cooperation  of  the  management  in  or¬ 
der  to  eliminate  these  handicaps  and 
improve  his  production  figures. 

The  printer  who  hopes  to  operate 
successfully  must  keep  abreast,  at  all 
times,  of  the  improvements  in  the  in¬ 
dustry,  not  only  as  far  as  equipment  is 
concerned,  but  also  as  regards  methods, 
employee  rating  standards,  etc.  He  can 
obtain  this  information  sometimes  from 
manufacturers  of  equipment.  He  m 
help  himself  out  occasionally  by  visiting 
successfully  opera>ting  plants.  He  can, 
if  the  plant  is  large  enough  to  permit, 
have  a  thorough  checkup  made  by  out¬ 
side  counsel  which  will  reveal  where  his 
profit  leaks  occur  and  where  production 
is  substandard  compared  with  success¬ 
ful  concerns  doing  his  general  type  of 
work.  In  order  to  improve  conditions 
in  his  own  plant,  he  must  realixe  to 
of  all  that  there  is  a  possibility  for  im- 
( Continued  on  page  75) 
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It  Never  Can  be  a  Salesman 

UNTIL  IT  GETS  ON  PAPER 


HOT  ideas,  eighteen  carat  art,  and 
sterling  typography  are  mighty 
important  ammunition  in  any 
campaign.  But  the  indispensable 
motorized  division  that  takes 
them  up  where  they  can  see  the 
whites  of  their  eyes,  and  gives  an 
advertiser  the  chance  to  grab  off 
some  orders,  can  be  only  one 
thing — paper!  In  today’s  mighty 
push  for  profit,  give  your  custom¬ 


ers  the  best  there  is — Champion 
paper.  Because  of  greater  values, 
splendid  service,  and  complete¬ 
ness  of  the  line,  printers  and 
advertisers  long  ago  made  Cham¬ 
pion  the  largest  producers  of 
printing  papers.  Whether  you 
send  sales  ammunition  up  on  coat¬ 
ed  or  uncoated,  offset,  cardboard, 
envelope,  or  postcard  . . .  dump 
the  whole  load  on  Champion! 


mills  at  HAMILTON.  OHIO  .  .  .  CANTON,  N.  C.  .  HOUSTON,  TEXAS 

Manufacturen  of  Advertisers*  and  Publishers’  Coated  and  Uncoated  Papers,  Cardboards 
Bonds,  Envelope  and  Tablet  Writing  .  .  .  Over  1,500,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

^  YORK,  CHICAGO,  PHILADELPHIA.  CLEVELAND,  BOSTON,  ST.  LOUIS.  CINCINNATI,  ATLANTA 


A  Survey  of  the 

I 

Silk  Screen  Printing  Process  \ 


(Part  III) 


Special  Effects 

(Recent  Developments) 

'Ar  Silk  screen  is  said  to  be  the  most 
versatile  of  the  graphic  arts.  The  na¬ 
ture  of  the  stencil  is  such  that  other 
mediums  besides  ordinary  paints  can 
be  stencilled  easily  on  any  surface. 
Here  are  some  of  the  unusual  effects 
which  the  silk  screen  process  printer 
can  turn  out. 

Varnishing 

Silk  screen  is  successfully  used  to 
apply  overprint  varnish  over  entire 
areas.  Varnish  can  also  be  applied  to 
controlled  areas  or  spots  on  posters, 
and  displays,  etc. 

Gluing 

Any  liquid  glue,  hot  or  cold  is'  a 
practical  silk  screen  medium.  The  sur¬ 
face  upon  which  the  glue  is  applied, 
or  the  purpose  of  the  gluing,  makes  no 
change  in  the  operation.  For  instance, 
glue  may  be  stencilled  on  cardboard 
easels  much  faster,  cleaner  and  more 
efficiently  than  is  possible  by  hand 
brushing.  The  advantage  of  this  sten¬ 
cil  process  for  laminating,  pasting,  and 
spot  mounting  is  immediately  obvious. 


%  J.  1.  Biegeleisen 

Author:  The  Silk  Screen  Printing  Process 


Where  rubber  cement  is  preferred,  it 
can  be  used  in  place  of  ordinary  glue. 

Applique  Compounds 

The  silk  screen  process  has  made  it 
practical  to  apply  other  adhesive  sub¬ 
stances.  One  of  these  is  a  special 
flocking  compound.  This  is  a  particu¬ 
larly  sticky  paint,  which  tenaciously 
holds  wool,  rayon,  or  cotton  dust  or 
flock.  This  introduces  a  novel  texture 
for  general  display  work,  banner  signs, 
and  especially  for  fashion  posters. 

Another  adhesive  can  be  used  to 
serve  in  a  similar  way  for  holding 
mother-of-pearl  snow  crystals,  flitter, 
tinsel  material,  beads,  and  other  ap¬ 
plique.  While  the  adhesive  paint  is 
still  wet,  and  sticky,  the  applique  ma¬ 
terial  is  dusted  over  the  print.  Flock¬ 
ing  is  distributed  evenly  over  de 
surface  by  means  of  an  inexpensive 
vibrating  machine  which  also  helps 
shake  off  the  excess  dust. 

Etching  Compounds 

A  special  etching  compound  (Screen- 
Etch)  is  now  available  that  is  not 
injurious  to  the  stencil  or  to  the  hands. 
This  is  a  jelly-like  paste  that  is  printed 
through  the  stencil  in  the  same  vray 
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INCREASE  YOUR  SHOP  PROFITS 

by  adding 

SOK  SCREEN 


Jil  OL 


These  NAZ-DAR  KITS  are 
ideal  for  that  purpose. 

More  and  more  printers  are 
boosting  their  net  profit  by 
silk  screen  work.  Order  one  of 
these  kits  and  get  started. 
Ideal  for  short  run  jobs.  Inex¬ 
pensive  color  work,  gold  and 
silver  printing,  light  colors 
over  dark,  etc.  Print  as  many 
as  you  need  in  any  number  of 
colors— on  paper,  cardboard, 
cellophane,  bookbinder's  fab¬ 
rics,  metal,  glass  or  wood. 


KIT  A— Printing  Unit  30  x  40  in.— $30.00 

KIT  B — Printing  Unit  20  x  30  in.— $25.00 

KIT  C— Printing  Unit  11  x  Y4  in.— $10.00 

Order  today  or  write  for  free  catalog 


HAZ-DAR  COMPANY  " 


For  Extra  Profits 


Speed  6500  per  hour  .  .  .  Contin- 
uow  Feeder  .  .  .  Flat  Bed  and 
Cylinder  Construction  .  .  .  Prints 
trom  Standard  Type,  Machine 
Composition  or  Flat  Plates  .  .  . 
Eliminates  Curved  Plates  and 
Turtles  .  .  .  Screw  Adjustment 
Im^ession  . . .  Little  or  no  Make- 
ready  . . .  Quick  Change  of  Forms 
•  .  .  Handles  all  Envelope  Styles. 
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that  paint  or  other  printing  mediums 
are  used.  Strange  as  it  may  appear, 
this  magical  compound  etches  a  fixed 
design  in  the  glass,  although  it  does 
not  affect  the  screen  itself. 

The  compound  is  stencilled  on  glass 
of  any  size  or  thickness.  Several  min¬ 
utes  later,  plain  sink  water  is  poured 
over  the  glass  and  presto — the  glass 
takes  on  a  light  permanent  etch  or 
frosting. 

Special  Paints 

Printers  and  lithographers  are  oc¬ 
casionally  confronted  with  displays 
that  call  for  a  “hlackboard”  spot  for 
individual  chalk  prices.  With  silk 
screen  process  men  this  is  no  problem, 
for  they  use  a  dull,  slightly  abrasive 
black  paint  which  when  dry,  takes 
chalk  excellently. 

Phosphorescent  paints  that  can  be 
silk-screened  are  now  being  experi¬ 
mented  with.  They  take  on  a  luminous 
glow  in  the  dark;  the  darker  the  sur¬ 
roundings,  the  more  glowing  the  dis¬ 
play. 

Manufacturers  of  paints  are  ever 
keen  to  new  demands  made  by  the 


silk  screen  process.  They  are  not  slow 
to  experiment  and  perfect  new  paintg 
and  mediums  to  cater  to  the  new  r. 
quirements.  Special  silk  screen  paints 
are  made  for  printing  on  ^ass,  cards, 
textiles,  wood,  tire  covers,  rubber,  coA 
leather,  decalcomanias,  celluloid  and 
cellophane,  lampshades,  gold  and  sil¬ 
ver  foil  paper,  metal,  etc.  Particnlir 
formulas  of  paints  are  compounded  to 
meet  particular  requirements. 

Among  interesting,  out-of-the-way 
printing  mediums  is  a  dye  for  print¬ 
ing  leopard  spots  on  cheap  rabbit  fnri. 
There  is  no  telling  where  the  search 
for  new  silk  screen  mediums  will  end. 

Unusual  Surfaces 

With  silk  screen  it  is  a  simple  mat¬ 
ter  to  do  imprinting  or  varnishing  on 
finished  displays  or  posters  which  are 
already  die-cut  and  easeled.  It  may  be 
a  little  more  troublesome  but  nevertln- 
less  practical  to  print  lettering  or  d» 
signs  on  assembled  wooden  or  metal 
displays,  boxes,  furniture,  containen, 
feathers,  and  an  assortment  of  other 
potential  printing  headaches.  Not  only 
is  it  simpler  to  handle  such  jobs  by 
silk  screen ;  indeed,  in  many  cases  it 
is  the  only  graphic  art  that  can  on 
dertake  such  herculean  tasks. 

The  silk  screen  printer  is  often  mar 
shalled  by  lithographers  to  do  opaque 
printing  over  lithographed  posters.  The 
opaque  paints  that  are  a  part  of  the 
silk  screen  printer’s  broad  palette, 
make  it  possible  to  cover  and  obliterate 
previous  copy  of  names  or  prices,  etc. 
Expensive  displays  with  *‘expensiw” 
mistakes  can  thus  be  salvaged  from 
the  waste  paper  man  and  brought  bad 
into  productive  circulation  at  a  sub¬ 
stantial  saving  of  time  and  money. 

And  now  just  a  reminder.  Silk 
screen  of  course  is  not  called  upon  only 
( Continued  on  page  U) 
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UNIFORMITY 


Everyday  inks  are  uniform!  Every  can  like  the  last  one.  Uniformity  m  ink 
helps  assure  quality  printing — printing  that  will  please  your  customers. 
They  will  appreciate  the  even,  clean  Everyday  colors;  colors  that  match 
standards  and  maintain  them.  For  more  information  write  Dept.  G.A.M., 
International  Printing  Ink,  75  Varick  Street,  New  York. 
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Check  Specifications 
on  a  Slipping  Order 

iff  Lyne  S.  Metcalfe 


A  The  whole  question  of  competitive 
bidding  on  printing  jobs  resolves  itself 
around  price,  and  in  the  majority  of  in¬ 
stances,  price  governs  the  allocation  of 
the  business.  **The  Smith  price  was 
lower,  so,  naturally.  Smith  gets  the 
business,**  is  a  statement  fai^iar  to 
every  printer. 

What  can  the  printer  do  in  this  situ¬ 
ation  to  save  the  order  for  his  shop? 

In  the  first  place,  too  many  shops 
allow  the  price  quoted  to  govern  the 
situation.  They  are  willing  to  talk  and 
haggle  about  price  with  the  customer, 
thus  making  that  topic  even  more  dom¬ 
inant  than  otherwise  might  be  the  case. 
Inasmuch  as  there  are  numerous  factors 
in  producing  a  printing  job  which  fac¬ 
tors  enter  into  the  placement  of  print¬ 
ing  orders,  the  printer  who  throws  up 
his  hands  and  lays  off  the  situation 
when  the  bad  news  comes  to  him  is 
quitting  before  the  battle  is  lost. 

There  are  reasons  for  variation  in 
price  quotations  on  given  print  jobs. 
Specifications  so  often  are  interpreted 
differently  by  different  shops;  specifica¬ 
tions  are  misunderstood;  or  they  are 
too  vague  to  insure  an  even  calculation 
by  all  competing  bidders.  To  get  down 
to  the  bottom  of  things  in  this  respect 
has  saved  many  an  order  for  the  printer 
who  digs  deeply  enough. 

On  a  recent  important  catalog  job 
released  in  New  York  City,  five  shops 
turned  in  bids  with  specifications  which 


allowed  great  latitude  for  the  varioni 
estimators.  The  result  was  that  prices 
quoted  varied  as  much  as  40  per  cenL 
One  printer,  whose  figure  automatically 
eliminated  him  from  the  situation,  ds 
cided  to  go  a  little  deeper.  He  per¬ 
suaded  the  buyer  to  check  the  lowest 
bid  against  the  materials  and  labor  in¬ 
volved  in  his  own  bid.  This  buyer  took 
the  common  attitude  that  **everybo^ 
got  the  same  specifications.** 

The  printer  ran  over  his  estimate 
sheet  with  the  customer,  somewhat  to 
the  latter*s  irritation ;  and  comparisons 
were  made  with  the  winning  bid.  He 
found,  first,  that  the  winner  had  failed 
to  specify  in  detail  the  exact  grade  of 
paper  stock  he  intended  to  use;  and 
gave  little  detail  about  composition  and 
format.  The  printer  listed  nine  points 
of  quality  and  style  noted  in  his  own 
bid  and  interested  the  customer  enoa^ 
to  check  by  phone  with  the  winning 
shop  to  determine  wherein  these  differ¬ 
entials  lay. 

The  result  was  that  our  curions 
printer  and  the  winning  printer  were 
describing  a  job  entirely  different  in 
every  respect — which  accounted  for  the 
discrepancy  in  quotations.  In  other 
words,  the  winner  was  quoting  a  lower 
price,  but  he  was  quoting  the  price  on 
a  job  of  poorer  quality  all  around. 
threw  the  whole  situation  open  again, 
with  the  result  that  the  curious  printer 
got  the  order  in  the  end. 
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EAST  TO  USE 


Everyday  inks  are  packed  in  beautiful,  colored  cans.  The  cans  are  sealed 
with  a  special  tape  which  makes  them  easy  to  open  and  to  reseal. 
Everyday  cans  will  brighten  up  your  ink  shelves.  And  Everyday  inks 
will  brighten  up  your  printing  jobs.  For  more  information  write  Dept. 
G.A.M.,  International  Printing  Ink,  75  Varick  Street,  New  York. 


In  this' case,  there  was  no  intention 
anywhere  to  mislead  or  chisel.  The  two 
shops  simply  were  quoting  on  different 
qualities  of  stock  and  workmanship. 

^  'printers  are  too  prone  to  accept  the 
;decisiohi  of  a  customer  in  his  allocation 
‘ofijobs  immediately  the  matter  of  lower 
r price  is  voiced  by  the  latter.  They  feel 
that  they  can  do  little  to  regain  control 
of  a  situation  where  a  competitor  has 
beaten  them  on  price.  Thus,  many 
orders  are  lost  which,  if  some  additional 
selling  were  done,  might  be  saved. 

I  know  that  very  often  when  a  job  is 
allocated  on  this  basis,  the  matter  is 
closed  by  the  customer.  But,  if  he  can 
be  shown  that  in  all  fairness  he  should 
find  out  just  what  each  bidder  has  in 
mind,  he  will  see  the  advantage  of  com¬ 
paring  notes — after  bids  are  all  in. 

There  certainly  is  no  ethical  reason 
why  a  losing  bidder  on  an  important 
printing  job  should  not  be  allowed  to 
justify  his  figure — if  he  can  do  so.  It 
works  out  to  the  advantage  of  the  buyer 
as  well  as  that  of  the  seller.  It  takes 
no  advantage  of  the  successful  compet¬ 
itor  because  he  enjoys  a  like  opportun¬ 
ity  when  occasion  arises. 

I  know  of  a  case  where  two  shops  bid 
on  a  big  job,  and  nothing  was  said  in 
the  winning  contract  regarding  delivery 
date.  On  the  other  hand,  a  shop  whose 
quotation  was  more,  and  which  stood 
to  lose  out,  specifically  pinned  itself 
down  to  a  definite  date  for  delivery. 
When  the  loser  called  attention  to  this 
the  customer  phoned  the  winning  shop 
and  asked  about  delivery  date.  It  was 
at  once  apparent  that  this  job  was  to 
be  handled  as  a  “time”  proposition 
which  accounted  in  some  measure  for 
the  lower  figure.  As  delivery  date  was 
very  important  in  this  case,  the  highest 
bidder  got  the  order. 

It  is  not  intended  here  to  imply  that 
price  always  is  the  deciding  factor,  but 
it  is  the  one  factor  which  is  out  in  the 
open  and  can  be  intelligently  met  by 
the  printer. 


It  is  not  even  necessary  to  know  the 
winning  quotation  figure.  The  losing 
shop  scarcely  can  expect  exact  figure* 
to  be  given  to  him  under  these  circum¬ 
stances. 

Buyers  of  printing  service  certainly  | 
want  to  get  the  very  most  for  their 
printing  dollars.  A  low  bid  does  not 
necessarily  insure  this  result.  Many 
printers  are  eager  to  fill  in  otherwise 
idle-man  and  machine-time  and  will 
take  business  on  a  narrower  margin 
than  would  otherwise  be  the  case. 
Against  such  bids  it  is  somewhat  diffi-  ■ 
cult  for  a  higher  bidding  shop  to  make  • 
headway.  But,  in  the  main,  a  good  shop 
will  discourage  this  kind  of  husiness  ! 
in  the  interests  of  its  own  long  range  ! 
success.  I 

We  all  know  that  even  an  occasional 
low  bid  will  establish  a  price  standard  L 
with  a  customer  from  which  it  is  almost  r 
impossible  to  divorce  him  later.  '' 
“But,”  the  customer  will  say,  “you 
charged  me  only  so  much  for  the  job 
last  time.” 

An  explanation  that  this  job  was  put  j 
through  on  a  time  basis,  or  during  a 
dull  period  has  little  effect  in  winning 
the  customer  over  to  a  higher  rate  for 
his  job. 

It  is  a  difficult  and  hazardous  matter  | 
for  the  job  printer  to  up  prices  with  a  i 
given  customer  when  his  shop  is  busy,  I 
and  slash  them  down  when  it  is  idle. 
Once  the  customer  gets  a  price  range 
in  his  head,  it*s  hard  indeed  to  change 
that  state  of  mind.  What  the  printer 
did  last  time  he  should  be  able  to  do 
today. 

The  fact  is  that  when  the  customer 
announces  that  the  opposition  has  been 
awarded  the  job  because  his  price  is 
lower,  there  still  is  time  for  the  loser  to 
reopen  the  case  and  see  if  both  bid¬ 
ders  are  bidding  on  the  same  thing,  i 
and  have  the  same  thing  in  mind. 

We  all  know  that  the  majority  of  [ 
( Continued  on  page  74)  f 
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The  Howard  Paper 

Urbana,  Ohio 

Howard  Bond  Howard  Ledger 

Howard  Mimeograph 

“T/ie  ISation*8  Business  Papers** 

The  Maxwell  Paper  Mills 

Franklin,  Ohio 

Maxwell  Bond  Maxwell  Offset 

(Watermarked)  (Tub-Sized) 

The  Aetna  Paper  Mills 

Dayton,  Ohio 

Correct  Bond  Maxopaque 

(Rag-Content)  (The  All-Purpose  Paper) 

Dalton  Envelope  Company 

Dayton,  Ohio 

Manufacturers  of  Commercial  Envelopes 

Mill  Brand  Lines  a  Specialty 
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^  The  greatest  of  all  scholar  printers  is 
Aldus  Manutius.  He  hecame  a  printer 
in  order  to  further  the  greatest  move¬ 
ment  of  the  fourteenth  and  fifteenth 
centuries — the  Revival  of  Learning. 

Aldus  was  bom  in  1450  in  Sermoneta, 
Italy.  He  was  educated  at  the  Univer¬ 
sities  of  Rome  and  Ferrara.  His  early 
years  were  spent  as  a  tutor  to  the  chil¬ 
dren  of  an  Italian  prince.  While  he  was 
thus  engaged,  he  conceived  his  great 
plan  of  using  the  new  art  of  printing  to 
restore  to  Europe  the  long  forgotten 
literature  and  science  which  existed 
then  only  in  some  scattered  manuscripts 
which  were  inaccessible  to  readers  and 
scholars. 

At  the  age  of  forty-four,  with  funds 
supplied  by  an  old  schoolmate  of  royal 
blood,  Aldus  departed  for  Venice  to  set 
up  his  press.  At  this  time  Venice  was 
the  greatest  commercial  city  in  Chris¬ 
tendom.  From  1469  to  1500,  two  hun¬ 
dred  and  sixty-eight  printing  houses 
were  established  there,  as  against  one 
hundred  and  sixty-eight  in  all  other 
cities.  These  printers  had  largely  been 
engaged  in  printing  religious  works 


Aldus  Manutius 

By  David  S.  Edelstein 

New  York  Schooi  of  Printii^ 


and  school  books  in  Latin  and  popular 
works  in  Italian  which  was  just  begm- 
ning  to  be  used  as  a  written  language. 

It  was  Aldus*  purpose  to  popularize  ^e 
higher  forms  of  learning,  then  known 
oidy  to  a  limited  number  of  scholars. 

It  took  fully  five  years  to  set  up  the 
new  printing  establishment.  He  had  to 
have  type  designed  and  cast  since  no 
suitable  Greek  type  was  available. 
Greek  letters  had  been  used  to  a  small 
extent  before,  but  Aldus  was  the  first 
printer  to  have  a  whole  font  of  Greek 
type  designed  and  cut.  This  was  no  t 
small  task  since  the  great  number  of  I 
accents  and  ligatures  made  a  full  font 
mn  up  to  600  characters !  In  order  to 
print  correct  editions,  Aldus  had  to  | 
gather  a  group  of  the  leading  scholars  | 
of  his  day  to  proofread  and  edit  his  \ 
works.  These  men  he  later  associated  | 
in  the  founding  of  the  New  Academy  I 
of  Venice  in  1500.  The  members  were 
pledged  to  speak  Greek  among  them¬ 
selves  and  were  fined  if  they  lapsed  into 
Latin. 

His  first  book,  the  poem  “Hero  and 
Leander,**  was  issued  in  Greek  in  1495.  I 
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Although  it  was  centuries  old,  it  had 
never  before  been  printed.  Soon,  edi¬ 
tion  after  edition  of  the  Greek  and  Latin 
classics  issued  from  his  presses,  one  of 
the  most  important  being  a  five  volume 
edition  of  the  works  of  Aristotle.  His 
“Hypnertomachia  Poliphili,”  consid¬ 
ered  by  many  to  be  the  most  beautiful 
book  ever  printed  in  Italy,  appeared  in 
1499.  The  Lanston  Monotype  Corpora¬ 
tion,  Ltd.,  of  London  has  recut  the  ro¬ 
man  letters  used  by  Aldus  in  this  work 
and  it  is  widely  used  today  as  a  book 
face  under  the  name  of  Poliphilus.  All 
this  time  Aldus  himself  was  busily  en¬ 
gaged  in  writing  grammars,  reading 
and  comparing  texts,  editing  manu¬ 
scripts,  ironing  out  inconsistencies  of 
different  texts,  and  supervising  the 
printing  and  binding  of  his  books.  The 
greatest  scholar  of  all  Europe,  Eirasmus, 
lived  with  Aldus  for  two  years  while 
editing  and  proofreading  a  number  of 
classics  and  revising  his  own  “Prov¬ 
erbs”  for  a  new  edition. 

Aldus  was  not  content  to  rest  on  his 
laurels.  He  became  more  and  more 
eager  to  spread  the  new  learning  more 
widely.  In'order  to  achieve  this  aim,  he 
conceived  the  idea  of  issuing  pocket  size 
books.  After  1501,  the  size  he  most 
frequently  used  was  4^4  by  6%  inches. 
At  first,  he  saved  space  by  the  use  of 
small  capitals.  Later,  he  had  a  new 
kind  of  type  designed — the  italic — 
which  was  cut  for  him  by  Francesco  of 
Bologna.  The  price  of  Aldus’  small 
books  was  about  fifty  cents  each, 
whereas  his  “Aristotle”  in  five  volumes 
running  to  2,595  pages  sold  for  approx¬ 
imately  eight  dollars. 

Aldus  had  labored  under  many  diffi¬ 
culties.  He  started  to  print  when  he 
was  middle-aged.  His  shop  had  to  be 
built  from  the  ground  up  and  new  types 
had  to  be  designed.  During  the  twenty 
years  he  printed,  there  were  four  wars 
in  Venice.  When  he  had  first  come  to 
that  city,  he  had  had  to  face  the  com¬ 
petition  of  the  capital  of  Italian  print¬ 


ing.  The  fame  of  his  editions  sprc.^ 
far  and  wide  so  that  he  suffered  a  great  ^ 
deal  from  pirated  editions. 

This  fame  had  its  drawbacks  as  well 
as  its  rewards.  He  was  deluged  by  fan 
mail.  Visitors  by  the  hundreds  came 
to  his  shop  to  exchange  greetings  and 
to  find  out  what  was  going  on  and  many 
came,  as  Aldus  himself  said,  “Because 
they  had  nothing  else  to  do.”  Then,, 
too,  he  was  bothered  by  would-be  poets 
and  prose- writers,  “usually  very  prosy 
indeed,”  as  Aldus  wrote  in  a  letter,  who 
hoped  to  see  their  works  appear  under! 
his  imprint.  At  length  he  was  forced  to 
place  the  following  notice  in  large  let-' 
ters  on  the  door  of  his  office: 


“Whoever  thou  art,  thou  art  earnestly  1 
requested  by  Aldus  to  state  thy  busi- 
briefly  and  take  thy  departure 


ness 


promptly.  In  this  way  thou  mayst  be  of 
service  even  as  was  Hercules  to  the 
Weary  Atlas.  For  this  is  a  place  of 
work  for  all  who  may  enter.”^ 

Aldus*  famous  device,  the  anchor  and 
dolphin,  indicated  firmness  and  swift¬ 
ness.  It  epitomized  his  motto,  “Festine 
Lente,”  or  “Hasten  slowly.”  According 
to  tradition,  the  term  “printer’s  devil”  is 
attributed  to  an  incident  in  Aldus’  ca¬ 
reer.  He  befriended  a  little  negro  boy 
who  had  been  left  behind  by  a  merchant 
vessel.  As  negroes  were  a  rarity  in 
Venice,  rumor  soon  spread  that  Aldus 
was  employing  an  imp  of  Satan  in  the 
black  art.  Aldus  ended  this  rumor  by 
publicly  exhibiting  his  “devil”  of  flesh 
and  blood  and  inviting  doubters  to 
pinch  him  to  find  out  if  he  were  real 
When  Aldus  died  in  1515,  his  father- 
in-law,  Andrea  Torresano,  a  wealthy 
Venetian  printer  who  had  succeeded  to 
the  types  of  Jenson,  carried  on  the  busi*^ 
ness  until  Aldus’  son  Paul  was  old 
enough  to  carry  on.  Paul’s  son,  Aldus 
II,  in  turn  succeeded  him.  In  1597, 
after  102  years  of  printing,  the  family 
became  extinct. 
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E  p  C  C  Practical  sample  sets  showing  how  printers 
can  make  their  type  cases  earn  EXTRA 
money.  NOTE:  Please  send  us  some  of  YOUR  enve¬ 
lope  samples  —  we’d  like  to  include  them  in  future 
bulletins. 

There's  an  Extra  Profit  for  You  When  You 
Say:  "Let  Me  Supply  the  Envelopes,  Tool" 


f*CTURIN6  DIVISIONS****  5  SALES-SERVICE  OFFICES 


U.  S.  ENVELOPE  CO. 

Dept.  614.  Sprinsfleld,  Mass. 

Send  me  FREE  samples  of  comer  cards. 

Firm  Name . 

Address . 

Attention  of . ...1 _ _ _ 

My  Paper  Merchant  or  Envelope  Supplier  la . 


Building  a  radio  isn’t  a  regular  part 
of  a  printer’s  job— but  that’s  t^at 
this  printer  did  vdien  bidding  on  an 
envelope  comer  card.  He  built  the 
radio  out  of  materials  in  his  regular 
type  cases  and  got  the  order  for  en¬ 
velopes— and  5  extra  jobs  to  go 
with  them! 

YOU  can  design  attractive  comer 
cards  from  tsrpes  and  characters 
right  at  hand.  This  EXTRA  service 
— taking  only  a  few  additional  min¬ 
utes  of  composing  timo-^uts  teeth 
into  your  selling. 

Start  with  envelopes,  and  watch 
it  grow  from  there  .  .  .  envelopes  to 
letterheads  to  invoices  to  statements 
and  other  forms.  That’s  what  we 
mean  by  “lifting  your  bid  out  of 
competition.’’ 

Send  the  coupon  today  for  a  sam¬ 
ple  set  featuring  this  radio  job  and 
other  illustrative  comer  cards  on 
U.  S.  E.  MONO-OUTLOOK  En¬ 
velopes,  a  line  that  affords  special 
opporttmities  for  extra  sales  at  this 
season. 


(This  offer  is  limited  to  the  United  Sta'tn)  I 


MOW’S  yo44n.  AOVSRTtSm 


PRINTERS  WHO  ADVERTISE 

should  send  specimens  for  re< 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ* 
in9  to  printers  for  specimens  of 
pieces  mentioned  should  en* 
dose  adequate  postage. 


★  Last  month,  our  Philadelphia  friend,  Parkerson  White  wanted  to  know 
how  to  go  about  getting  out  printed  sales  promotion  on  a  budget  of  $2,  or 
$3,  monthly.  We  gave  him  what  we  thought  to  be  fairly  sound  advice, 
and  here  comes  our  Detroit  friend,  Orville  E.  Reed,  to  add  some  more 
advice,  equally  sound!  “He  can  buy  post  cards  from  Uncle  Sam  for  Ic 
apiece — that  takes  care  of  his  paper  stock  and  transportation  of  his  direct 
mail.  As  Mr.  White  says  he  has  lots  of  time  which  he  is  happy  to  invest 
in  typesetting  and  press  work,  all  he  needs  is  the  right  kind  of  copy." 
Correct,  Mr.  Reed,  and  many  thanks! 


MOSSMAN  PRINTING  COMPANY, 
Kenwood,  Cincinnati,  Ohio.  Although  the 
Mossman  plant  offers  “A  Complete  Graphic 
Arts  Service,”  it  specializes  in  the  produc¬ 
tion  of  printed  weather-proof  signs.  Its  lit¬ 
tle  cut-out  folder,  which  shows  an  actual 
sign  in  miniature,  has  the  germ  of  a  clever 
idea.  Would  like  to  see  you  enlarge  that 
into  an  impressive-sized  broadside.  You 
could  accomplish  this  by  including  your  let¬ 
ter  and  price  list  in  the  same  price  .  .  .  and 
watch  your  spelling !  Ad  rating :  B. 

THE  CAMDEN  TIMES,  East  Camden, 
New  Jersey.  Since  your  blotter  doesn’t  rep¬ 
resent  your  own  creative  efforts  (syndi¬ 
cated),  I’m  afraid  it  cannot  be  rated  here. 
TRANSCRIPT  PRINTING  COMPANY, 
Peterborough,  New  Hampshire.  February 
“Transcript  Prints,”  Transcript’s  house 
messenger,  takes  the  form  of  a  blotter — and 
I’ve  seldom  seen  one  with  a  more  attractive 
type  layout.  (EDITOR’S  NOTE:  It  is 
denied  that  Mr.  Marshall  is  angling  for  an 
invitation  to  “clear,  crisp,  and  invigorating 
Peterborough.”)  Ad  Rating:  A. 
HAROLD  G.  SMITH,  1  Madison  Avenue, 
Lansdowne,  Pennsylvania.  Harold  bills 
himself  “Printer  by  Trade — Advertising 
Man  by  Profession,”  on  a  very  effective 
double  business  card,  which  also  features 


Mr.  Smith’s  features.  Very  good,  Harold, 
but  how  about  some  real  advertising?  Ad 
Rating  (fw  the  card)  :  A. 

SCHAEFFER  PRINTING  COMPANY, 
2817  Detroit  Avenue,  Cleveland,  Ohio.  This 
shop  uses  a  good-looking  blotter,  plus  a 
single  sheet  to  tell  about  the 

“quality  folks”  (customers,  to  you)  they  do 
business  with.  Ad  Rating:  B. 

L.  J.  CHRISTENSEN,  Eccles  Bldg., 
Ogden,  Utah.  Look  out  for  that  flag  law, 
L.  J.  The  memo  pad  samples  didn’t  arrive, 
hence,  no  comment. 

JACKSON’S,  818  Wyandotte  Street,  Kan¬ 
sas  City,  Missouri.  Merrill’s  colorful  little 
postcard  inquiry  “Do  you  want  50  New 
Accounts?”  is  a  business-like  looking  job. 
Its  provocative  slant  should  prove  success¬ 
ful  for  this  live-wire  shop.  Ad  Rating:  A. 
SCHOOLEY  COMPANY,  324  RepubUc 
Building,  Seattle,  Washington.  Orchids  to 
Schooley  for  a  very  attractive  and  neat  cal¬ 
endar.  Typographically  crisp,  each  month’s 
page  promotes  a  different  Schooley  product 
or  service.  Ad  Rating:  A. 

KNUDSEN  PRINTING  CO.,  1835  South 
Corona  Street,  Denver,  Colorado.  In  addi¬ 
tion  to  using  monthly  diecut  folding  desk 
calendars,  this  shop  believes  very  thor¬ 
oughly  in  business  reply  cards ;  both  that  I 


24 


The  Graphic  Arts  Monthly — March,  1941 


SEE  YOUR  NEAREST  CASLON  BOND  DISTRIBUTOR  NOW 


long  time ;  he  comes  to  me  witn  tnree  men¬ 
tion-worthy  items:  (a)  A  good-looking, 
modem  blotter  that  proclaims  “Of  Course, 
Everybody  Knows  Where  Type  Comes  to 

Life»» _ and  (b)  A  pseudo-memo  from  one 

guy  who’s  looking  for  good  rubber  plate 
printing,  to  another  guy,  who’s  supposed  to 
know  where  to  get  it — and  (c)  a  circular 
that  speaks  well  for  the  Hodge  imprint  on 
printing  jobs.  Ad  Rating :  A. 
tribune  press,  126  Orange  Avenue, 
Suflfern,  New  York.  Your  “To  Catch  the 
Roving  Eye’’  blotter  lacks  the  element,  or 
elements  to  make  those  ambulant  orbs  come 
to  rest  on  its  copy.  The  whole  idea  of  your 
blotter  (I  imagine  this  is  one  of  a  series) 
needs  revision.  Ad  Rating :  C. 

REBA  MARTIN,  INC.,  145  West  45th 
Street,  New  York,  New  York.  Your  new 
letterhead,  Mr.  Hoffman,  does  very  well  by 
your  Pochoir  system  of  hand  color  applica¬ 
tion.  Mr.  Hoffman  is  one  of  those  enlight¬ 
ened  people,  apparently,  who  believe  in  the 
advertising  value  of  their  everyday  letter¬ 
heads.  Ad  Rating :  A. 

THE  HOLEMAN  PRESS,  544  Blair 
Boulevard,  Eugene,  Oregon.  Lawrence 
Holeman  printed  his  simple,  effective-look¬ 
ing  blotters  on  both  sides  of  the  sheet.  He’s 
wise  in  taking  advantage  of  both  blotting 
surfaces.  Ad  Rating:  B. 

COMMERCIAL  PRESS,  3521  Butler 
Street,  Pittsburgh,  Pennsylvania.  Our  Pitts¬ 
burgh  friend’s  “Proclamation  Americana  1’’ 
is  completely  in  line  with  the  helpful,  patri¬ 
otic  work  of  this  shop’s  owner,  Don  Hall. 
Dressed  up  with  an  official-looking  seal,  the 
“Proclamation’’  offers  co-operation  —  and 
asks  for  business.  Ad  Rating :  A. 

THE  TIMES  PUBLISHING  CO.,  Ran- 
dom  Lake,  Wisconsin.  Your  idea  of  put¬ 
ting  especially  priced  bargains  on  your 
monthly  calendar  blotter  is  a  good  one,  but 
how  about  a  more  convincing  typographic 
^play?  Good  angle:  printing  the  special 
item  right  on  the  order  blank;  how  about 
using  a  business  reply  envelope  next  time? 
Ad  Rating :  B. 


500  plai*  mill  cat  I X 1 1 
•hect,  of  Ctslon  Bond 
rendy  to  print  , 


lor  ■ako.mdr 


MO  Boxes  to  th»“PaMt‘ 


Convenient . . .  Compact . . .  Clean  . . .  one 
or  ten  sheets  instantly  available ...  fits 
the  desk  drawer,  vovx  la»el  in  patented 
slot  is  there  at  recorder  time.  You  .can 
handle  small  orders  quickly  and  profitably 
and  deliver  in  the  smart  one-oiece  box. 


HERE’S  THE  AAA  VALUE  IN  WATERMARKED  BONDS 
Munlslns  Paper  '  i  B  O  N  D  P<wclalon  Mad* 

PACKAGED  FOR  PROFIT! 

as  aaksd  for  by  *187  printsn 


Holds  to  Utility  Boxes 
5000  plus*  sheets  of 
Caslon  Bond 


IfaSASY  8ALBIa« 


W  Another  Munialng  FIRST  I 

A  sturdy,  dust-proof  storage  and 
delivery  unit.  EASY  TO  INVEN¬ 
TORY. ..NO  WASTE. ..READY 
FOR  RUSH  JOBS... ACCURATE 
MILL  CUT  SAVESTIME. .. FITS 
THE  STOCK  ROOM  SHELVES. 

THE  MUNISINC  PAPER  CO. 
us  S.  LaSalle  Su  Cbicaeo 
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AS  EASY 
TO  SET  AS 
A  CLOCK! 


Tes.  it’s  as  simple  as 
that.  Just  twist  the 
knob  and  back  the 
numerals  ro  to  zero, 
thanks  to  the  smooth- 
ly  workinR  Knob- 
Reset  derfce.  The 
wUte.  easy -to -read 
numerals  on  black 
won't  wear  off!  And 
it  costs  so  very  little 
to  switch  to  this 
modem  Redington 
Counter. 


New  Redington 

KNOB-RESET 

COUNTERS 

for  Chandler  fir  Price  and  Kluge 
presses.  Model  DR,  $8. 25... for 
other  machines.  Model  AR,  $7.75 
Order  now. 


F.  B.  REDINGTON  CO.  A 


1 1 0  S.  Sangamon  St.  Chicago,  III. 


THE  KENTUCKIAN-CITIZEN,  h 

Kentucky.  A  little  thought  and  plam 
could  have  helped  your  two-color  folder  £ 
some  good  for  you:  it  is  badly  desiga 
and  too  general  in  appeal.  Ad  Ratbg:  C. 
THE  PARAGON  PRESS,  88  Main  Street, 
Batavia,  New  York.  I  told  this  shop  lag 
month  I  didn’t  care  very  much  for  a  blotto 
they  sent  out.  Instead  of  getting  mad  and 
squaring  off  at  me,  their  Mr.  T.  L.  !Sa|i|. 
bury  writes:  “Thanks  for  the  construi 
criticism  of  our  January  blotter.  That 
our  first  effort  .  .  .  and  I  am  pleasant^ 
surprised  it  rated  a  ‘C.'  Enclosed  pleaw 
find  a  sample  of  our  February  effort,  whiA 
we  hope  will  find  you  agreeing  with  us  that 
it  is  better  than  our  first  effort."  Good  im* 
provement,  T.  L. ;  keep  it  upl  Ad  Rat¬ 
ing:  B. 

M.  F.  McGREW,  133  Noble  Avenue,  Graf¬ 
ton,  Pittsburgh,  Pennsylvania.  “Mac,"  our 
Grafton  friend  sent  out  a  little  folder  soUo 
iting  announcement  business.  The  usual 
unusual  “Mac"  touch:  the  folder’s  copy 
begins  on  the  lower  left-hand  corner  of  Ae 
mailing  envelope,  and  follows  right  throu^ 
to  the  first  page,  inside.  ExceUent  typo¬ 
graphical  job,  as  usual,  too  1  Ad  Rating:  A. 
GEORGE  MULLEN,  Inc.,  305  East  45th 
Street,  New  York.  My  old  friend  George 
has  finally  come  through  with  a  bit  of  pro¬ 
motion.  Around  the  time  new  auto  license 
plates  were  making  their  appearance,  George 
sent  out  a  slab  of  cork,  with  his  'phone  num¬ 
ber,  and  a  few  selling  words,  made  op  to 
look  like  the  real  thing.  Ad  Rating:  B. 
FREEMAN  PRINTING  CO.,  412  Churdj 
Street,  Indiana,  Pennsylvania.  Fr 
continues  to  promote  specials ;  this  time,  sn 
envelope  offer,  with  some  logical  copy  toi 
help  do  the  job ;  the  folder  could  have  beet, 
made  much  more  dramatic.  Ad  Rating:  BJ 
MOSS  PRINTING  CO.,  1400 
Street,  St.  Louis,  Missouri,  “r- 
Moss"  is  an  exciting-looking  houseorgaa  (( 
pages),  but  folks  won’t  keep  on  reading^ 
when  they  realize  that  the  copy  is  100%; 
“house."  Ad  Rating:  B. 

HENRY  W.  RANKIN,  84  West  Broad¬ 
way,  New  York,  N.  Y.  Henry,  it  appean, 
has  put  out  some  blotters  that  are  clever 
enough  to  be  featured  on  the  front  page  of 
“Selling  Blotters.”  How  come  you  never 
sent  any  of  them  my  way,  Henry? 
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I  Hammennill  Paper  Co. 
4^  Erie.  Pa.  cam-mab 
.£1  Gentlemen:  Please 
4^*  send  me  my  free  copy 
of  the  Working  Kit  of 
Hammennill  Bond. 


Position . 

(Attach  to  business  letterhead) 


PROSPECT  has  his  own  printing  problem.  Don*t  Just  talk  the 
.  Show  it,  prove  it  .  .  .  with  the  new  Working  Kit  of  Hammennill 
SHSests  ideas  for  letterheads,  and  how  to  design  printed  forms. 
Send  for  copy  I 


LOOK  FOR  THIS  WATFRMARK  IT  IS  HAMMFRMILL  S  WORD  OF  HONOR  TO  THT  PUBIIC 


"Hammermill  Bond,  eh? 

Now  that's  a  paper  I  know! 
O.K.,  the  job  is  yours!" 

It's  easier  to  get  orders 
when  you  quote  jobs  on 
Hammennill  Bond.  Because 
here  is  one  name  that  all 
your  customers  know.  For 
almost  thirty  years  Ham- 
mermill  Bond  has  been  ad¬ 
vertised  to  printing  buyers. 
Today  it  is  the  best  known 
name  in  paper — the  name 
that  helps  you  land  the  job. 

•  •  • 

"Jim,  those  last  letterheads 
were  fine.  Here's  my  order 
for  another  lot  .  .  .  on 
Hammermill  Bond  again!" 

When  you  send  out  a  job  on 
Hammermill  Bond  you  put 
yourself  in  line  for  a  profit¬ 
able  stream  of  reorders. 
There's  no  secret  to  these 
extra  profits!  It's  simply 
that  Hammermill  Bond 
pleases  the  customer.  Just 
as  it  performs  well  in  the 
press,  Hammermill  Bond 
also  performs  well  in  the 
customer's  office.  It's  easy 
to  write  on.  It  erases  neat¬ 
ly.  It  stands  handling.  And 
it  gives  him  a  quality  paper 
of  which  he's  always  proud. 
So  for  repeat  orders  sug¬ 
gest  Hammermill  Bond! 


HAME  helps  you 
the  job  .  •  • 
P/^PER  helps  you 

the  customer! 


keep 


How  to  Generate 

^usims-0ettiH0  Mm 

tuf  Zenn  Kaufman 


^**He  is  most  original,**  someone  has 
said,  **who  borrows  from  the  greatest 
number  of  people.**  In  that  sentence  is 
the  key  to  the  creation  of  printing  or¬ 
ders.  Constructive  borrowing  will  give 
you  enough  saleable  ideas  to  keep  your 
presses  humming  every  day.  And  here 
are  eight  sources  of  selling  ideas,  any 
one  of  which  can,  if  properly  developed, 
provide  many  thousands  of  dollars  in 
new  business. 

1.  This  Publication,  Right  in  the 
pages  of  this  magazine  you'll  find  ideas 
that  can  be  used  to  create  new  business. 
Get  out  your  files  of  The  Graphic  Arts 
Monthly  and  dig  out  these  ideas. 

2.  Customers*  Trade  Papers.  Make 
it  a  habit  of  reading  the  trade  publica¬ 
tions  that  cover  your  customers*  indus¬ 
tries.  They*ll  be  glad  to  lend  them  to 
you.  In  fact,  they*ll  be  flattered  to  think 
you  are  interested.  You'll  get  two  bene¬ 
fits  from  this.  First,  you'll  learn  about 
the  problems  that  face  your  customers. 
You'll  pick  up  some  of  the  lingo,  too. 
Second,  you'll  read  how  other  com¬ 
panies  in  the  eame  business  are  increas¬ 
ing  sales  and  you'll  pick  up  saleable 
ideas. 

3.  Read  Any  Trade  Paper,  In  a 
paper  like  **Drug  Topics"  you'll  find 
ideas  that  will  work  for  other  small 
merchants  such  as  grocers,  etc.  In  a 


paper  like  "Milk  Dealer,"  you’ll  pick 
up  ideas  that  can  be  used  by  otha 
route-selling  companies  like  laundries, 
bakeries,  etc. 

4.  Read  Your  Customers*  Advtrtii- 
ing.  Listen  in  to  customers*  broadcasts; 
watch  their  newspaper  ads  or  posteis. 
You'll  see  ways  to  tie  in  handbills  and 
direct  mail. 

5.  Go  to  Your  Conitentions.  Get  in 
the  habit  of  attending  slate  and  na¬ 
tional  conventions.  You'll  learn  from 
the  speakers,  also  from  the  other  print¬ 
ers  who  attend.  Make  it  a  point  to 
make  new  friends — and  spend  a  Me 
time  with  the  men  you  met  last  year. 

6.  Local  Club  Meetings.  Join  your 
local  advertising  club  and  take  an 
active  part  in  it.  Make  it  a  rigid  poliq 
never  to  solicit  business  at  meetings— 
or  to  press  unduly  on  prospects  yon 
meet  at  meetings.  Ad  Clubs  shiver  at 
the  thought  of  too  many  printers  ai 
members,  because  many  printers  abuse 
the  courtesy  of  the  club.  Do  your  part 
to  counteract  this.  On  the  other  band, 
work  for  the  club.  Try  to  get  your  cus¬ 
tomers  to  join.  Attend  meetings.  You’ll 
get  many  ideas  from  speakers— and 
guests.  But  be  careful  not  to  hog  the 
floor  during  open  discussions. 

7.  Business  Papers.  Read  genffal 

(Continued  on  page  76j 
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INK  ECONOMY  and 

good  printing... 

A  magazine  called  “Keeping  In  Step,**  issued  by  a  prominent 
Ink  Manufacturer,  gives  a  Diagnosis  of  Printing  Troubles. 
Among  the  fifteen  troubles  listed,  eight  allude  to  rollers,  and 
each  of  the  troubles  listed,  which  can  be  eliminated  or  mini¬ 
mized  by  the  use  of  GOOD  ROLLERS,  causes  more  ink  to 
be  used  than  should  be  necessary  and  the  extra  expense  of 
using  that  ink  because  of  artificial  drying,  offset,  slip-sheet¬ 
ing,  and  slow  speed  of  presses,  and  frequently  the  condemna¬ 
tion  of  the  INK. 

Few  single  color  presses  require  more  than  eleven  rollers 
for  a  set.  They  cost  so  little  that  no  cost  accountant  has  ever 
correctly  figured  the  cost  of  rollers  per  impression  or  per 
thousand  impressions. 

Use  the  number  of  rollers  for  which  your  press  was  de¬ 
signed.  See  that  they  afe  made  for  the  season  in  which  they 
are  being  used.  Give  a  thought  to  the  value  of  the  printing 
they  have  ALREADY  produced,  and  for  the  sake  of  economy, 
good  printing,  time  saving,  output,  and  satisfied  customers, 

VSE  ROLLERS 

They  are  an  economy  and  an  asset,  not  an  expense.  They 
save  their  cost  in  ink  saved,  over  and  over  again.  The  present 
economic  conditions  demand  that  you  try  it.  Your  successful 
competitor  practices  this  economy. 


SAM’L  BINeHAM’S  SON  MFO.CO. 


Sixteen  Factories : 


CHIOAQO 
I8I-7M  ShSNnan  St. 

CLEVELAND 
14a  Hamilton  Ava. 

ATLANTA 

1744  Trinity  Ava..  8.W. 

DALLAS 
nil  Pattanon  Ava. 

DE8  MOINES 
IMS  Watt  Pifth  St. 

DETROIT 
4311  Appla  St. 

INDIANAPOLIS 
Ml  So.  Alabama  St. 

KALAMAZOO 
as  Watt  Ranaom  St. 


KANSAS  CITY 

706-708  BalUmofa  Ava. 
MINNEAPOLIS 
000  South  Third  St. 
NASHVILLE 
tl  I  BarryhIII  SL 
PITTSBURGH 
08-90  South  ISth  SL 
ST.  LOUIS 
SI4-5I6  Clark  Ava. 
SPRINGFIELD,  OHIO 
Oor.  East  and  Harriaon  SL 

OKLAHOMA  CITY 
SIO  North  LaaSL 
HOUSTON 
2702  Waat  Dallas  Ava. 


Offset  (Litho-Print) 
Rollers 

Cloth  Covered  Rollers 
Rubber  Rollers 
All  Rollers 


FOR  NINETY-FOUR  YEARS 
BINGHAM'S  RELIABLE 
PRINTERS'  ROLLERS 
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Since  1712,  It  ap- 
pean,  "The  Wor- 

r  shlphil  Company  of  Station-  N 
era  of  London"  haa  main¬ 
tained  the  cuatom  of  preaenting  a 
Bibie  to  apprenticea  of  ita  membera. 


Graphic  Arts  Oddities 


That  the  ancienta  uaed  pigmenta  that  were  prac¬ 
tically  eTerlaating  waa  proved  by  the  fact  that 
the  tinted  freacoed  walla  dug  up  from  the  nUna 
of  ancient  Pompeii  were  aa  freah  and  unfaded 
aa  if  the  deaigna  had  iuat  been  made! 


Aa  early  aa  400  AD,  it  is  s^ 
the  Cl^eae  emperor.  Tin 
Kwang  Taing  fotmded  a  news¬ 
paper  whoae  "newa  items" 
were  rubbings  taken  from 
wood  blocks  in  which  the 
copy  had  been  cut. 


Like  the  making  of  cordials  and 
home  remedies,  the  decorating  of 
wall  paper  was  a  "household  art"  in 
18th  century  England.  To  apply  the 
designs  people  used  wood  blocks, 
stencils  or  free-hand  pencUling. 


I?i«ATF  FILT-AIR-LITE 

keeps  pressroom  air  ClSClTll 

Note  how  the  cigarette  smoke  is  gently,  surely,  drawn  up  into  the  FILT-AIR-UTE 
unit  suspended  above  the  press  delivery !  When  the  press  is  running,  even  at  top 
speed  with  a  heavy  form,  the  dust  and  excess  particles  disappear  just  as  completely 
and  easily.  Special  filter  material  in  the  unit  captures  these  particles,  and  recirculates 
the  cleaned  air  through  the  top.  Thus  the  air  is  kept  pure,  and  machinery  and 
paper  clean... without  changing  the  temperature  or  humidity  of  the  pressroom  in 
the  least.  Besides,  the  ATF  FILT-AIR-LITE  gives  you  efl&cient  fluorescent  “day¬ 
light”  lighting  right  over  your  work . . .  thus  doing  double  duty.  •  Get  the  facts 
on  the  new  ATF  FILT-AIR-LITE  today.  Ask  your  ATF  representative,  or  write 


fl^G  R  I  C  T  Y  P  G  F  0  U  n  D  G  R  S 


ELMORA  AVENUE,  ELIZABETH,  NEW  JERSEY  •  Branches  and  Dealers  in  Principal  Cities 

The  Graphic  Arts  Monthly — March,  1941  31 


Spocebonds/Sc 


New.  improred  deabm  meebands 
made  of  bishest  Quafity  finely  tem¬ 
pered  steel  by  American  wtmcmen 
oo  precision  machines.  Sereral  hnn- 
dred  thousand  of  these  bands  hare 
been  bought  by  American  pnhUab- 
ers  in  past  few  years. 

Made  in  ftdlowing  styles:  Thin. 
Thick  (or  Regular) .  Special  Taper. 
Wide  Range.  Jnmbo. 


As  a  special  inducement  to  new 
purchasers  we  also  wiU 


ALLOW  5c  FOR  OLD  BANDS 


traded  in  on  new  bands  in  equal 
numbers.  Old  bands  are  Junked,  so 
need  not  be  complete  —  an  old 
broken  wedge  will  sufflce. 


Liners  at  $1;  distributors  box 
bars  at  $4.60;  and  many  other  bar¬ 
gains  listed  in  our  fm  catalog. 
Free  type  gauges  to  those  who  re¬ 
quest  them  when  ordering. 


MONTGOMERY  &  BACON 
Towanda  Pennsylvania 


1 

«  :  M  .  1 

^  ,  1 

:  -  h  ■ 

M  ,  ^ 

:  i 

1  1' 

1 1 

* 

‘he  >^ay 

'  1 

J:  ‘  1 

N  1 
1 

S'  Fewer  Errors 


9  BLACK  &  WHITE  processing  of 
Linotype  and  Intertype  matrices  is 
guaranteed  to  reduce  total  errors  at  least 
25%...the  average  is  33%.  For  large  plants 
in  aU  parts  of  the  East  and  Middle  West, 
and  for  all  plants  in  the  principal  printing 
centers,  this  service  offers  substantial  sav¬ 
ings.  Write  for  Booklet  to 

Matrix  Contrast  Corporation 
Empire  State  Building  New  York  City 


BLACK  &  WHITE 

MATRIX  CONTRAST 


Typesetting 

Questions 


DNi  T( 


OUTSTANDING  FEATURES 
,  availabu  on  the 


cRIiCAL  MAGAZINE 


distributor 


magazines 


grocery  and  drug 


PARALLELOGR 
tLEVATOR  ARf 


elevator  jaws 


Machin* 
No.  2 


Machin* 
No.  3 


[1]  Meins  (aster  response,  improvei  distrikntiM,  rednced  matrinmir. 

[2]  Grecerp  and  drvi  ads.  as  illnstrated.  set  from  nne  mafazm. 

[4)  Fewer  damated  mats.  Miied  lines  set  in  nsnal  manner. 


FEATURES 

No.  1 

(Lino^roph) 

Vertical  magazines 

YES[1] 

Up  to  seven  main 
mafuines  in  mackine 

YES 

ParaileloEram 

SKind  elevator  arm 

YES 

Two-speed  distributor 

YES 

MUor  assomUint 
and  distriktion 

NO  [2] 

MovaWo  doploi  rail 
in  olovator  jaws 

NO  [4] 

Standard  Matrices 

YES 

Fonts  np  to  300  pLIowsrtass 
in  standard  SO  ckannol  mat 

YES 

THE  DIXON  ROUTER  and 
TYPE-HI  PLANER 


B«nch  Model - $110 

Pedestal  Model - $140 

Automatic  Saw  Sharpening  Co. 
730  E.  Ohio  St.  Indianapolis,  Ind. 


A  Practical  Touch  System 
for  Operating  the  Linotype 
by  E.  B.  Harding 

o 

Send  check  for  $2J2>7  to 

GRAPHIC  ARTS  MONTHLY 

608  South  Dearborn  Street 
Chicago,  III. 


NEW  CATALOG  OF  ILLUSTRATIONS 


One-day  service.  It  you  need  a  cut  In  a  hiury 
— telegraph.  You  will  have  It  the  next  day. 

MAIL  THIS  AD 

Send  your  new  72-page  catalog  of  nearly  a  thou¬ 
sand  Illustrations.  Enclosed  find  $1.00.  I  under¬ 
stand  that  dollar  will  be  credited  on  my  first 
order  and  that  I  will  receive  bulletins  each  month 
FREE  containing  16  to  20  new  illustrations. 

NAME . 

ADDRESS  . 

CITY . STATE . 

AMERICAN  TYPESETTING  CORPORATION 
547  So.  Clark  St.  Chicago,  Illinois 


greatest  at  right  where  mats  travel 
upon  it  entering  jaws,  and  news  ma¬ 
chines  will  show  excessive  wear  in  the 
short  measure  area  after  long  use. 
The  upper  aligning  face  of  the  adjust¬ 
ing  har  is  then  irregular,  when  it 
should  be  a  straight  line. 

2 —  Mold  slide  support  screw  at  left 
set  up  to  a  light  contact,  machine 
stopped  at  cast  with  30-em  line  in 
lockup.  This  upthrust  position  stabil¬ 
izes  side  trim  uniformity,  eliminating 
variations. 

3 —  Parallelism — Mats  at  each  end  of 
adjusting  bar  bear  equally  upon  it  in 
primary  upthrust  (mold  free  but 
close).  This  is  vital  to  true  alignment 

4 —  Mold  disk  retraction  slight  but 
visible  after  primary  justification  to 
lease  line  for  free  final  upthrust  in 
lockup. 

5 —  Weak  lever  link  spring  is  indi¬ 
cated  when  the  first  elevator,  riding  in 
recess  on  its  headletter  filling  piece, 
fails  to  receive  its  proper  upthrust 
through  the  spring  in  alignment  and 
justification.  Oil  slide  freely,  and  if 
upthrust  is  still  deficient  an  expansion 
washer  may  be  fitted  into  the  spring 
barrel,  stiffening  the  spring  resistance. 

6 —  Vise-closing  screw  shall  definitely 
release  vise  jaws  to  free  line  after  brst 
justification. 

7 —  Spaceband  justification  driving 
block  shall  not  touch  band  wedges  en¬ 
tering  the  jaws.  If  this  happens  apply 
an  over-size  first  justification  lever  cam 
roll  to  hold  the  block  down  out  of 
contact. 

All  lining  gothics  and  similar  faces 
are  punched  with  their  constant  line 
close  to  the  top  of  the  slug,  and  are 
usually  first  to  show  injury  from  proper 
alignment  and  wear. 

Wear  on  mold  rails  where  they  en¬ 
gage  the  lower  toes  of  mats  in  justi¬ 
fication  and  lockup  may  also  be  a  fac¬ 
tor  in  extremely  old  molds,  affecting 
alignment  slightly,  perhaps. 
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AP-OUTS  MAKH 


TICKETS 


Don't  be  tied  down 


_  .  _  kind  of  work 


When  you  buy  a  New  Era  Multi-Process  Press,  you  are  not 
putting  all  your  eggs  in  one  basket.  If  one  kind  of  work  falls 
off,  you  can  quickly  take  on  something  new.  Furthermore, 
your  New  Era  Press  will  stand  up  under  continuous  high¬ 
speed  operation.  That's  important! 


New  Era  Presses  can  be  equipped  for  printing,  perforating, 
punching,  slitting,  numbering,  cutting,  die-cut- 

■  ting,  and  scoring,  and  for  reinforcing  and  eye- 
i  letting  tags,  all  In  one  operation.  Speeds  up  to 

V  8000  impressions  per  hour  .  .  .  any  number  of 

V  colors  .  .  .  one  or  both  sides  of  web.  Write  for 

Booklet  to  ^ 


New  Era  Manufacturing  Company 

371  Eleventh  Avenue  Paterson,  N.  J. 


MAIL  THE  COUPON 

mm 


EARN  25%  PROFIT 


Ever  Ready  LABEL  Corp.  * 

152  East  26th  Street  * 

New  York.  N.  Y.  J 

Send  your  FREE  catalog  ! 
and  Complete  Selling  Plan.  : 


COMPANY. 


ADDRESS 


CITY. . STATE. 


PASTE  ON  TOUR  LETTERHEAD  AND  MAIL  NOW! 


SAVE  Tuio- 

U|l  ^  ON  YOU 

KJ  on 


YOUR  RULED  FORM 
COMPOSITION  COSTS! 


WITH  THE 

UNIVERSAL 

MONO-TABULAR 

BROACH 


ACCURATE! 

ECONOMICAL! 

•  ’ 

Most  Outsttndlng 
and  Vartatlla 
M  a  t  h  0  d  of 
RULED  FORM 
PRODUCTION 


WRITE  FOR  FULL 
PARTICU  LAR  S 


UNIVERSAL  MONO-TABULAR  CORP.. 

1905  BRYAN  ST.  DALLAS.  TEXAS 


answered  by 
CHARLES  BROAD 

Work-ups 

( Continued  from  February) 

Other  keyboard  troubles  which  may 
cause  work-ups  are:  Repeater  hanging 
up;  paper  feeding  improperly;  im- 
proper  restoration;  dull  punches;  and 
the  various  other  factors  which  came 
the  keyboard  to  gain  or  lose  ems  or 
units.  And  keyboard  instructions  to 
the  caster  department  may  be  incom¬ 
plete;  or  in  error. 

On  the  caster  the  wrong  normal 
wedge  may  have  been  used ;  the  wedge 
may  be  unduly  worn ;  one  or  more  te^ 
may  be  rounded  off  or  broken. 

Type  may  be  striking  some  obstmo 
tion  either  in  the  carrier  or  in  the  type 
channel. 

Mold  blade  operating  rod  adjust¬ 
ment  may  be  incorrect.  Compression 
should  be  equal  at  both  the  ejecting 
and  the  sizing  positions.  The  1/32-inch 
compression  is  obtained  by  screwing 
the  rod  45E  in  or  out  until  the  adjust¬ 
ment  is  correct. 

Mold  may  be  dirty ;  dirt  or  partida 
of  metal  may  have  become  lodged  b^ 
tween  the  blade  and  the  quad  size  ad¬ 
justing  screw. 

Mold  blade  may  not  be  **square.*' 
Top  mold  blade  may  be  opening  more 
than  the  bottom  blade;  recession  of 
the  top  blade,  or  withdrawing  of  the 
blade  back  of  the  bottom  blade  causes 
type  to  be  cast  wider  at  the  top  than 
at  the  bottom,  set-wise.  Correction  of 
either  of  these  troubles  is  possible  only 
at  the  factory  and  never  should  be  at¬ 
tempted  by  any  operator. 

Type  and  space  transfer  wedge  nuts 
may  be  loose,  or  the  rawhide  packing 
worn  thin.  Transfer  wedge  spring  box 
may  be  out  of  adjustment.  The  com* 
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Hammond  EK8-P.  Full  page 
automatic-locking,  flat  caster.  Avail 
able  also  without  melting  pot 


Without  obligation,  write  tor  circular,  prices, 
terms,  trade-in  allowance  and  nearby  users. 


KALAMAZOO,  MICHIGAN,  U.S 


when  he  bought  our  Ham¬ 
mond  EasyKotter  "8".  We 
ore  making  better  and 
more  accurate  casts  — turn¬ 
ing  them  out  faster  than 
ever  before.  In  45  minutes 
our  metal  is  hot  and  we 
never  have  to  stop  for  re¬ 
melts.  The  800  lb.  capacity 
insulated  melting  pot 
keeps  the  metal  sizzling 
and  the  operator  cool." 


SoHth  American 
Representatives: 

National  Paper  and  Type  Co. 


1612  DOUGLAS  AVENUE 


Eastern  Branch: 

71  West  23rd  Street 
New  York  City 
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M  &  W  JOB  LOCKS 


The  great  time-savers  in  your  compos¬ 
ing  room.  They  fill  the  space  and  pro¬ 
vide  a  safe  lockup  at  the  same  time. 
Write  for  description  and  prices. 


MORGANS  &  WILCOX  MFG.  CO. 

Middletown,  New  York  ^ 


pression  in  the  transfer  wedge  sprini 
box  should  be  the  same  at  both  ends 
of  the  stroke,  and  this  compression  is 
equalized  by  screwing  the  rod  60D6  in 
or  out.  The  1/16-in  compression  is  ob¬ 
tained  by  raising  or  lowering  the  ex¬ 
tension  59D1,  being  careful  not  to  raise 
it  60  high  as  to  strike  the  guide  54D. 

The  transfer  wedges  themselves  may 
be  worn;  out  of  adjustment;  or  have 
broken  teeth.  The  allDl  wedge  may 
have  been  left  in  the  caster  after  chang¬ 
ing  from  display  to  composition  casting 

The  standard  method  of  checldng  the 
space  transfer  wedge  adjustment  is  to 
cast  a  number  of  %  justified  spaces 
and,  without  changing  the  position  of 
the  wedges  or  stopping  the  caster,  with 
your  hand  hold  out  the  transfer  wedge 
rod,  cast  a  number  of  fixed  spaces.  Mike 
both  kinds  of  spaces,  using  three  or 
more  spaces,  and  then  turn  the  screw 
.52D1  in  or  out  until  the  justifying 
.spaces  are  EXACTLY  the  same  size  as 
.the  fixed  spaces.  Before  starting  this 
adjustment  the  quad  size  must  be 
correct. 

The  spring  box  “brakes”  may  have 
gone  dry,  or  slipped  out  of  alignment. 

Stop  racks  may  have  broken  teeth. 

Overthrows;  due  to  many  causes 
traceable  to  the  controller  paper, 
blocked  air  lines,  worn  pin  jaw  links, 
improper  pin  jaw  or  mat  jaw  open¬ 
ing, 'etc.,  etc.  ^me  of  the  factors  pro¬ 
ducing  overthrows  have  been  discussed 
in  previous  issues  of  GAM. 

Make  sure  that  material  delivered 
from  the  casters  is  correctly  justi¬ 
fied;  point  and  set  sizes  are  correct; 
all  characters  completely  filled  with 
good  metal;  good  feet;  measure  cor¬ 
rect  and  with  sufficient  squeeze;  that 
type  lines  are  just  a  trifle  longer  at 
Imttom  than  at  the  top  of  the  line. 
Have  your  strip  caster  correedy  ad¬ 
justed  and  your  leads,  slugs  and  rule 
will  be  parallel  from  top  to  bottom. 
With  your  product  mechanically  and 
mathematically  correct,  you  may  be 
sure  that  press  work-ups  will  not  be  due 
to  factors  chargeable  to  the  Monotype. 
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PRESS 


Make  your  proofs  tell  you  something  — 
where  the  bad  letters  are  .  .  .  which  cuts 
are  damaged  . . .  and  point  out  the  errors. 
Only  a  sharp,  clean  proof  will  do  it. 

That's  why  we  say — use  a  Challenge 
Proof  Press.  It  works  like  a  cylinder 
press  with  rotating  cylinder  and  recipro¬ 
cating  bed — an  operating  principle  that 
produces  accurate,  unyielding  impres¬ 
sions— "pre-prints"  of  the  finished  job. 
Type  stands  out  .  .  .  cuts  show  up  dis¬ 
tinctly  . . .  correction  time  is  minimized. 

A  removable  galley  plate  permits  proofs 
to  be  taken  from  galley  or  type  form. 


2  Styles  -  6  Models 

Series  C  and  CG  in  3 
sizes  each — from.  12 
xl8-in.  galleys  to  full 
length,  8-column 
news  galleys. 

Proofs  In  Register 

Series  CG  Proof  Press 
is  equipped  with  bed 
gripper  and  side  guide 

Power  Ink  Distributor 

Optional.  Saves  time. 
Makes  it  easy  to  ink 
hand  rollers. 


the  challenge  machinery  CO. 

'^AIN  OFFICE  AND  FACTORY:  EASTERN  SALES  OFFICE: 


'^AIN  office  and  FACTORY: 

SRAND  haven,  MICHIGAN 


EASTERN  SALES  OFFICE: 

50  Church  Street,  NEW  YORK 


COMPOS  HANDFINISHED  RULE  IS 

UNIFORM 

in  Quality — Cast  from  a  special  hi-test  ma¬ 
terial  under  constant  sup}ervision  of  men 
with  years  of  experience. 

Handfinished  to  insure  highest  possible 
accuracy. 

ONLY  ISKae  PER  LB. 

Uniform  LEADS  and  SLUGS— cast  from  high 
quality  metal  and  checked  and  rechecked 
for  accuracy. 


11c 


PER  LB. 


Uniform  Service — ^All  rule  faces  in  stock.  2 
to  36  pt.  100  lbs.  minimum.  Order  can  be 
assorted  rules  and  spacing  materials.  Imme¬ 
diate  shipment.  These  low  prices  compel  us 
to  request  check  with  order  to  eliminate 
bookkeeping.  Wall  chart  sent  on  request. 


COMPO  RULE  CO. 

55  E.  Wacker  Drive  Chicago,  III. 


DIRECT  ADVERTISING 
and  THE  PRINTER 

by  ALBERT  HIGHTON 

is  a  book  that  will  help  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customer's  advertising. 

Price  $1.00 

The  Graphic  Arts  Publishing  Co. 
608  So.  Dearborn  St.  Chicago,  III. 


Label  and  Sticker 
JOBS 

Look  Better  on 

“  It’s  processed  ..  is  Lie  Flat 


THE  GUMMED  PRODUCTS  COMPANY 
0.^1  Troy.  Ohio 
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leen  composing  rooms  which  keep 
their  type  in  good  condition  for  years, 
as  compared  with  other  plants  in 
which  the  type  becomes  caked  with 
ink  clear  down  to  where  the  leads  pro¬ 
tect  the  ti^e,  through  using  a  brush 
and  gasoline  which  simply  removes 
the  ink  from  the  face  and  lets  it  cake 
on  the  body  of  type.  Another  “crime” 
against  the  composing  room  is  the 
practice  of  washing  type  forms  with  a 
press  wash-up  mixture  of  oil  and  kero¬ 
sene  which  doesn’t  evaporate,  but 
leaves  the  type  not  only  dirty,  but 
greasy  as  well,  as  it  runs  down  be¬ 
tween  the  leads.  It  is  difficult  to  find 
any  excuse  for  this  treatment  of  well- 
behaved  type. 

»  €t 

Fonting  of  Spaces 

Our  planty  which  specialized  in 
■  advertising  composition,  has  re- 
cently  been  adding  to  its  equipment — 
naturally  including  quads  and  spaces. 

I  was  impressed  with  the  fact  when  lay¬ 
ing  these  quads  and  spaces,  that  the 
}oundry*s  fonting  scheme  included 
more  of  the  three-to-em  spaces  than 
four-to-em  spaces.  This  seems  strange 
to  me,  since  almost  invariably  those 
offices  in  which  I  have  worked  in  the 
past  several  years  use  more  of  the  lat¬ 
ter  thinner  spaces  in  ordinary  compo- 
sition.  What  is  your  experience  in 
this  matter?  It  is  my  thought  that 
the  tendency  of  late  years  has  been 
toward  thinner  spacing  generally,  not 
only  in  hand-set  but  also  in  machine- 
set  composition,  and  I  am  surprised 
that  the  foundries  have  not  changed 
thar  fonting  schemes  to  conform  with 
this  change  in  demand  for  spacing. 

M.  T.,  Minneapolis,  Minn. 

You  are  correct  about  the  change 
•  in  spacing  in  the  last  15  or  20 
years.  The  time  was  when  the  three- 
to-em  space  was  very  generally  used, 
but  to  the  best  of  our  knowledge  this 
Has  rather  generally  now  changed  to 


PRODUCTION 

EQUIPMENT 

rebuilt  to  factory 
standards 
top  to  bottom! 

Model  A  Kelly  ISVh  x  20. 
Model  B  Kelly  17  x  22. 

No.  1  Kelly  22  x  28. 

MIehle  Verticals. 

Miehle  Horizontal. 

Miehle  Units. 

Miller  Simplex. 

Chandler  &  Price  11  x  15 
Automatic  Cylinder. 
Chandler  &  Price  141/2  x  22. 
Craftsman  Automatic. 

Morrison  &  Boston  Stitchers. 
Model  B  Cleveland  Automatic 
2  Baum  Automatic  Folders. 

SPECIAL  1 5  %  DISCOUNT 
on  three  new  Thompson  steel 
imposing  units 

No.  13976-T  equipped  with  11  steel 
letterboards.  reglet  and  furniture,  2 
drawers.  Steel  top  31  z  89*. 

No.  17200-T  Newspaper  Makeup  Table, 
6'  steel  top.  overhead  fluorescent  Ushta, 
dead  sluw  bin  capacity  underneath  40 
sinicle  column  or  70  able  col.  galleys. 

No.  17255-T  Newspaper  Ck>rrecting  Ta¬ 
ble.  2  dead  slug  bins,  fluorescent  ligbts. 
will  bold  36  single  column  and  56  dou¬ 
ble  column  galleys,  sheet  steel  t(X>. 

TYPE  &  PRESS  of 
ILLINOIS 

A  ReUahle  Source  of 
Supply 

220  South  Jefferson  CHICAGO 
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the  four-to-em  space  as  the  most  used. 
It  is  possible  that  this  is  true  in  the 
more  advanced  city  ofl&ces,  while  coun¬ 
try  shops  may  adhere  to  the  wider 
space.  We  believe  that  the  usual  prac¬ 
tice  in  vogue  among  foundries  is  to 
figure  on  about  10%  of  an  order  for 
type,  when  left  to  their  discretion,  to 
1^  quads  and  spaces.  This  is  probably 
the  correct  ratio,  but  we  have  always 
found  that  the  percentage  of  three-to- 
em  spaces  is  too  high,  so  we  order 
sorts  of  four-to-em  spaces  to  make  up 
the  deficiency.  Just  to  check  the  font- 
ing  scheme,  we  have  just  opened  a 
font  of  12-point  spaces,  which  may  be 
considered  an  average  font.  We  find 
that  there  are  ten  rows  of  spaces,  six 
inches  wide:  five  and  one-half  rows 
are  three-to-em;  one  row  is  four-to- 
em;  a  little  more  than  half  a  row  is 
five-to-em  (2%  points  thick) ;  there 
are  30  seven-to-em  spaces  (1%  points 
thick),  and  two  and  three-fourths 
rows  of  en  quads.  We  believe  that  a 
more  accurate  fonting  scheme  would 
be  to  have  the  three-to-em  and  four- 
to-em  spaces  divided  equally,  though 
we  do  Imow  of  many  ofifices  in  whidi 
even  more  of  the  thinner  spaces  are 
used. 


Acme  Type  is  stocked  by  the  following  reliable  dealers: 


Cincinnati,  Ohio 
midwest  printers*  supply, 

139  East  Third  St. 

Denver,  Colorado 

A.  E.  HEINSOHN,  1441  Blake  St. 

Ivansville,  Indiana 
SERVICE  LINOTYPING  CO., 

314  N.  W.  Third  St. 

Jacksonville,  Florida 
SOUTHEASTERN  PRINTERS  SUPPLY 
HOUSE,  921  Flagler  St. 

Kansas  City,  Missouri 


Lansing,  Michigan 
DARLING  SALES  CO.,  2335  Harding 

New  York  City,  New  York 
JUDSON  TYPE  INC.,  119  W.  23rd  St. 

EINNEHMER  &  TAYLOR,  INC., 

228  East  45th  St. 

Philadelphia,  Pennsylvania 
OAKDALE  COMPOSITION  CO., 

S.  W.  Cor.  Germantown  &  Sedgley  Ave. 

Roanoke,  Virginia 

ECONOMY  TYPE  SALES  CO., 

117  Franklin  Rd. 

San  Francisco,  California 


SETH  THORNTON  &  CO.,  606  Broadway  DON  STEWART  CO.,  441  Clay  St. 

ORDER  FROM  THE  ONE  NEAREST  YOU 


A  TYPE  FACE^S^/ 


★Two  pieces  of  printing  can  be  the  same 
size  and  color,  yet  one  awakens  avid 
interest;  the  other  is  cast  aside,  unable  to 
hold  or  even  interest  the  reader.  Often  it  is 
the  type  face  that  compels  attention.  Like 
human  faces,  some  are  attractive,  others 
are  plain. 

ACME  has  the  attractive  ones. 

Consult  the  Acme  Dealer  in  your  city  or  write  direct. 

flCIHEniufiiiin 

l(i1  WFSt  HARRISON  STRELT  ★  CMlCAtU),  IIIINOIS 


Presswork 

Questions 


THE  PRINTING  MACHINERY  CO 


ClMCtMNATI.  OHIO 


4U  COMMiaCIAl  SOUAII 


answered  by 
MAGNUS  A.  ARNOLD 

A  Feathery  Appearing  Slur 

QI  am  enclosing  a  sample  of 
•  printing,  of  which  we  have  jm 
finished  a  run  of  15,000,  and  hope  to  get 
a  repeat  order.  As  you  see,  we  print 
then  transpose  forms.  The  slur  ind¬ 
ented  is  still  worse  on  the  second  run, 
this  time  occurring  on  the  outside  ver¬ 
tical  rule. 

Vve  tried  every  trick  /  know  to  pre¬ 
vent  this  slur,  but  evidently  don*t  know 
enough  tricks.  Can  you  help  me  toitk 
it? 

F.  D.,  Refugio,  Texas 
A  The  slur  is  largely  caused  by  roll. 

ers  being  set  too  hard  against 
form.  This  leaves  a  deposit  of  ink 
against  the  sides  of  rules  which  causes 
a  feathery  appearing  slur.  Use  medium 
hard  rollers  and  a  heavier  bodied  ink. 
Be  sure  also  that  there  is  no  bulge  in 
the  packing  and  that  the  top  sheet  is 
perfectly  tight  and  smooth. 

Uee  adl  manila  for  packing  with  the 
addition  of  three  sheets  of  S  &  S  C  to 
allow  for  makeready. 

»  €< 

Use  a  Hard  Packing 

QI  am  enclosing  an  envelope  print- 
m  ed  on  a  10x15  open  Gordon.  The 
stock  is  a  good  bond  and  we  used  a 
halftone  black.  The  halftone  ink  seem 
to  give  better  results  than  bond  ink. 

Under  the  top  sheet  there  was  one 
sheet  of  .016  red  pressboard,  and  tw 
sheets  of  newsprint. 

There  is  a  slight  play  in  the  plates 
when  in  open  position,  but  not  w}^ 

I  the  bed  comes  into  position  for  prist- 

.  .  .  I 

u  Can  you  explain  what  is  causing  the 
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Malleable  Iron  (PMC  WAR- 
NOCK)  or  semi-steel  (STER¬ 
LING  TOGGLE)  construc¬ 
tion. 

Sheet  register  gauges  (or 
pre-registering  process  color 
and  multi-color  printing 
plates . . .  available  (or  use 
with  either  base  and  exclu¬ 
sive  with  PMC  bases. 

Sheet  register  marks  (or 
checking  the  register  o(  pro¬ 
cess  and  multi-color  printing 
. . .  available  (or  use  with 
either  base. 

Guide-edge  or  gripper-edge 
markers  which  also  serve  to 
identi(y  the  work  o(  indi¬ 
vidual  pressmen  or  press 
crews  available  (or  use  with 
either  base. 


ujflRnocK*.figSii*ST€RLi  no 


DYNAMITE"' 

to  thick-encrusted  ink 

HARMLESS 

to  type  and  cuts 

A  thimble-full  of  Phenoid  Type  Cleaner  works  like 
“dynamite”  on  toughest  old  ink,  stuck  tight  fast  to 
plate  or  press  .  .  .  cleans  it  off  in  a  whizz  I  Yet 
Phenoid  is  absolutely  harmless  to  metal,  wood,  fabric 
or  the  hands.  Because  of  this  tuper-tpeed  and  jvower, 
thousands  of  printers  use  Phenoid  for  tough  jobs — 
to  save  time  and  trouble. 

Order  from  your  dealer.  Write  for  booklet. 

Chalmers  Chemical  Co.,  1 23  Chestnut  St.,  Newark,  N.  J. 


INSTANTANEOUS 

TYPE  CLEANER 


>HENOID 


TRADE  MARK 


AMERICAN  BLUE  BOY 


OR  Automatic  Precision 


5  WHEEL  BLUE  BOT 
‘  MODEL  5 


6  WHEEL  BLUE  BUT 
MODEL  6 


AT  All  BRANCNES  AMERICAN  TYPE  POUNDERS 


AMERICAN  NUMBERING  MACHINE  CO. 

ATLANTIC  AND  SHEPHERD  AVES..  BROOKLYN  N.  Y 
branch  — 105  WEST  MADISON  STREET  CHICAGO.  ILL 
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w  spttO''-'5o 

SUPERC^STtR 


GUARANTEED 
10  YEARS 

AGAINST  WARPAGE 

f*  Saves  money  for 
you  by  speed* 
ing  up  both 
your  casting 
and  presswork. 
Makes  clean* 
cut,  even  casts, 
accurately 
type 'high. 


NOLAN  MACHINERY  CORP. 
ROME.  N.  Y. 


THE  PRACTICE  OF 
PRESSWORK 

By  Craig  R,  Spicher 

at  a  special  price  of  .  .  .  $4.00 

Send  Money  with  Order 

GRAPHIC  ARTS  PUB.  CO. 
608  S.  Dearborn  St.,  Chicago,  III. 


result?  This  is  the  best  print  we  have 
been  able  to  get  on  this  type  of  en¬ 
velope,  and  it  is  still  not  a  good  job  of 
printing. 

J,  F.  F.,  Lancaster,  Mo. 

A  Your  difficulty  is  due  to  the  use  of 
F\m  soft  packing.  Instead  of  press- 
board  and  newsprint,  use  all  maoila 
and  three  sheets  of  S.  &  S.  C.  This  will 
give  you  what  is  known  as  a  hard  pack¬ 
ing  and  insures  a  firm  base  on  which 
to  print  bond  stocks,  coated  papers, 
etc.  Use  a  mixture  of  half  bond  ink 
and  H.  T. 

»  « 

Slugs  Off  Their  Feet 

Q/  am  enclosing  sample  of  sheet 
m  printed  on  Special  B  Kelly  whid 
shows  the  slugs  at  top  of  sheet  o§  their 
feet. 

Can  you  advise  what  the  trouble 
might  be,  and  the  remedy? 

W.  L.  B.,  Riverton,  N.  /. 

A  The  slugs  being  off  their  feet  is 
•  usually  due  to  the  fact  that  they 
are  not  of  absolute  thickness  from  top 
to  bottom.  The  difference  may  be  very 
slight  in  the  single  slug  but  the  ao 
cumulation  of  many  lines  in  the  column 
will  make  sufficient  difference  to  cause 
trouble.  Until  you  can  correct  the  slugs 
it  will  be  necessary  to  card  between 
slugs  to  make  up  the  difference  between 
top  and  bottom.  Cut  strips  of  thin  card 
al^ut  %  inch  wide  and  the  length  of 
the  slug  and  drop  these  down  at  the 
bottom  of  every  third  or  fourth  slug. 

Be  careful  to  have  solid  lockup;  use 
good  furniture,  metal  preferred,  as  any 
spring  in  the  form  will  make  the  con¬ 
dition  worse. 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 


The  Graphic  Arts  Monthly — March,  1941 


The  New  Improved 

blatghford 

Honeycomb  Base 

The  Blatchford  System  insures  fast, 
accurate  make-up.  The  Blatchford 
Hook  has  a  measured  move.  There 
is  no  guess  work  in  register.  This 
feature  cuts  register  time  to  a 
minimum. 

Margins  as  close  as  are  entirely 
practical.  The  Blatchford  Hook, 
with  its  top  support,  insures  abso¬ 
lute  register,  regardless  of  the  length 
of  the  run. 

To  Avoid  Costly  Regrets — 

Buy  Blatchford 

E.  W.  BLATCHFORD  COMPANY 

63  Park  Row.  NEW  YORK  900  WmI  18th  St.  CHICAGO 


PROSPEROUS  and  nniiiTFno 

PROGRESSIVE  rlllR  I  LKo 

USE 

CHICAGO  ROLLERS 

WE  MAKE  ROLLERS  FOR  ALL 
PRINTING  PURPOSES 


CHICAGO  ROLLER  CO. 

570  V7  HAIr;RlSON  ST  Tel.  WEB  27/8-27/V  CHICAGO,  ILL 
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NO  DEAD  SPOTS 

•  pta. 


^  L  ^r 

\  k>4r  > 

k-4r'^  k^ 
(  k^r-^  k-^r"^  k4r"T  \ 
kir'^  k4r"T  k-4r' 

-hJfSL  k^^KSk  k^ 

4r  ^  k  ^r'^  k^' 

'k.-Ar-y  k-4rl' 

P4ry 
-4r  k.4r'^  A.. ' 

<^ry  k^r' 


Blatchford  Base  completely  Dead 

Spots  or  Positions  whereplatei  eannot  be  held 
with  adequate  eatchea.  The  IS  point  traTel  of 
the  jaw  of  the  hook  ia  1/8  creatcr  than  the  •  point 
distance  between  holes. 


'll  pta 
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booklet  FREE 

Because  we  believe  every  business  can 
profit  from  our  "Handy  Manual  of  Sim¬ 
plified  Postal  Rules  and  Regulations"  we 
have  printed  an  extra  supply  that  will  be 
distributed  FREE  upon  request. 

The  thirty-three  pages  of  this  valuable 
booklet  include  charts,  mailing  weight 
tables,  rates  and  other  information  you 
will  use  in  your  business  every  day. 


SEND  FOR  YOUR  COPY  TODAY 
WHILE  THE  SUPPLY  LASTSl 


WESTERN  STATES 


Snvtloot  Komtaanu 
MILWAUKEE  •  WISCONSIN 


Photomechanical 

Questions 


answered  by 
I.  S.  MERTLE,  A.R.P.S. 

Glue  Enamel  Process 

(Part  III) 

★  Another  material  used  as  a  vehicle 
for  bichromate  in  the  enamel  process 
was  Cologne  glue,  a  high-grade  variety 
of  joiner’s  glue  or  an  inferior  kind  of 
gelatin  containing  a  large  number  of 
compounds  soluble  in  cold  water.  Co¬ 
logne  glue  was  first  suggested  for  enam¬ 
el  purposes  by  Eduard  Valenta  {Photo- 
graphische  KorrespondenZt  1894,  560), 
who  proposed  to  clarify  it  with  dry  egg 
albumen,  instead  of  the  fresh  egg  va¬ 
riety. 

Valenta’s  original  formula  for  Co¬ 
logne  glue  enamel  was: 

Oilogne  glue _ 100  grams 

Water  _ 600  cubic  centimeters 

The  glue  was  left  to  soak  for  12  hours, 
after  which  it  was  dissolved  by  the  aid 
of  heat,  and  3  grams  of  dry  egg  albu¬ 
men  (previously  dissolved  in  a  little 
water)  added  to  the  glue  solution.  The 
mixture  was  next  heated  on  a  water 
bath  for  15  minutes  at  a  boiling  tem¬ 
perature  (212®  F.),  then  filtered,  and 
allowed  to  cool.  Of  the  cool  solution, 

60  cubic  centimeters  were  mixed  with 
3.5  grams  of  dry  egg  albumen  (dis¬ 
solved  in  30  cubic  centimeters  of  wa¬ 
ter),  to  which  was  added  30  cubic  i 
centimeters  of  a  10%  solution  of  am¬ 
monium  bichromate,  followed  by  filtra¬ 
tion  of  the  bichromated  mixture. 

The  solution  could  be  used  imm^ 
diately;  it  was  somewhat  thin  and 
rather  dark  in  color,  imparting  to  the 
developed  image  sufficient  visibility  so 
as  not  to  require  dyeing  with  methyl 
violet  to  determine  accuracy  of  ex-  I 
posure  in  the  developed  print.  Devd-  | 
opment  took  place  with  water,  and  the  | 
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HARRIS  LITHO  CHEMICALS 

Through  research,  Harris  has  developed  and 
standardized  new  chemicals  for  both  deep 
etch  and  surface  plate  making  processes. 
Full  details  upon  request.  Write  us  with 
reference  to  your  lithographic  problems. 


HAR 


RtONECR  BUiL&ERS  OF  SUCCES  S  FUL  OFFSET  PRESSES 

Cart  Ohio  •  OSk^  Naw  V«dt,saoV«rt  ajiwISt.  •  Ckieagoi  S*S  So.  PwiCora  St. «  P^yWn,  »I9  Waahmgto* 

Atitato,  ISO  Spring  St,  N.W.  •  Sn  CfMuriKa,  «JO  Martwi  St  •  Hwirit'ScyiioM-Partar  (Canaria)  ttri,  Tnfonto,  Cin«nia*ri,  Omiton 


•  The  aiddition  of  Offset  to 
your  printing  methods  is  a 
definite  step  toward  expanding 
your  market  because  today’s 
market  recognizes  the  advan¬ 
tages  of  Offset. 

In  choosing  Harris,  you  set 
your  standard  of  production  as 
high  as  Offset  craftsmanship  can  provide. 
With  Harris,  you  adopt  Offset  at  its  best; 
you  install  equipment  made  by  the  pioneer 
builders  of  successful  Offset  Presses. 


SINGLE  COLOR 


image  then  burnt-in,  as  with  fish  glue 
images. 

Further  experiments  with  Cologne 
glue,  not  only  for  enamel  purposes  but 
also  for  photolithographic  images  and 
photogravure,  were  made  by  George 
Fritz  iJahrbuch  fur  Photographie, 
1896, 15 ;  ibid,  1897, 7) ,  also  by  Ottomar 
Volkmer  {Klimschs  Jahrbuchy  1900), 
but  since  their  formulas  differed  little 
from  that  of  Valenta,  they  may  be  dis¬ 
missed  from  further  consideration. 

The  instigating  motive  for  Valenta’s 
use  of  Cologne  glue  was  the  rather  high 
price  of  fish  glue  at  the  time  (1894), 

I  plus  the  fact  that  Cologne  glue  was  easy 
I  of  clarification  for  the  enamel  process. 

'  Concerning  the  latter  operation.  Her- 
?  vitt  patented  (D.R.P.  85,340)  the  use 
of  an  alkaline  solution  of  casein  (pref- 
•  erably  from  milk)  for  clarifying  fish 
1  glue  (and  cheaper  glues)  for  enamel 
purposes.  The  casein  solution  was 

]  added  to  the  glue  and  the  mixture 
heated,  an  action  which  eliminated 
:  mechanical  impurities  and  grease,  as 

well  as  the  odor  and  color  of  the  glue 
{Photo graphisches  ArcJuv,  1896,  301). 

Hervitt,  however,  was  not  the  first 
to  photographically  employ  casein — the 
substance  had  been  used  by  John  R. 
Johnson  in  1870  for  the  carbon  process, 
utilizing  an  ammoniacal  solution  of 
casein  and  potassium  bichromate  for 
the  production  of  chromate  prints. 
{Photographisches  Archiv,  1870,  219). 
The  objection  to  the  process  was  the 
difficulty  encountered  in  developing  the 
image,  even  when  carried  out  with  am- 
moniated  water. 

Rodolfo  Namias  was  a  strong  pro¬ 
ponent  of  casein  for  the  enamel  process, 
contending  that  the  following  formula 
{Penrose* s  Pictorial  Annual,  1910, 161) 
produced  images  which  did  not  require 
buming-in  for  the  creation  of  an  acid 
resist : 

Ammonia _  3^  ounces 

Potassium  carbonate - 15  grains 

Casein  _  %  ounce 
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is  really 
tough! 


The  BOLTON  KNIFE 


If  is  fh«  Knife  that  does  the  cutting 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


DC 

X 

XI 

XII 

xm 

XIV 

XV 

XVI 

XVII 

XVIII 


TABLE  OF  CX)NTENTS 

Origin  and  Principle  of  Lithog;raphy  ....  i 
Photolithography  (Copy  for  the  Purpose)  -  •  10 

Wet  Collodion  Process  -----.-17 
Dry  Plates,  Films,  Negative  Paper  -  -  -  -  37 

Photographic  Equipment  {Line  Photography)  -  55 

Halftone  Photography  •.••...68 
Color  Photography  •>•••...90 

Halftone  Color  Reproduction  (Submarine  Develop- 
ment.  Staining  and  Ground  Glass  Processes)  -  120 

Dot  Etching  Methods  .......  136 

Graining  of  Metal  Tlates  -  •  -  •  -  -  151 

Albumen  Process  of  Litho  Platemaking  -  -  -  15S 

Miscellaneous  Printing  Methods  •  •  -  •  178 

Intaglio,  Offset  Processes  (Deep-Etch  Platemaking)  19a 
Hand  Transferring,  Proving  214 

Pressplates  by  Projection  .....  235 

Planography  241 

Photocomposing  (Photographic  Type  Composition)  252 
Offset  Pressmanship  .......  261 

Proper  Name  Index  .......  277 

Subject  Index  •  -  -  -  -  -  •  *79 


OUUJCVV  AHUM  ••••••  A*** 


\ 


IN  YOUR  OWN  SHOP^ 


Save  Time  1  ^50 
Save  Blades 
Save  Money  complete 

Approved  Swigart  Sharpener 
gives  your  cutter  blades  a 

KEEN,  LEVEL,  LONG  LASTING  EDGE 
Sharpening  time  10  minutes.  Grinds  only 
.002  in.  from  blade— does  NOT  change 
bevel.  Applicable  to  hollow  ground  knives 

MONEY  BACK  GUARANTEE 
Order  today.  We  will  ship  C.O.D.  $17.50. 
Keep  grinder  10  days.  If  not  entirely  sat* 
isfied  return  grinder  and  money  will  be 
immediately  refunded.  Folder  on  request. 

SWIGART  KNIFE  GRINDER 

1148  South  Wabash  Ave.  Chicago,  III. 


WESTON  STATIC 
EinONATOB 

Speeds  up  production  and 
increases  your  profit 

Inexpensive  •  Dependable 

10  DAY  FREE  TRIAL 

Writ0  for  lUuttratod  Folder 

A  Complete  Line  of  Printer's  Brushes 


Western  Brush  Co.,  Inc. 
29  South  Market  Street 
Chicago,  lllinoit 


The  presence  of  the  potassium  car¬ 
bonate  tends  to  prevent  the  formation 
of  an  insoluble  precipitate.  The  mix¬ 
ture  is  allowed  to  stand  for  some  hours, 
during  which  time  the  casein  will  uni¬ 
formly  dissolve.  When  in  perfect  solu¬ 
tion,  the  mixture  is  rendered  light, 
sensitive  by  the  addition  of  3%  ounces 
of  a  saturated  solution  of  ammonium 
bichromate,  after  which  it  is  filtered 
and  ready  for  use.  The  sensitized  solu¬ 
tion  keeps  only  a  few  days. 

The  use  of  a  form  of  dextrin  instead 
of  fish  glue  for  the  enamel  process  was 
proposed  in  1896  by  a  German  worker 
{Photo graphische  Chronik,  1896, 184). 
The  formula  for  the  purpose  was: 

Wheat  starch  _ 500  grams 

Sodium  bicarbonate  _  25  grams 

The  two  are  mixed  together  in  dry  form 
and  the  material  slowly  heated  until 
the  starch  begins  to  assume  a  yellow 
color.  The  mixture  is  then  cooked  in 
1000  cubic  centimeters  of  water,  thus 
providing  a  stock  solution.  The  bal¬ 
ance  of  the  formula  is: 

Stock  solution _ 100  cubic  centimeters 

Ammonium  bi¬ 
chromate _ 14  grams 

Ammonia _  20  cubic  centimeters 

Distilled  water _ 300  cubic  centimeters 

Mixing  of  the  above  ingredients  oc¬ 

curs  in  a  mortar,  grinding  the  mass 
until  the  bichromate  has  entirely  dis¬ 
solved.  After  filtration  through  flannel, 
the  solution  is  used  in  the  ordinary 
manner  of  the  enamel  process. 

A  combination  of  glucose  and  fish 
glue  also  was  proposed  for  enamel 
{Process  Photo  gram,  1904,  112).  As 
with  most  early  enamel  formulas,  the 
mixture  was  unnecessarily  complex: 


Water  _ _  -  10  ounces 

Le  Page's  glue _  4  ounces 

Albumen  _ 1  ounce 

Glucose  _ 40  grains 

Ammonium  bichromate _ 120  grains 

The  developed  image  produced  with 
the  above  mixture  was  treated  for  2  or 
3  minutes  in  a  chromic  acid  hardening 
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bath  (chromic  acid,  22  graina;  water, 
16  ounces) ,  then  rinsed  with  water,  and 
the  plate  dried  on  a  whirler. 

To  devote  attention  to  all  the  sup¬ 
plementary  ingredients  added  to  enamel 
solutions  is  hardly  necessary:  enamel 
formulae  are  “like  the  sands  of  the  sea’* 
in  number.  The  entire  issue  of  this 
publication  could  be  devoted  to  enamel 
formulae  and  still  not  cover  all  of 
them,  but  what  would  be  gained — need¬ 
less  repetition  and  the  discovery  that  in 
the  past,  practically  everything  except 
the  darkroom  sink  had  been  suggest^ 
as  an  addition  to  enamel  for  process 
purposes. 

Let  u£  rather  devote  passing  atten¬ 
tion  to  one  phase  of  the  enamel  process, 
now  more  or  less  forgotten,  but  which 
had  for  its  purpose  the  color-sensitiza¬ 
tion  of  the  enamel  solution  in  an  effort 
to  reduce  exposure  time  in  printing. 
Apparently  the  first  effort  in  this  direc¬ 
tion  was  made  in  Germany  {Photo- 
graphische  Chronikt  November  19, 
1899) ,  with  erythrosin  suggested  as  the 
agent  to  promote  greater  sensitivity. 
The  hint  was  taken  up  by  L.  P.  Clerc 
and  Henri  Calmels  {Process  Photo¬ 
gram,  1905,  127,  159),  who  found  that 
an  addition  of  0.2  per  cent  of  erythrosin 
to  the  enamel  solution  increased  the 
sensitivity  of  the  solution  by  nearly 
three  times ;  an  addition  of  0.4  per  cent 
of  erythrosin  to  a  bichromated  albumen 
solution  reduced  the  exposure  with  this 
medium  from  twenty  to  six  minutes. 

Typical  of  a  modem  innovation  of 
the  enamel  process  is  the  patent  (B.  P. 
517,686)  issued  to  N.  Drey  and  the  Hull 
Fish  Meal  and  Oil  Company,  a  British 
concern.  Involved  in  the  patent  is  a 
photomechanical  printing  process  com¬ 
prising  a  chromated  fish  glue  and  an 
aliphatic  aryl,  or  hydrogenated  poly¬ 
cyclic  aromatic  wetting  agent.  The 
wetting  agents  specific^ly  mentioned 
are  sulfonated  cetyl  alcohol,  sulfonated 
hexadecyl  phenol,  and  sulfonated  deca- 
hydro-napthalene. 


One  of  the  latest  innovations  is  the 
substitution  of  fish  glue  in  favor  of 
bichromated  mixtures  of  polyvinyl  al¬ 
cohol,  now  also  being  suggested  for 
photolithography.  At  least  one  solu¬ 
tion  of  this  type,  Graf  a,  has  been  intro- 
duced  in  Germany .{Deutscher  Drucker, 
February,  1940,  170)  for  photoengrav¬ 
ing  purposes.  The  solution  is  furnished 
in  unsensitized  form,  the  user  sensi¬ 
tizing  the  material  as  needed  by  adding 
an  equal  volume  of  0.5  per  cent  am¬ 
monium  bichromate  solution.  Develop¬ 
ment  of  the  exposed  image  is  effected 
with  water,  the  developed  image  ren¬ 
dered  visible  by  flowing  the  plate  with 
either  a  methyl  violet  or  1  per  cent 
“water  blue”  solution,  to  which  has 
been  added  1  per  cent  of  amygdalic 
acid.  Buming-in  of  the  image  need  not 
be  carried  as  far  as  with  bichromated 
glue;  temperatures  ranging  between 
248^F.-482°  are  said  to  impart  good 
acid-resistance  to  the  print. 

This  completes  our  review  of  the 
glue  enamel  process.  As  our  next  sub¬ 
ject  we  shall  consider  the  problem  of 
increasing  the  sensitivity  of  bichro¬ 
mated  colloid  mixtures,  a  topic  on 
which  considerable  effort  and  research 
has  been  expended. 

»  « 


**Look  what'M  happening  to  the  dragon*t 

blood  r 
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“That’s  what  I  call  a  ^ 
Sweet  Running  Pressroom!” 

"We  haven't  had  a  real  delay  in  weeks. 
Things  really  hum— no  offset  troubles — 
no  slow-downs — and  we're  turning  out 
better  work  that  any  printer  would  be 
proud  of." 

"The  ink  we're  using  has  a  lot  to  do 
with  it,  of  course,  for  Wotta  Blacks  simply 
don't  offset.  They're  the  blackest  blacks 
you  ever  saw  and  absolutely  uniform." 

Woita  Rlachi 

ARE  GUARANTEED 


Try  'em  yourself  —  on  any  job.  If  they  aren't  com¬ 
pletely  satisfactory  we'll  refund  every  cent  you 
pdd  us. 

MAIL  THE  COUPON — NOW — FOR  FREE  TRIAL  OFFER 


E.  J.  KELLY  CO.,  GAM  3-41 

Kalamaxoo,  Michigan 

You've  got  to  show  me!  What  about  that  FREE 
TRIAL  OFFER  for  Wotta  NO  OFFSET  Inks. 

Name__ _ 


Address. 

rum 


i  J.  KELLY  Compony 


KALAMAZOO 

MICHIGAN 


mi 


Our  new  booklet,  "Press¬ 
room  Dopes" — you'll  want 
a  copy  tor  its  valuable  in¬ 
formation.  Write  on  your 
firm  letterhead.  No 
obligation. 


of  undesirable  ‘isms’,”  and  believing 
also  that  “no  single  force  for  the  per¬ 
petuation  of  those  ideals  can  excel  that 
of  graphic  reproduction,”  the  Associa¬ 
tion  has  produced  an  eye-arrester  and 
a  thought  stimulator  in  the  printed 
piece,  “Youth  Marches  On  in  the  Land 
of  the  Free  ” 

This  is  admirably  tied  up  with  a  40 
minute,  16mm.  color  film  which  shows 
the  steps  in  the  production  of  the  par¬ 
ticular  printed  piece,  and  which,  at  the 
same  time,  carries  a  challenging  expres¬ 
sion  of  American  patriotism. 

Each  person  in  the  audience,  just  pr^ 
vious  to  the  showing  of  the  colorfid 
movie,  receives  a  copy  of  the  8-page 
printed  piece;  and  then  during  the 
“American  blackout,  theatre  style,” 
sees  the  very  characters,  depicted  in 
the  printers*  product,  in  action. 
Would  that  graphic  arts  organizations 
all  over  the  country  might  stop  to  listen 
to  the  hollering  of  the  Grand  Rapids 
Association  and  hurry  to  climb  a  tree 
in  emulable  fashion. 


and  THE  PRINTING  INDUSTRY 

(Reg.  U.  S.  Pat.  Off.) 

published  by  the 

Graphic  Arts  Publishing  Co 
608  South  Dearborn  Street 
Chicago,  Illinois 

Telephone:  Harrison  0486 


Business  Staff 

A.  F.  Lewis . .  —..General  Manager 

E.  H.  Gleason  -  Advertising  Manager 
E.  B.  Addison . . Asst.  Adv.  Mgr. 


Good  Job,  Herman! 

IF  ever  a  piece  of  printing  made  us 
wish  to  see  the  pages  of  the  calendar 
flutter  down,  movie-like,  in  rapid  su^ 
cession  until  the  time  for  traveling 
north  with  fishing  rod,  it  is  a  letterhead 
from  Herman  the  Printer  at  Minocqua, 
Wisconsin. 

This  printer,  who  has  his  plant  in  the 
heart  of  Vacationland  in  the  Badger 
State,  bleeds  off,  across  the  top  of  his 
letterhead,  a  beautiful  photographic 
airplane  view  of  blue  lakes  and  green 
terrain. 

The  8V^xll  sheet  not  only  sells  the 
Minocqua  region  as  a  resort  land,  but 
in  the  same  glance  sells  Herman  as  a 
producer  of  resort  advertising  and  as  a 
printer  of  color  without  the  use  of 
extra  color  plates. 

Letterheads  can  still  be  effective  sales 
representatives  for  printers  as  well  as 
other  business  men. 
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R.  R.  Berliner _ Eastern  Repr. 

17  East  42nd  Street,  New  York  City 
Telephone:  Murray  Hill  2-6770 


Editorial  Staff 


D.  B.  Eisenberc 


Editor 


Magnus  A.  Arnold 
Charles  Broad 
Haywood  H.  Hunt 
J.  Gus  Liebenow 


Harry  Loose 
A.  J.  McAneny 
J.  S.  Mertle 
H.  C.  Rockwell 


Harold  Marshall 


BOSS:  .  .  they  want  8000  more  of  their  order  forms  tomorrow 

"Can't  be  done!  It'll  take  us  a  week  to  get  the  same  kind  pf 
paper  we  used  before!"  '  V; 

WHY  HANDICAP  YOURSELF — and  your  customer — ^by  running  his  low-cost  work  on 
hard-to-get  paper?  Play  safe.  Give  prompt  service  by  using  Management  Bond,  a 
known,  watermarked  paper  made  by  Hammermill  especially  for  low-cost  jobs. 
Management  Bond  is  always  quickly  available  through  Hammermill  Agents. 

It*!  uniform.  You  can  match  a  previous  order  in  color,  weight  and  finish.  lt*s 
Btnrdy— fast  and  trouble-free  on  your  presses  ...  an  efficient  worker  in  your  cus¬ 
tomer’s  business.  For  help  in  landing  low-cost  jobs,  use  the  Management  Bond 
portfolio.  Contains  specimen  printed  forms;  tells  how  to  design  forms,  what  sizes 
to  use  for  economy.  Send  for  copy. 


Hammennill  Paper  Company,  Erie,  Pa. 

Please  send  me  the  Management  Boi 
Portfolio  of  printed  forms. 


Position. . 

(Please  attach  to  yonr  businsM  letter! 


LORING  COES  COMPANY 

Worcester  •  Massachusetts 


lilt;  iiaiiic  w  w  b  .9 

your  paper  knife 
means  longest  service 
between  grinds. 


HOW  MANY  OUT? 

Find  the  answer  —  FAST! 

with  Hi* 

ZALE  PAPER 
ESTIMATOR  ^ 

Quick  —  i^ccurate  —  Easy 

Figures  number  of  pieces  put;  and 
waste  in  any  standard  sheet — 
bond,  enamel,  bristol,  offset,  etc. 

Saves  time — eliminates  costly  er¬ 
rors.  No  printer  should  be  with¬ 
out  it! 

Price  reduced  to 

Only  $2.50 

it  you  order  NOW  . . .  from 

The  Graphic  Arts  Publishing  Co. 
608  South  Dearborn  St.  Chicago,  III. 


Paper  Questions 


answered  by 
ARNOLD  J.  McANENY 

Dark,  Shiny  Spots 

QJFill  you  please  examine  the  en- 
•  closed  sheets  and  give  us  your 
opinion  as  to  what  causes  those  dark 
shiny  marks  which  appear  in  several 
places?  We  are  familiar  with  what 
paper  mill  men  call  “slime  spots”  and 
know  definitely  that  these  are  not  the 
same.  Could  you  suggest  the  possible 
cause,  and  remedy,  if  any? 

W.  B.,  Buffalo,  N.  Y. 

A  These  spots  originate  from  what 
•  are  commonly  known  as  “calen¬ 
der  scabs.”  It  frequently  happens  that 
when  a  web  of  paper  breaks  on  the  cal¬ 
ender  stack,  little  particles  of  paper 
stick  to  the  rolls  and  escape  b^g 
cleaned  off  by  the  machine  crew  before 
the  sheet  is  threaded  through  the  stack 
again  and  wound  around  the  reel. 

As  these  little  bits  of  paper  are  car-  ^ 
ried  around  and  around  the  rolls,  they  \ 
squeeze  themselves  into  the  web  of 
paper  each  time  the  roll  on  which  they  j 
are  stuck  makes  one  revolution.  AsJ 
two  thicknesses  of  paper  must 
through  a  nip  that  was  originally  meant 
for  one,  that  part  of  the  sheet  receivedjj 
an  extra  heavy  squeeze  with  the  result  j 
that  the  finish  was  higher  and  the  colors 
slightly  darker.  This  condition  will  per-  ^ 
sist  until  such  time  as  the  loose  bits  fall 
off  the  stack  or  are  cleaned  off  by  the 
backtender  on  the  machine. 


»  « 

Monkeyed  With  the  Ink 

Ql  am  enclosing  two  samples  of 
m  paper  which  are  supposed  to  bt 
the  same  stock  although  furnished  to 
me  on  different  orders.  The  shed 
marked  “A”  is  0.  K.,  but  the  second  lot 
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SNAP  OUT  WORK 


ptRrwrwMiww 


CRIMPING 


‘^i»*r'SJHOLE 


SCORING 


IHE  N- 

ASK  FOR  SAMPLES! 

Compare  them! 


HERE’S  never  any  hard  tugrsrinsr  needed 
and  there’s  no  jaggred  tearing  in  extract¬ 
ing  sheets  from  one-time  carbon  sets  per¬ 
forated  on  the  N-D  ROTARY  SLOT  PER¬ 
FORATOR,  no  matter  how  many  sheets  to 
the  set.  Perforating  is  EXACT,  CON¬ 
TROLLED.  with  UNIFORM  DEPTH 
across  the  sheet  .  .  .  and  cutting  is  clean, 
sharp,  true  from  start  to  finish  .  .  .  PRECI¬ 
SION  PERFORATING  that’s  perfect ! 

•  Such  work  helps  you  sell  and  satisfy  the 
most  exacting  buyer.  And  remember,  the 
N-D  is  the  pioneer  perforator  in  this  type  of 
work  .  .  .  heavy,  rigid,  sturdy  .  .  .  with  every 
part  and  bearing  proportionately  built  for 
service.  And  you  can  do  regular  and  cut-out 
slot  hole  perforating,  crimping,  scoring  and 
slotting  on  this  machine.  Ask  for  samples. 
Write  us  today. 

NYGREN-DAHLY  COMPANY 

218-230  N.  Jeffenon  St.  CHICAGO,  ILL. 


SLOT  PERFORATOR 


iutik&rfdbyt*odi]t9  ^  Ik  A  ilB 

poptr  mMchoods  is 

•hMl  •(»••  lor  bi«ib  H  ./  HwH 

«p«i|l  prohooo  oalif.;l;i|j.3j|iI- "I?-  *  ^  v- ^ 

IHlSeCL  PAfKft  XOitPOftATtOH,  »A2  MADISON  AVS. 


-totfo  iimo.  lompor 
'4^4  lAottoy  witK 
^4Mil  r»«<lT'<»i 
'lA^od  topMr^ot  »i 
#(ii  llnoat  tro«rt«d 


BUY  ROYAL 
CHAIRS  NOW 

For  the  Bindery 
or  Press  Room 

These  sturdy  steel 
chairs  are  adjustable  in 
height  and  the  backs 
are  form  fitting.  Wide, 
saddle-shaped  seats. 
Many  types  of  chairs 
and  stools  to  choose 
from.  Promote  speed 
and  efficiency  by  in¬ 
stalling  them. 

Write  for  Catalog 

ROYAL  METAL 
MFG.  CO. 

D«pt.  A 

190  N.  Michigan  Ava. 
Chicago,  Illinois 


marked  **B**  doesrCt  take  the  ink  at  all 
well.  We  have  used  this  paper  in  our 
plant  for  several  years  now  and  have 
never  had  any  trouble  with  it  before. 
Could  you  tell  me  what  is  wrong? 

T.  E.  L.,  Detroit^  Mich. 

A  In  this  particular  instance  it  isn’t 
#!•  a  case  of  the  paper  not  taking  the 
ink  properly.  The  paper  is  doing  the 
best  it  can  with  the  ink  in  question.  It  is 
quite  possible  that  this  ink  was  u^en 
from  the  same  can  as  that  which  coven 
sample  “A”  so  well,  but  for  some  rea¬ 
son  which  of  course  we  cannot  explain, 
it  was  thinned  so  excessively  with  var¬ 
nish  that  there  is  almost  no  tinctorial 
strength  left;  it  has  lost  its  Uding 
power  and  presents  a  distinctly  washed 
out  appearance  on  the  sheet. 

It  is  obvious  from  an  examination  of 
the  printed  job  that  an  attempt  was 
made  to  repair  the  appearance  of  for¬ 
mer  jobs  by  flooding  the  form.  Notice 
the  way  the  three  quarter  tones  are 
filling  in  and  also  the  heavy  ridges  of 
ink  piled  along  the  edges  of  the  solids, 
which  is  merely  excessive  ink  squeezed 
out  from  underneath  the  plate. 

Your  task  in  this  case  is  to  find  out 
who  thought  it  necessary  to  monkey 
with  the  ink  which  heretofore  was  print¬ 
ing  so  nicely.  The  surface,  sizing,  and 
ink  receptivity  of  the  two  sheets  test 
very  much  the  same,  both  sheets  are 
printed  on  the  felt  side,  and  there  ap¬ 
pears  to  be  no  good  reason  why  your 
pressman  should  have  had  cause  to 
make  any  changes  from  the  last  run. 
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A  Strong  Defense 

againsi  your  compeiition  — 


Here's  the  stream  feature  of  feeding  sheets  in  underlapped  relation — 
applied  to  the  continuous  loading  type  of  feeder.  Helps  you  reduce 
costs  by  cutting  "down  time"  and  providing  quicker  adjustment,  re¬ 
duced  sheet  travel  per  impression,  improved  register,  simplified  con¬ 
veyor,  ideal  separating  conditions. 

Don't  lose  out  in  your  fight  for  business,  because  you  cannot  match  the  speed, 
economy,  and  superior  performance  of  modern  equipment.  Install  a  Christensen 
Continuous  Stream  Feeder — just  as  many  other  plants  have  done — and  stay  in 

the  front  lines,  with  better-looking 
work  that  enhances  your  reputation 
make  more  money. 

The  Christensen  Machine  Co. 
In  100  Fourth  Street,  Racine,  Wisconsin 

I  ■■  I  I  Branch  Officer  and  Diatributorr  in 

United  Statea  and  Canada 


Write  for  free  Bulletin  No. 
101  explaining  14  features 
that  set  new  standards  of 
sheet  feeding. 
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WILLIAMSPORT  PRINTING  R  RINDING  CO. 

*  PtiMtiHf  Ptft  * 

■miM  •  nwiN  man  •  nurawai  na 
wiuujwmi  riHiMTiruiu 


^  tapta***  tr,  19>^ 

Ortlab  IlMliiMty  Oozp. 

■t.  Leula.  Mo. 

Ooatloatai- 

liplriac  to  ron  Itttor  of  tho  «o  aro  gltA 
to  007  our  Xak  ifttator  ikM  boon  glrlac  tory  MtUfaetory  oar- 
Tloa.  Va  bar#  fouad  that  aftar  tba  praaaoa  hara  baas  aada 
roady,  tba  fountain  aat  and  tba  a(ltator  In  oparatlon,  tba 
praaaaaa  la  fraa  to  glva  bla  full  attantlon  to  tba  eparatloa 
of  bla  praaai  bin  Inb  aerrlaa  art  andad. 

Our  noxk  oooalata  of  all  typaa  of  ooaaarolal  work 
froa  poatara,  aala  bllla,  ate.  to  tba  blpbaat  quality  four 
color  preoaaa.  It  naturally  felleaa  that  tba  agltatora  auat 
■aat  a  oorraapondlnfly  wlda  dlrarganoa  of  oondltlooa. 

X  Blgbt  add  -  tbara  la  ao  llttla  to  gat  out  of 
order  that  tba  araraga  oparator  baa  no  dlffloulty  la  tbla  ro- 
apaot. 

Ton  any  faal  fraa  to  naa  our  naM  aa  a  rafaraaoa 

If  you  wiab. 

Mary  truly  youra. 


VXLLZAMSMRT  PRIITUra  k  BXXDIIO  OOMPAIT 


mm 


Rotary  Round  Hole  and  Slot  Hole 
Perforators,  ffi-Pro  Paper  Drills, 
Gang  Stitchers,  and  Vertical  Per¬ 
forators  and  Punching  Machines. 

Fa  P.  Rosback  Company 

Benton  Harbor,  Michigan 

Largest  Perforator  Factory  In  the  World 

Rosback  Verti¬ 
cal  Perforators 

hare  replace-  _ 

able  perforating 
n^^nism.  also 

die  with  5- 
year  guaran- 

Foot-power  ^  I 

24".  28"  'si 
motor  drive 
and  30"  si 
Hand  perf( 
tor.  10"  s 
with  open  < 
perforates 
line  by  rev 
ing  sheet. 


Rubber  Piute 
Questions 


answered  by 
HARRY  LCX)SE 

Mounting  Materials 


Though  flexible,  rubber  is 


wVctlU 

M  R  VuuVSiSThTSi 

■kjTMTM 

l//f< 

I0}i\ 

•ijigUVML^L 

ESM 

iiunBt!1 

nRaTifl 

Min 

1  R  I]  Mf  Ml 

TTiTmTiii 

1  ubTTm  !^r  4^X?7XiTiSj 
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rubber  plates 


the  reliable  rubber*  PLATl 

machine  enables  you  to  duplicate 
in  your  own  plant  most  printing  forms 
-economically  and  quickly. 

It  permits  you  to  use  multiple  forms 
on  short  runs  PROFITABLY.  It  elimi- 


f 


nates  the  necessity  of  using  original 


type  you 

plates  for 

Rubber  plates  enormous  sav- 

makeready 
on  gloss 

thoroughly  with  minimum  amount 
ink.  Rubber  plates  permit  faster  run* 
ning  speed  on  any  press. 

Rubber  Plates  may  be  used  on  flat 

bed  or  rotary  presses.  They  offer  ♦ 

many  advantages  to  both  commercial  Machines  are  used  in  commercial 

and  publication  printers.  printing  plants  all  over  the  United 

Rapid  progress  has  been  made  States*  There  is  a  size  for  every 

RECENTLY  in  the  production  of  printer.  If  you  do  not  have  the  latest 

Rubber  Plates.  Reliable  Rubber  Plate  details,  write  on  your  letterhead. 

^^^COMPLETE  STOCK  INSURES  PROMPT  DELIVERY  ON  RUBBER  AND  PLAS^^^^j 

PRINTING  PLATE  SUPPLIES 


MAKE  YOUR  OWN  RUB¬ 
BER  PRINTING  PLATES 


fEeonomime  on  DupUeatoa) 


Exclusiv* 

Powar 

Saving 

Insulation 

Chambars 


Patant  Pondlnc 


Extrama 
Preoltlon 
Tramandout 
Powap 
Maintalnad 
ProMura 
Power 
Economy 
Oonnaots  to 
I  IB  V. 

Thermostat* 
loally  Con- 
trollad 


"THE  EVA-PRESS" 

Write  for  lltaratura 

AMERICAN  EVATYPE  CORPORATION 
Dearflald,  Illinois 


•  SAVE  * 

Time,  Trouble,  Cost 


**PAID  FOR  ITSELF  IN  THREE  WEEKS** 
Says  Adirondack  Arrow 
You  will  never  realize  the  savings  possi* 
ble  until  you  have  tried  the  new  SPEED¬ 
LINE  Proof  Press. 


NOLAN  MACHINERY  CORP. 
ROME,  N.  Y. 


PRINTING  plates  the  need  for  skill 
and  ingenuity  decreases  with  the  per- 
centage  of  failures  until  successful  ■ 
plates  can  be  guaranteed  with  a  mini.  I 
mum  of  headwork  on  the  part  of  the 
operator.  This  is  true  of  any  machine 
be  it  a  printing  press  or  a  sewing  ma¬ 
chine. 

Further,  the  materials  for  molding  | 
rubber  plates  have  been  keyed  to  the 
new  equipment  which  insures  accurate  ' 
even  heat  for  properly  cured  long  wear¬ 
ing  plates,  accurate  gaging  and  control 
of  pressure  for  uniform  results,  and  ! 
precisely  parallel  platens  for  precision  ^ 
printing  plates.  The  answer  to  the  pre-  ^ 
ceding  question  will  give  you  an  idea  | 
of  the  precision  requirements.  | 

»  €C  V 

Unusual  Effects  I 


Q  We  do  a  lot  of  work  calling  for  I 
•  all-over  backgrounds.  We  would  I 
like  to  use  rubber  but  as  we  have  to  get 
a  zinc  engraving  anyway^  making  a 
rubber  mold  would  only  increase  our 
costs  with  extra  operations.  Is  it  pos¬ 
sible  to  etch  the  plate  directly  in  the 
rubber? — J.  M.  E.,  Buffalo. 

A  To  our  knowledge,  rubber  can- 
•  not  be  etched,  or,  at  least  it  is  not 
being  done  for  printing  purposes. 
(Looks  like  a  fine  opportunity  for  some 
bright  fellow.)  However,  it  is  not  neces¬ 
sary  to  have  an  original  zinc  for  all- 
over  patterns  from  window  screen, 
tweed,  straw  matting,  tapestry,  monk’s 
cloth,  forms  of  characters  or  border  , 
material,  rules  and  anything  that  would 
leave  an  impression  in  the  hot  wax-like  | 
matrix.  One  chap  molded  a  mat  from  a  L 
piece  of  burlap  and  printed  the  rwult-  | 
ant  rubber  plate  in  light  brown  with  a  | 
dark  brown  over-print  of  homespnn  r 
philosophy.  The  result  was  a  very  at-  | 
tractive  promotional  piece.  | 

When  molding  characters  or  border  | 
material  set  up  only  a  section  and  make  | 
a  number  of  rubber  plates.  Piece  them  | 
together  when  mounting.  This  is  only  I 
one  of  a  number  of  ways  rubber  plates  t 
lend  themselves  to  creative  printing.  I 
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This  new  Zephyr 
Perpetual  Calendar 
is  different  from 
any  desk  calendar 
ever  produced  be¬ 
fore.  It  is  more 
beautiful  (lustrous 
Bakelite  in  3  col¬ 
ors  )  — more  read¬ 
able  (huge  letters 
set  at  the  proper 
angle — more  con¬ 
venient  (not  too 
big  and  contrasting 
color  knobs  make 
setting  easy).  And 
it  is  a  record  mak¬ 
ing  value. 


The  Zephyr  Rolacard  (push  the  roller 
and  a  card  emerges)  is  an  ideal  gift 
^  and  can  be  sold  by 

printers  as  a  combina- 
tion  offer  with  a  set  of 
business  cards.  Holds 
generous  supply;  fits 
J^vest  pocket. 


The  Zephyr  Thermodex  com¬ 
bines  an  always  reliable  ther¬ 
mometer  in  a  handsome  base 
with  a  fine,  guaranteed  foun¬ 
tain  pen.  Streamlined  in 
Bakelite,  3  rich  colors. 


The  Zephyr  Autodex 
Is  the  most  famous 
phone  Index  ever 
made.  Mechanically 
perfect,  everlasting. 
Push  the  button  .  .  . 
pop!  .  .  .  there's  your 
page.  Now  made  in 
10  stunning  colors. 
Every  phone  subscriber 
in  the  country  is  a 
prospect — and  will 
welcome  Autodex. 


You  can  sell  them  .  .  .  like  hot  cakes  ,,,  or 
you  can  build  goodwill  by  giving  these  gifts, 
Names,  ads,  etc.  can  be  put  on  all.  Write  now 
for  detailed  data, 

ZEPHYR  AMERICAN  CORPORATION 

31  W.  47th  St.  New  York,  N.  Y. 
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L! 

PCI  with  these 

Lm  IDEAS! 

1 

\mrr- 


[.AND  NOW  WERt GETTING FRO^ 


REATER  ROLLER 
ILEAGE  / 


BOILERS 

iid  it! 

i  hey've  got  the  stamina  to  stand  up  ...  to 
aep  on  going  day  alter  day  ...  to  contend 
ith  the  toughest  production  schedules  over 
much-longer-than-usual  period  of  service, 
id  thus  cut  costs  substantially.  Made  better, 
i'lat's  why.  Better  raw  materials  .  .  .  only  the 
aest.  Better  skill  in  our  man  power.  Better 
iherent  vigor  in  our  rollers  due  to  correct, 
dentific  curing  and  conditioning.  The  most 
odem  methods  .  .  . 
us  the  determination 
produce  America's 
ist  printers'  rollers  . . . 
at's  the  answer.  Try 
|.em  .  .  .  you,  too,  will 
ce  them  better. 


ORDER 

TODAY 


MERICAM  ROLLER  COMPANY 

342  NORTH  HALSTED  STREET . .  CHICAGO,  ILLINOI! 

7  N  O  K’  T  H  N  f  W  J  I  S  t  Y  S  7  t  F  T  .  I  FJ  O  I  A  N  A  F‘  O  1  I  S  ,  INDIAN 


COMMVNICATIOXS 


A  few  months  ago  we  sent  you  a  little  ar¬ 
ticle  re.  our  "Check,"  and  in  response  to 
the  same  we  received  upwards  of  500  re- 
auests  for  samples.  Most  of  these  enclosed 
a  stamp  for  the  sample,  but  if  on  a  postal 
card  or  without  stamp,  we  replied  and 
sent  the  samples. 

Now  we  think  here  is  another  idea  that 
your  readers  may  capitalize  on.  Sample  is 
enclosed  of  our  "Good  Rule  To  Go  By" 
which  is  our  business  card.  We  believe 
that  if  printers  used  this  for  their  own 
card  it  would  result  in  many  orders.  It 
has  for  us. 

If  you  can  find  room  in  Graphic  Arts  for 
the  enclosed  little  article  we  will  be  glad 
to  pass  this  idea  along  and  send  sample 
of  rules  to  all  who  request  them.’* 

I  take  great  pleasure  in  reading  Graphic 
Arts  and  would  like  to  reply  to  the  Com¬ 
munication  from  Jim  Marsh,  in  December 
issue,  for  I  have  been  a  printer  ever  since 
1876,  four  years  ahead  of  Jim's  starting. 
With  all  good  wishes  for  Graphic  Arts 
I  am— 

A.  B.  Floyd,  Manager 

National  Automatic  Press 

Forty-five  N.  Division  St. 

Buffalo,  N.  Y. 

*The  article  referred  to  by  Mr.  Floyd  is  a 
six-inch  rule,  on  RiegeVs  Tufwite  stock, 
and  carrying  on  the  same  side  as  the  rule 
a  1941  Calendar. — Editor. 


The  writer  noted  with  interest  your  men¬ 
tion  of  Jacob  Perkins  in  your  Graphic  Arts 
Oddities  and  in  crediting  him  with  much 
mechanical  advancement  you  overlooked 
entirely  his  one  accomplishment  that  really 
contributed  to  the  art  which  was  his  per¬ 
fection  of  the  process  of  engraving  soft 
steel  dies,  hardening  them,  transferring 
them  to  a  soft  transfer  roll  which  In  turn 
was  hardened  and  transferred  to  a  soft¬ 
ened  plate  which  was  hardened  before 
using.  j 

This  process  made  possible  the  modern 
day  postage  stamp  and  was  first  employed 
by  him  while  In  England  for  the  produc¬ 
tion  of  the  first  postage  stamp,  the  fa¬ 
mous  Penny  Black  of  Great  Britain. 

Lou  W.  Kreicker 
201  North  Wells  Street 
Chicago,  III. 


This  is  to  Inform  you  that  we  have  been  re¬ 
ceiving  regularly  the  Graphic  Arts  Monthly 
which  you  have  so  kindly  been  sending  us 
since  last  year. 

We  have  found  said  magazine  very  inter¬ 
esting  and  useful,  and  nope  to  continue 
receiving  same. 

We  wish  to  thank  you  for  having  sent  us 
the  magazine  up  to  the  present  time.  We 
are  greatly  interested  in  same  and  note 
carefully  the  contents  of  each  copy. 

Bernardo  Estrada  y  Co. 
Manizales,  Columbia,  S.  A. 


We  appreciate  receiving  your  Graphic  Arts 
Monthly  regularly.  It  has  proved  to  be  a 
welcome  source  of  information  and  we 
have  contacted  many  of  your  advertisers 
to  our  profit  and  advantage. 

G.  M.  Harvey 

The  Harvey  Ptg.  Gr  Pub.  Co. 

Springfield,  Mass. 


In  the  past  your  generous  recommenda 
tions  have  enabled  me  to  make  some  ex¬ 
cellent  contacts. 

Chester  Kingsbury 
North  Seattle  Printing  Co. 
Seattle,  Wash. 


STIMULATE  BUSINESS  NOW : - 

^B!lBgipBia8l(^^:iai^«>^  1941  LICENSE  BLOTTER  .  .  . 

shows  all  U.  S.  and  Canadian  plates 
In  COLOR. 

g'S™  MEMO  BOOK  will  remind  recip- 

wnts  of  senders  for  a  full  year. 

Cl  ^  Writ*  TODAY  for  samples  and  prices. 

-  Pasbsp  LITHOQRAPHIWQ  COMPANY 
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Take  ESTIMATORS'  Jobs! 

Learn  HOW  by  mail  in  25  lessons 

More  PRINTING  ESTIMATORS  are 
ne^ed.  Military  serrice  draft  causing 
vacancies.  Our  25  lesson  course  includes 
personal  coaching  and  S  bound  books — 


Write  today  for  details  about  easy  method 
of  paying  as  you  go. 

Jack  Tarrant  School  of  Estimating 
Department  G 

105  W.  Monroe  St.  Chicago,  III. 


'^SPINNir 

hand  power 

PAPER  DRILL 


13750 
BITS 
S3  each 


Drills  Full  Inch 
of  poper 
of  m  lime 


Chip  Disposal 
12'x  18' Table 
Adj.  Gauges 


\LASSC0  INC  VOCHISTEK.  NEy  WRK\ 


PRODUCTS  US5  HAOUE  STREET 


Tack  Into  a  Pitt  Base 

For  faster  make-ready,  lock-up 
and  register.  Odd  shaped  plates 
offer  no  problem.  Save  paper 
stock  by  tacking  from  bearer  to 
bearer  with 

UPRIGHTGRAIN 

Write  for  Information  and  Prices 

J.  W.  Pitt,  Inc.,  Bath,  N.  Y. 


Covcrwell 

Priniind  Inki/’ 


MANUFACTURED  BY 
j*1ariin  Driscoll  &  Co. 

CHICAGO 


fJnoopieadeM 

ALBERT  H.  HIGHTON 


J.  B.,  Milford,  Conn.,  writes:  “I 
have  seen  the  singular  verb  used  fol¬ 
lowing  the  coupled  nouns  ‘hue  and 
cry.*  Is  this  form  correct?  I  have 
always  assumed  that  nouns  coupled 
with  and  thus  form  the  plural  to 
which  the  verb  should  agree.** 

Ordinarily,  yes ;  but  there  is  the  rule 
that  singular  nouns  in  apposition  take 
a  singular  verb.  Another  example  to 
the  one  submitted:  “Toll,  tribute  and 
custom  was  paid  unto  them’*  (Ezra 
4:20).  Then  there’s  also  the  rule  that 
when  two  or  more  subjects  connected 
by  and  are  preceded  by  cacA,  every  or 
no,  they  take  a  singular  verb,  as: 
**Every  boy  and  girl  is  ready  and  will- 
ing. 

F.  S.,  Shenandoah,  Pa.,  postcards 
the  following:  “I  maintain  that  since 
booklet  signifies  a  small  book,  it  is  r^ 
dundant  on  the  part  of  advertising 
publications  to  commonly  use  the  ex¬ 
pression  *  small  booklet.*** 

Strictly  speaking,  F.  S.  is  right.  How¬ 
ever,  the  distinction  is  generally  ap¬ 
plied  in  a  dimensional  sense.  For  in¬ 
stance,  a  large  booklet  may  be  12x14 
inches,  a  small  one,  3x5. 


0.  M.  C.,  Lynchburg,  Va.,  writes: 
“Can  you  tell  me  why  ‘d.*  is  used  to 
indicate  English  pence?  What  does 
the  symbol  £T.  signify?” 

“D.”  is  the  initial  for  denarius,  Latin 
name  of  the  English  penny.  £T.  sym¬ 
bolizes  the  Turkish  pound. 
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I  CUttM  'Hl'h  ffl  »"‘*®  ’ 


n  cuttH  i«h  a 


Then  you  want  th^ 
C&P  CRAFTSMAN 
POWER  CUTTER 

e  The  basic  ieatuies  of  design  in  the  C&P 
Craftsman  Cutter  have  been  tested  and 
proved  in  long  service.  This  latest  model 
has  many  improvements  that  make  it 
more  than  ever  a  profitable  machine  in 
any  printing  plant— large  or  small.  Your 
nearest  C&P  dealer  will  gladly  give 
you  details  ...  Or  write  for  "The  Crafts¬ 
man  Hand  Clamp  Power  Cutter"  Bulletin. 

THE  CHANDLER  &  PRICE  CO. 


CLEVELAND,  OHIO 


\H 


m 


pO^tH 


CIIVMP 


HWU 


CHANDLER  &  PRICE  PRESSES  AND  PAPER  CUTTERS 

NEW  YORK~4&0  Lexington  Avenue  CHIC  AGO— ^603  South  Dearborn  Street 
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TRICKS 


Re  Mortising  Casts 

★  After  reading  “M  o  r  t  i  s  i  n  g  Metal 
Casts”  in  your  February  issue  we  wish 
to  offer  the  method  used  in  our  plant. 
Instead  of  wood  blocks  we  use  blank 
linotype  slugs.  Blank  slugs  are  of 
proper  height  without  altering.  As¬ 
semble  slugs  to  fit  mortise,  bind  to¬ 
gether  with  gummed  kraft  tape,  and 
proceed  as  with  wood.  After  cast  is 
made  knock  out  center  slug  and  others 
fall  out.  This  is  faster  than  any  other 
method  we  have  tried. 

Hershel  B.  Miller 

Leady  South  Dakota 

»  « 

*  I  had  been  using  Mr.  Allen’s  method 
of  mortiung  metal  casts,  as  described 
in  your  February  issue,  his  “Original” 
method,  with  variations,  for  a  number 
of  years.  It  was  contained  in  the  in¬ 
struction  sheet  with  the  first  casting 
box  our  shop  (The  Bryan  Press) 
bought  way  back  in  the  20’s. 

Slippage  of  blocks  proved  to  be  “the 
fly  in  the  ointment”  with  this  method  of 
mortising,  so  we  started  nailing  the 
blocks  onto  the  mats  with  cut  mount¬ 
ing  nails,  a  satisfactory  method  used 
for  many  years.  Its  one  bad  feature 
was  that  the  heads  of  the  nails  had  to 


be  pulled  through  the  mat  in  removing 
the  mat  from  the  cast,  and  unless  very 
carefully  done  would  ruin  the  mat. 

Recently  I  started  using  soft  wood 
(redwood  is  very  satisfactory)  for 
blocks,  fastening  them  onto  the  mat 
with  thumbtacks.  It  is  an  easy  matter 
to  hold  the  block  in  the  proper  position 
on  the  mat  and  insert  a  thumbtack  with 
the  pressure  of  a  finger.  Use  two  tacks 
in  each  block  to  prevent  turning.  After 
the  cast  is  made  the  tacks  are  easily 
removed  with  the  point  of  a  knifeblade 
and  the  mat  lifted  off  with  no  damage. 
The  soft  wood  is  easily  chiseled  out. 

Hope  you  may  find  space  in  your 
valuable  magazine  to  give  Mr.  Allen 
and  others  who  suffer  from  stereotyping 
troubles  this  simple  time  saving  method 
of  mortising  type  high  casts. 

Frank  B.  Carvin 
BryaUy  Ohio 
»  <c 

★  May  I  offer  a  little  something  on  mor¬ 
tising  type-high  metal  casts? 

We  have  found  that  by  using  lino¬ 
type  border  wrapped  with  paper  tape 
that  a  true  sized  mortise  may  be  made 
because  there  is  no  shrink  from  the 
heat,  and  the  block  may  be  pushed  out 
with  the  thumb  and  the  paper  remain- 


225  N.  WABASH  AVE.  .  CHICAGO.  ILL. 
TELEPHONE  FRANKLIN  7601 


^J^a/uteA’Gzry^Lu  Qo^npoHu 

ADVERTISING  ART  STUDIOS  PHOTO  ENGRAVINGS  COMMERCIAL  PHOTOGRAPHERS 
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ing  in  the  mortise  is  easily  cut  out  with 
a  knife.  We  have  been  using  this  sys¬ 
tem  for  more  than  two  years,  and  have 
not  as  yet  experienced  any  trouble  from 
using  type-high  blocks  on  top  of  mats. 

Your  publication  is  read  from  end  to 
end  by  all  of  us  each  month  and  we 
have  received  much  good  from  it. 

Jack  B.  W ells 

Spencer,  Nebraska 
»  « 

★  After  reading  the  article  on  Mortis¬ 
ing  Casts,  by  Mr.  Allen,  of  Los  Angeles, 

I  would  like  to  offer  this  method  that  I 
use  since  in  my  opinion  it  is  a  far  easier 
method. 

From  a  piece  of  a  tail  off  another 
casting,  I  cut  out  the  block  the  same 
size  as  the  mortise  I  want.  Next  wrap 
a  piece  of  gummed  tape  around  the 
edge  and  place  on  the  mat  when  it  is 
in  position.  The  pressure  of  the  screws 
will  hold  it  in  place  and  it  will  not 
affect  the  casting  or  mat.  This  piece  of 
metal  will  come  out  with  little  effort 
and  leave  smooth  edges  on  the  mortise. 

Robert  W,  Shaw 
FlandreaUy  S.  Dak. 

»  €C 

Preventing  Offset  on  Posters 

★  Offset  is  often  a  problem  when  print¬ 
ing  posters  on  coated  stock  on  a  job 
press.  This  trouble  can  be  overcome 
with  very  little  trouble,  no  expense  and 
no  loss  of  press  time. 

Simply  nail  two  pieces  of  boards  to¬ 
gether  at  the  ends  to  form  an  L.  This 
is  set  on  a  stand  with  one  leg  of  the  L 
standing  up,  within  reach  of  the  press- 
mM’s  left  hand  and  as  he  removes  the 
printed  posters  from  the  press  he  stands 
them  on  edge  leaning  against  the  up¬ 
right. 

As  many  as  two  hundred  can  be 
stacked  on  such  an  arrangement  with 
boards  two  feet  long  and  no  offset,  be¬ 
cause  their  weight  is  on  their  edges  and 
not  on  each  other. 

Howard  F,  Morse 
Lebanon,  N.  H. 


MODEL  C 


Also  made  in 


floor  models 


Every  COST  CUTTER  SAW 
is  sold  on  a 

Money>Back  GUARANTEE 
30-DAY  TRIAL 

Write  for  descriptive  literature 
and  prices 


C.  B.  NELSON  &  CO. 

720  So.  Dearborn  St.,  Chicago,  III. 
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PRINTER'S 
SPECIFICATIONS 

GIVE  your  catalog  that  custom-brnlt  finish, 
with  BROCK  and  RANKIN  Hard  ^ding, 
designed  to  your  specifications.  The  Mfferroce 
in  price  is  little  ...  in  customer  satisxacuon. 
enormousi  ,  ^  u  * 

A  dummy  costs  you  nothing.  Just  teU  us  wlmt 
you  want.  Our  expert  Ciaftamen,  modero  aut^ 
matic  eauipment.  and  daily  capacity  of  40,000 
case  bound  books  guarantee  you  economical 
production  and  fast  delivery. 

CERCLA  neehanical  metal  binding, 
CERFLEX  flexible  plastic  binding  and 
TALLY-HO,  the  new  loose  leaf  binding 
are  now  a  part  of  our  extensive  service. 

BROCK  and  RANKIN 

Bookbinding  Specialists  Since  1892 
619  SOUTH  LA  SALLE  STREET,  CHICAGO 


BALDWIN  OFFSET 
PRODUCTS 

now  include  a  Slitter  and  Perfo¬ 
rator  in  addition  to  the  already 
known  Press  Washer,  Vibrator  and 
Ink  Fountain  Agitator. 

WM.  GEGENHEIMER 
78-80  Roebling  Street,  Brooklyn,  N.  Y. 


Flinker  Fountain  Divider 

Permits  extra  colors  no 
extra  impressions,  also 
saves  ink  using  only  part 
of  fountain  needed.  Fool 
vmot — ^Leak  proof.  Best 
Divider  on  market. 

Send  for  Circular 

THE  FLINKER  INK  DIVIDER  COMPANY 
P.  O.  Box  868  Cincinnati,  Ohio 

The 


AN  AID  TO  GOOD  PROOFS 

★  Proofs  not  only  are  a  necessity  b 
printing  in  order  to  minimize  errors 
but  they  also  can  be  good  advertise¬ 
ments  for  the  business  if  they  are  sharp 
and  clean.  Buyers  of  printing  appre- 
ciate  proofs  which  enable  them  to 
quickly  and  easily  check  the  job  while 
also  giving  them  a  good  idea  of  the 
finished  work,  quite  as  much  as  they 
dislike  them  if  they  are  splotched  or 
slurred  and  indistinct.  Not  oiUy  do 
clear  proofs  guard  against  typograph¬ 
ical  errors,  but  they  also  curb  losses 
caused  through  the  necessity  of  reprint¬ 
ing  jobs. 

Proper  inking  of  forms  is  quite  as 
essential  to  good  proofing  as  is  the 
press  itself,  or  the  paper  used.  Sharp, 
clean  impressions  are  impossible  if  the 
form  is  unevenly  inked,  with  too  much 
in  some  places  and  not  enough  in  oth¬ 
ers. 

Most  printers,  being  human,  dislike 
the  drudgery  and  tediousness  of  proof¬ 
taking  and  regard  it  as  a  necessary 
evil.  Much  of  this  work,  however,  can 
be  eliminated  with  the  use  of  a  me¬ 
chanical  ink  distributor  which  has  been 
on  the  market  for  some  time.  Consist¬ 
ing  of  two  steel  rollers,  and  powered 
with  a  small  motor,  it  will  quickly  and 
evenly  distribute  the  ink  onto  the  hand- 
roller  for  transfer  to  the  form. 

The  operation  is  quite  simple.  All 
the  printer  needs  to  do  is  to  set  the 
hand-roller  on  the  two  distributing  cyl¬ 
inders,  turn  on  the  motor,  and  in  just  a 
few  seconds  it  is  ready  with  a  uniform 
spread  of  ink.  The  unit  can  be  plugged 
into  any  convenient  light  socket. 

Proofs  in  two  colors  are  oftentimes 
required,  but  these  are  easy  to  make 
with  the  larger  size  units,  since  the  dis¬ 
tributing  rollers  are  long  enough  to  ac¬ 
commodate  two  colors  at  one  time. 
Washups  are  very  simple  because  there 
are  but  two  cylinders  and  the  hand- 
roller.  The  hand-rollers  may  be  hung 
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•  A  money-maker  for  the  modern 
printer.  Gets  work  done  speedily, 
uniformly,  profitably.  In  ONE  OP¬ 
ERATION  it  assembles  and  pastes 
alternate  carbon  and  printed  forms 
in  duplicate,  triplicate  and  quad¬ 
ruplicate  sets.  Unequalled  for  or¬ 
der  books,  invoice  pads,  shipping 
and  bank  forms  and  similar  multi¬ 
carbon  sets.  Lands  orders.  Builds 
business.  Investigate. 


No  SPECIAL 

OPERATOR 

NEEDED 


WE  ALSO  BUILD  Machines 
for  Manifold  Tipping  —  J<^- 
ging — Roil  Feed  Carbon  Tip¬ 
ping  for  Sales  Books  —  File 
Folder  Scoring-Gusseting — 
Sales  Book  Forming-Scoring 
— Envelope  Scoring- Pasting - 
Folding — ^Tape  End  Trimmer. 
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THE  BRACKETT  STRIPPING 
MACHINE  COMPANY 


Unconditionally  Gnaianteed 

TRY  MODELS  27  and  28 

NOW  40%  DISCOUNT  Correct 

Until  Further  Notice  Mechanically 

—  .  ^ Direct  Drive 

Model  27—5  Wheels,  $12.  Cl  OA  |lal 
40%  oH  is  $4.80— or  _ 

Model  28—6  Wheels,  $14.  CA  IQ  Mpt 
40%  oH  is  $5.60— or— 


Qnnntity  disroanta  quoted  upon  request 
We  win  allow  10  %  trade-in  for  one  old  ms- 
ehine  afsinat  eeeh  new  machine  pmebaaed. 
Tour  choice  of  —  Forward  or  Backward. 
Boman  or  Gothic.  Solid  er  Bemorable  No. 
Slide. 

o 

ImtmfdlmU  dmliwmry  cwn  he  lOMMie 
/rem  §i»rk.  /naiat  en  Robert*,  if 
year  dealer  4mm»  aot  carry  In 
tfckt  •rdmr  dirmet  from  foetory. 


The  Roberts  Numbering  Machine  Co., 694-7 1 0  Jamaica  Ave.,  BrooMyn,  N.Y. 


BETTER 


BRAC 


KETT 


DO 


T 


BETTER 


w 


BRAC 


KETT 


ING 


MACM 


N 


VER-E-GOOD 

Ink  Softener  and  Drier 

Has  Many  Uses 

In  addition  to  being  a  softener  and 
drier,  it  increases  the  covering  capacity 
of  the  ink  and  gives  satisfactory  offwt 
protection  without  the  use  of  special 
equipment.  Write  for  a  sample. 

DEVERE  COMPANY 

1 359  -  20th  St.  Racine,  Wi$. 

up  out  of  the  way  to  prevent  flattening 
when  not  in  use. 

Convenience  and  adaptability  have 
been  considered  by  the  manufacturer 
The  unit  can  be  mounted  on  any  table 
or  bench,  or  attached  to  the  proof  press 
itself  if  the  side  frame  is  sufficiently 
clear  of  other  attachments.  If  desired, 
a  steel  stand,  made  especially  for  it 
and  containing  a  handy  compartment 
for  proof-paper,  ink,  etc.,  is  available. 

»  <€ 

ssssssssssssssBBSissaia 

-•l  1  O 

EMPLORE 

I  eroAt  Poeslbmtl**  of  Owmnwd  Paper  Prlnl*  |  : 

*  Ing  with  tMs  Now  SoUe-eromoring—  ; 

MID-STATES 

;  Pil«  F«i«l«r  SoRipl*  look  ; 

;  •!  BtaUy  Ebd  OpRiRied  Popers  ; 

1  TODAY— Writ*  for  your  FSCC  copy,  or  elmply  i  ; 

1  Toot  out  tMs  ad— attach  to  yowr  lattorhoad-  i  ; 
and  MoM.  1  ; 

MID-STATES 
:  GUMMED  PAPER  CO.  :  1 

1  Mia  So.  Oawaaw  Ava.«  Chicago 

i..necK  i^pecincauons 

( Continued  from  page  18) 

printing  buyers  snap  up  the  lowest  bid 
with  little  consideration  for  the  data 
upon  which  it  has  been  arrived  at.  More 
experienced  buyers,  it  is  true,  go  deeper 
into  matters.  The  best  course  is  to  fur* 
nish  stock  samples  and  roughs  with 
jobs  bid  on  in  order  that  there  be  no 
mistake  as  to  the  quality  of  the  job  on 
which  the  printer  is  basing  his  esti- 

mates. 

»  « 

Silk  Screen  Printing 

(Continued  from  page  14) 

to  administer  artificial  respiration  to 
ruined  or  decadent  lithographed  dis¬ 
plays.  As  outlined  in  previous  articles 
in  this  series,  it  is  a  vital  and  distinct 
graphic  art  in  its  own  right,  growing 
in  popularity  daily.  It  is  a  process, 
however,  that  has  added  advantage  of 
being  serviceable  also  in  conjunction 
with  allied  printing  crafts. 

The  Principles  of  Accounting, 
Operating  Statements,  Balance 
Sheets,  Ratios  and  Cost  Systems 

A.B.C.HANDB00K 
for  PRINTERS 

by  C.  A.  Hal*,  C.PJL 

Price  $1 0.00  per  copy 

Plmmam  tmrnd  ekmek  with  ordmr 

THE  GRAPHIC  ARTS  PUB.  CO. 

608  South  Dearborn  Street 
Chicago,  III. 

n 

Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 

Writ*  for  our 
fold*r 

TYPE  METAL 

HELPS 


(as  irne  a  type  metal  as  is  made) 

UNITED  AMERICAN  TYPE  METAL 

United  American  Metals  Corp'n,  2248  West  Hubbard  Street,  Chicago.  Illinois 
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Engineering 

(Continued  from  page  10) 

provement,  that  conditions  are  chang¬ 
ing  every  day  and  that  if  he  is  to  keep 
up  in  the  front  ranks  of  the  parade,  he 
must  change  with  them.  Realizing  this, 
he  must  have  a  disinterested  appraisal 
made  of  his  own  plant,  its  equipment, 
management  and  methods. 

After  the  appraisal  of  the  plant's 
equipment  and  methods  is  made, 
changes  should  be  instituted  which  will 
bring  both  equipment  and  methods  up 
to  a  satisfactory  standard.  In  the  case 
of  equipment,  this  frequently  requires 
the  investment  of  funds  which  are  not 
readily  available.  On  the  other  hand, 
much  can  be  accomplished  usually  with¬ 
out  a  large  investment.  In  the  case  of 
one  plant  doing  an  annual  volume  of 
approximately  $250,000,  savings  of 
1^,000  annually  were  effected  with  an 
expenditure  of  less  than  $300  on  new 
materials  and  equipment.  In  the  case 
of  another  plant,  similar  savings  were 
brought  about  with  an  outlay  of  about 
1400  for  building  alterations.  In  this 
instance,  no  new  equipment  was  pur¬ 
chased. 

Every  plant  in  the  industry  can  ben¬ 
efit  through  the  application  of  engineer¬ 
ing  methods  to  its  production  problems. 
If  the  plant  is  large  enough  to  make  it 
possible,  of  course,  the  best  results  are 
obtained  by  retaining  professional  man¬ 
agement  engineering  counsel,  but  even 
for  the  plant  doing  less  than  $100,000 
annually,  much  can  be  accomplished  if 
the  printer  will  only  get  himself  into 
the  habit  of  asking,  “Why  do  we  do  it 
this  way?”  “Is  there  a  better  way?” 
“Can  this  better  way  be  applied  to  our 
plant?” 

»  €€ 

When  competitors  disagree,  the  by¬ 
standers  take  advantage, 

W.  A.  Meeks 


PRINTERS 

asked  for  this 

Type  Face 

"Give  us  a  good-looking  sons  serif 
letter  that  is  bolder  than  any  other 
on  the  market/’  they  said.  "But  it 
must  be  easy  to  read . . .  and,  most 
important,  must  be  closely  fitted." 

Baltotype’s  Answer 

Airport 

Black 

Now  available  in  14, 18,  24,  30,  36  point. 
Other  sizes  in  preparation. 

An  Exclusive  Baltotype  Face. 

o 

See  your  Local  Dealer  or  write  to 

BALTIMORE  TYPE 

15-17  S.  Frederick  St.,  BaMmore,  Md. 

Baltotype 

15-17  S.  Frederick  St.,  Baltimore,  Md. 
Please  send  Airport  Black  Specimen  Sheets 

NAME . - 

ADDRESS . j 

CITY . 


The  Graphic  Arts  Monthly — March,  1941 


75 


Generate  Ideas 

( Continued  from  page  28) 
business  magazines.  You*ll  find  lots  of 
ideas  that  you  can  pass  on  to  customers. 

8.  Read  Business  Books.  Make  it  a 
policy  to  read  one  good  business  book 
every  month.  Then  loan  it  to  a  cus¬ 
tomer,  marking  pages  that  will  provoke 
contemplation  of  plans  requiring  the 
use  of  printing. 

Acquisition  of  the  eight  good  habits 
listed  above  will  do  three  things  for 
you.  First,  complete  your  education  on 
merchandising.  Second,  give  you  spe¬ 
cific  ideas  to  sell  to  prospects.  Third, 
establish  your  reputation  as  a  sales- 
minded  printer  who  can  be  counted  on 
to  help  lay  out  profitable  printing  cam¬ 
paigns. 


Cold  Paddinn;  Cement 

■k  The  Commercial  Paste  Company,  504-520 
Buttles  Avenue,  Columbus.  Ohio,  calls  at* 
tention  to  the  merits  of  Evans’  Pads-It,  a 
cold  process  padding  cement. 

The  company  points  out  that  Pads-It 
brushes  on  easily;  gives  uniform  coverage; 
possesses  super-binding  strength ;  holds 
heaviest  stock,  including  cardboard ;  can  be 
diluted  with  water  and  still  give  surpris¬ 
ingly  good  results;  is  not  affected  by  tem¬ 
perature  or  humidity  on  the  pad;  dries 
quickly ;  is  water  soluble  before  using ;  wa¬ 
terproof  when  dry ;  is  permanently  flexible ; 
does  not  harden  and  pull  off  the  pad ;  and  is 
non-explosive  and  'non-inflammable.  It  is 


specially  recommended  for  gang  paddiu 
and  for  padding  jobs,  including  sheeti  oi 
carbon  paper.  It  comes  in  red  and  m  white* 
the  red  drying  red,  and  the  white  dryiai 
transparrat. 

The  packaging  of  Pads-It,  which  comet 
in  quart  glass  jars  and  in  5 -gallon  sted 
pails,  has  been  worked  out  in  a  mant^CT  ^ 
eliminate  waste  and  also  to  make  the  use  of 
this  cement  very  convenient. 


New  Ink  Specimen  Book 

k  A  new  ink  specimen  book  containiot 
samples  of  35  Everyday  colors,  11  blacks, 
three  whites,  and  other  material  is  bebg  dit* 
tributed  by  the  International  Printing  Ink 
Division  of  Interchemical  Corporation  to 
printers,  packagers,  advertisers,  publishen 
and  others. 

The  Everyday  line  is  designed  partica* 
larly  for  use  on  automatic  presses.  The  colot 
samples  are  unusually  large  ones,  and  the; 
show  the  results  of  running  inks  with  a  SO 
per  cent  and  a  10  per  cent  screen.  Everyda; 
colors  for  bond  paper  and  for  poster  work 
are  reproduced  on  appropriate  stocks  m  the 
specimen  book. 

One  of  the  features  of  the  book  is  a  page 
of  characteristics,  listed  for  each  of  the 
Everyday  colors.  This  indicates  the  degree 
of  opacity,  and  the  degree  of  light  pro<rfneii 
for  the  colors. 

Another  page  gives  the  characteristics  of 
the  11  Everyday  blacks,  with  suggestiont 
as  to  the  most  suitable  applications  for  them 
various  inks.  Drying  times  and  other  prop* 
erties  are  discussed. 

Copies  of  the  Everyday  Specimen  bo(^ 
are  available  from  IPI,  75  Varick  Street, 
New  York  City. 


Oomplata  with 
Spring  Oauga 


The  Jacques  Bookbinders'  Shear 


IRON  TABLE — Inches  OLAMP  — Fbot  ela^ 
wide  with  niekd  plated  with  our  sectional  dm 
rules  for  gaaiinc.  which  ^raisn  rarsUd  sd 


OAUQKS— Rapidly  ad¬ 
justed  for  aeeurate  cutting. 


which  raises  psndld  sd 
is  self-adjasting  to  ^ 
widths  and  thieknesMi  of 
stork. 


SPRING  GAUGE  — for  tIZEB— St  inch:  M  Ml 
narrow  entting  famished  45  inch;  60  inch;  N  ind: 
unless  otherwise  ordered.  72  inrh. 

WrUm  iar  Crntmlag  mint  Priees 

JOHN  JACQUES  &  SON 

Ehtahlished  in  1S50 

93  Wabstar  Straaf  Worcattar,  Mad 


are  you  a  printer? 


If  You  Are  Here's  Why  the  Protecto 
Plunger  Can  is  of  Vital  Importance  to  You 


#  By  using  a  Protectoseai  plunger  ccm  your  press 
and  ionn  washings  can  now  be  accomplished 
more  safely,  economically,  and  efiicientiy  than 
ever  before. 

#  All  spillage  and  waste  is  eliminated.  The  Pro- 
tectoseal  plunger  con  may  be  placed  on  the 
press  or  operator's  bench  resulting  in  important 
savings  in  time  and  motion. 

#  Downward  pressure  on  plunger  dasher  sends 
the  desired  amount  of  liquid  to ,  swab.  Fire 
baffles  preclude  interior  ignition  and  evapora¬ 
tion  is  virtually  eliminated. 

Available  in  sizes  from  1-pint  to  5 -gallons. 

Write  Dept.  P  for  complete  Protectoseai  catalog. 


Approved  by 
Auoeiated  Factory 
Mutuals 


PHOTECTOSEAL  COMPANY  OF  AMERICA,  INC. 

1920  SO.  WESTERN  AVE.  CHICAGO.  ILLINOIS 


COOK  PROOF  PRESSES 


w  (Discontinued  Model) 

THEY  LAST™^  ^ 

BRAND  NEW 

Handyl  Practical! 
tGeneral  proving  for 
the  imalj  printer. 

•  For  printing  window 

display  and  show  m 

•  Identilleation  proofs 
ft>r  the  cut  filing  de- 
partment. 

•Galley  proofs,  or 
reading  proofs  of 
book,  catalog  or  mag- 

•sine  pages.  ^ 

EVERY  PRINT  SHOP  SHOULD  HAVE  ONE 
rui  I’alM  Galley  Pree/s  Vp  $•  MS^  Inehea 
Press  has  rigid  hed.  with  impression  cylinder 
carried  (m  ball  hbarings.  Cylinder  made  of  mb-  >  .  ^ 
bw.  Inking  is  by  band. 

Order  Note  —  Only  Limited  Quantity 

Economy  Printers  Products  Co.«  609  So.  La  Salle  St«  Chicago*  IlL 


ONLY 
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An  Anilox  ink  distributing  attachment  on 
a  Harris  P2  press  installed  at  the  CAM 
Envelope  Company,  Neso  York  City, 


C&G  SAWLINER 

HAS  EVERYTHING 

72  Pica  Gaufire  adjustable  to  points; 
safe,  positive  Workholder ;  V>Belt; 
Ball  Bearing  Mandrel ;  Miter  Gauge 
and  Miter  Vise  and  Trimsteel  Saw 
Blade.  Cabinet  Model  $25.00  extra. 

Write  for  DetaUs 

Milwaukee  Saw  Trimmer  Corp. 
612  E.  Clyboum  St.  Milwaukee,  Wit. 


$135 


Complete 
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Anilox  Inking  System 

★  A  new  ink  distributing  system  for  enve¬ 
lope  printing  is  said  to  simplify  the  printing 
method  and  make  possible  faster  production 
with  sharper,  cleaner  printed  results.  This 
system,  known  as  Anilox,  is  a  development 
of  the  International  Printing  Ink  Division 
of  Interchemical  Corporation.  Under  an 
agreement  with  I  PI  the  F.  L.  Smithe  Ma¬ 
chine  Company,  New  York  City,  is  manu¬ 
facturing  Anilox  units  for  envelope  presses. 

The  Anilox  inking  attachment  is  designed 
for  service  with  rotary  envelope  machines 
and  Harris  P2  envelope  presses.  It  is  al¬ 
ready  being  used  commercially,  according 
to  the  announcement,  in  several  large  enve¬ 
lope  printing  plants.  It  was  reported  that 
at  one  concern  where  such  units  were  in¬ 
stalled  that  envelope  impressions  were  in¬ 
creased  from  50  to  60  thousand  a  day  to 


from  100  to  120  thousand  per  eight-hour 
working  day. 

The  attachment  is  easy  to  install,  it  is  an¬ 
nounced,  and  it  is  fastened  to  the  side  of 
the  press  next  the  plate  cylinder.  It  con¬ 
sists  of  a  knurled  roller  in  an  ink  fountain 
which  can  be  adjusted  to  ink  the  rubber 
plates  on  the  rotary  plate  cylinder.  This 
eliminates  the  customary  fountain  and  ink¬ 
ing  rollers,  and  in  addition,  it  makes  pos¬ 
sible  certain  advantages  when  used  with  the 
Anilox  inks,  according  to  the  manufacturers. 
Faster  production  and  higher  press  speeds 
are  achieved.  Color  depth  is  improved,  and 
“flying,”  offsetting,  sticking,  and  smudg¬ 
ing  are  practically  eliminated.  These  inb 
dry  instantly  thus  permitting  much  faster 
printing.  Moreover,  envelopes  may  be  fed 
direct  from  the  press  into  folders;  drying 
time  and  racking  are  no  longer  necessary. 


It  is  announced  that  the  new  method  also 
pennits  the  printing  of  folded  envelopes. 

The  Aoilox  system  makes  use  of  a  rubber 
doctor  blade.  This  is  necessary  to  assure 
even  distribution  of  the  ink  in  the  knurled 
gfevices  of  the  inking  roller.  The  blade  is 
held  in  contact  position  by  a  spring  or  screw 
adjustment  and  requires  no  delicate  setting. 

^^nilox  printing  is  being  used  for  many 
types  of  work,  outside  the  envelope  field. 
Candy  wrappers,  napkins,  tissues,  kraft, 
bread  wrappers,  cellophane,  glassine,  plio¬ 
film,  aluminum  and  tin  foil  and  other  sur¬ 
faces  are  being  printed  with  this  system. 

»  f« 

New  Snap-Apart  Method 
t  An  inexpensive  and  simple  method  of  pro¬ 
ducing  snap-apart  forms  right  in  the  print¬ 
ing  plant  is  announced  by  L.  W.  Goodell, 
P,  0.  Box  38,  Dowogiac,  Michigan. 

Mr.  Goodell  points  out  that  any  printer 
with  his  own  equipment  can  produce  forms 
in  individual  sets  with  or  without  carbons. 
These  sets  are  so  glued  that  there  is  no 
additional  thickness  at  the  top  or  stub  por¬ 
tion.  Also  the  glue  is  removed  from  the  top 
edge  and  sets  are  separated  after  they  are 
padded  by  merely  trimming  with  a  paper 
cutter. 

A  new  set  of  forms,  with  a  snap-out  fea¬ 
ture  but  without  carbons  glued  in,  is  also 
produced  under  this  method  at  a  cost,  to  the 
printer,  approximately  the  same  as  his  pres¬ 
ent  cost  on  ordinary  padded  forms. 

Mr.  Goodell  states  that  he  is  leasing  this 
method  to  printers  throughout  the  country. 


Save  the  wasted  glue,  keep  the  package 
clean,  speed  up  the  job,  either  for  casual  or 
production  schedules  by  using 


In  the  printing  field  there  are  scores  of 
jobs  where  hand  application  of  labels,  seals, 
book  binding  strips  etc.  are  necessary. 


handles  every  job  equally  well,  because  it 
places  just  the  right  amount  of  adhesive 
(any  kind)  on  paper,  cloth,  or  cellophane, 
so  that  the  job  is  not  marred  with  excess 
glue,  production  is  speeded  up,  and  you 
save  money  in  spoiled  labels  and  wasted 
glue.  Handles  the  very  smallest  up  to  labels 
8  inches  wide. 

Let  us  prove  these  claims.  Send  the  coupon 
for  our  10  day  free  trial  offer. 


Rubber  Plate  Machine 
*  Stereotype  Equipment  Company,  2815 
Irving  Park  Road,  Chicago,  Illinois,  an¬ 
nounces  the  addition  of  two  new  sizes  of 
its  Reliable  Rubber  Plate  Machines.  Model 
No.  14x16  has  a  platen  size  of  lA"xl6". 
Model  No.  18x20  has  a  platen  size  of 
18''x20''. 

The  Reliable  Rubber  Plate  Machine  is 
usrf  extensively  in  printing  plants  for  dupli¬ 
cating  forms,  without  the  necessity  of 
sending  them  for  electrotyping. 

The  Reliable  Rubber  Plate  Machine  per¬ 
forms  the  entire  operation  of  making  the 
matrix  and  the  rubber  plate  from  the  matrix 
in  the  printing  or  publishing  plant. 


PASTE  THIS  ON  A  POSTCARD  AND  SEND 


ALSOP  ENQINEERINO  CORP.  O 

60  Wright  St..  Mllldale,  Conn. 

Send  me  your  10-day  free  trial  offer  on 
“Labelit.” 


Name. 


Address. 


.State. 
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ATF  Special  Product  Displays 
In  an  effort  to  familiarize  the  trade  with 
the  most  up-to-date  equipment  now  avail¬ 
able  for  all  branches  of  graphic  arts  produc¬ 
tion,  American  Type  Founders  has  inaugu¬ 
rated  a  series  of  special  product  displays 
which  are  being  shown  at  ATF  brandi  of¬ 
fices  throughout  the  country  and  which  per¬ 
mit  each  branch  during  the  course  of  the 
year  to  offer  to  its  clientele  complete  infor¬ 
mation  on  all  the  major  products  which 
make  up  the  ATF  line.  For  this  purpose, 
ATF  products  and  suppliers’  products  dis¬ 
tribute  through  ATF  have  been  divided 
into  four  main  groups,  as  follows: 

Group  A: — Kelly  presses,  C  &  P  platen 
presses,  non-offset  spray  equipment  and 
miscellaneous  pressroom  items. 

Group  B : — Tjrpe  and  foundry  products, 
ATF  composing  room  saws,  Hamilton 
equipment,  Vandercook  proof  presses  and 
miscellaneous  composing  room  items. 

Group  C:  —  ATF  Webendorfer  offset 
presses,  cutters,  drills,  perforators,  stitch¬ 
ers  and  miscellaneors  bindery  items. 

Group  D: — ATF  Little  Giant,  duplicate 


plate  making  equipment,  further  type 
foundry  and  spray  products. 

The  twenty -three  ATF  branch  offices 
have  likewise  been  divided  into  four  major 
territorial  divisions.  The  Eastern  Division 
includes  New  York,  Boston,  Philadelphia 
and  Washington ;  the  Central  Division,  Buf¬ 
falo,  Atlanta,  Cleveland,  Baltimore,  Pitts¬ 
burgh  and  Cincinnati ;  the  Mid- Western 
Division,  Chicago,  Milwaukee,  Minneap- 
olis,  St.  Louis,  Kansas  City  and  Des 
Moines;  the  Western  Division,  Seattle, 
Portland,  San  Francisco,  Los  Angeles, 
Dallas  and  Denver. 

Product  Group  A  is  being  shown  during 
March  in  Eastern  Division  cities;  Product 
Group  B  in  Central  Division  cities;  Prod¬ 
uct  Group  C  in  Mid-Western  Division  cities 
and  Product  Group  D  in  Western  Division 
cities.  The  product  group  displays  will  then 
be  rotated  through  the  four  territorial  diri- 
sions  so  that  every  part  of  the  country  win 
be  covered  before  the  end  of  the  year  by  the 
complete  showing.  The  displays  effectively 
dramatize  the  mechanical  features  and  the 


with 


permit  the  covers  and  pages  to  swing  freely 
back  to  back.  A  feature  that  Is  very  desirable 
for  wall  calendars*  sales  portfolios*  easel  pres^ 
entatlons*  and  many  other  specialties. 

You  may  now  have  your  dummies  Plastic 
Bound  FREE  In  both  styles — ^the  narrow  back 
and  the  standard  full  back.  Both  offer  practi* 
cal  and  valuable  features  for  your  prospect's 
choice. 

PLASTIC  BINDING  CORPORATION 

732  Sherman  Street  •  Chicago*  Illinois 

UCENSEES  EVEBYWBERE 
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(lefulnes*  to  the  printer  of  the  various 

products. 

In  addition,  ATF  is  holding:  at  the 
l^h  offices  concurrent  with  the  product 
displays  a  series  of  exhibitions  of  particular 
interest  to  printers  and  lithographers.  The 
£rst  of  these  is  a  showing  of  the  50  Direct 
gail  Advertising  Leaders  of  1940. 

Subsequently,  ATF  has  scheduled  for  all 
branch  offices  exhibits  of  the  Rudge  sales 
preseotation  portfolios  of  outstanding  exam* 
pies  of  fine  printing,  which  have  recently 
been  compiled  under  the  auspices  of  the 
Graphic  Arts  Sales  Research  Associates. 
Negotiations  are  also  under  way  with  the 
Lithographers*  National  Association  with  a 
riew  to  securing  for  exhibition  purposes  a 
condensed  “Living  Lithography”  Exhibit. 


Staple  Information 
*Acme  Staple  Co.,  1643  Haddon  Avenue, 
Camden,  N.  J.,  has  recently  made  available 
for  the  trade  a  folder  headed  “Production 
Demonstration  of  Acme  Staplecraft.”  The 
folder  conuins  much  helpful  information 
rdative  to  the  company’s  foot  power  sta* 
piers,  hand  power  staplers,  saddleback  and 
flat  stapling,  and  tbe  range  of  staple  sizes. 
The  folder  is  well  illustrated. 

»  «c 


HOW  TO  END 
"ESTIMATE  JIHERS" 

Line-up  and  register  time  are  no 
longer  difficult  to  figure  accu¬ 
rately  beforehand.  The  Craftsman 
geared  Line-up  and  Register  Table 
and  the  Craftsman  strike-sheet 
method  permit  the  estimator  to 
know  exactly  the  time  required 
for  hair-line  precision  in  line-up 
and  register.  Cuts  time  and  labor 
costs;  eliminates  press-shifting. 
Pays  for  itself  quickly;  lasts  a 
life-time.  Use  coupon  below  for 
complete  information,  without 
obligation. 

CRAFTSMAN 
LINE-UP  TABLE  CORP. 

49  River  St.  Waltham,  Mass. 


Craftsman  Lina-Up  Tabla  Corp. 
49  River  Street,  Waltham,  Mass. 

Please  send  full  information  to 


Position. 


8: 


Foot-power  Paper  Drill 

•k  For  the  shop  that  has  a  wide  variety  of 
work  to  do  but  no  extremely  large  quan¬ 
tities  of  any  one  kind  at  a  time,  the  Chal¬ 
lenge  Machinery  Company,  Grand  Haven, 


Michigan,  has  developed  a  foot-power  paper 
drill  that  drills,  drills  and  slits,  or  drills  and 
V-slots  in  one  operation. 

This  machine,  designated  as  the  Chal¬ 
lenge  Style  EK  Paper  Drill,  can  also  be 
equipped  to  do  round  cornering  and  to  cut 


Kalamazoo  and  many  other  types  oi  f] 
openings. 

The  EK  drills  and  cuts  V-slotted  holes  at 
a  single  stroke.  The  range  of  round  holt 
drilling  is  ^to  ^-inch. 

An  electro-vacuum  chip  disposal  vhisb 
all  chips  into  a  spacious  steel  container 
There  is  no  chance  tor  chips,  litter,  or  paper 
dust  to  get  into  the  mechanism  in  the  bait 
of  the  machine. 

The  Challenge  EK  Paper  Drill  it  regn.  , 
larly  equipped  with  the  Challenge  Auto, 
matic  Trip  Gage  which  enables  the  operator 
to  drill  all  holes  without  removing  his  hanj, 
from  the  stock.  A  fully  automatic  gage  h 
available  as  extra  equipment.  With  thu 
gage,  the  operator  never  touches  the  lidt 
guide  from  the  time  the  job  is  started  until 
it  is  finished.  j 

This  drill  also  has  as  standard  equipment 
the  Challenge  Flexolite  which  illuminates 
the  work  table,  black  composition  “No- 
Glare”  table  top,  and  ball  bearing  drill  spin¬ 
dle.  The  Automatic  Trip  Gage  has  six  stops 
mounted  on  a  square  guide  rod  with  an 
etched  steel  Lufkin  scale. 

Straight  slitting  and  parallel  slotting  at* 
tachments  and  cornering  attachments  are 
extra.  Kalamazoo  and  other  strap  binder 
openings  also  require  special  attachmenti 
which  are  available  with  the  machine  on 
order. 

»  <€ 

Appointed  Representative 

C.  B.  Wilson  &  Company,  333  North 
Michigan  Avenue,  Chicago,  formerly  A.  J. 
Hoerth  &  Company,  announces  that  it  hu 
been  appointed  a  representative  of  the 
Clay  bourn  Division  of  C.  B.  Cottrell  &  Sons 
Co.,  in  the  handling  of  the  Clayboum  Fte 
cision  Hook  and  Base  System. 


EXTRA  PROFITS  FOR  PRINTERS 

WHOLESALE  PRICES,  LARGE  volume,  REPEAT  ORDERS 


Every  Manufacturer,  Wholesaler,  Retailer  buys  Sales  Books,  Autographic  Register 
Forms,  Rotary  Printed  Manifold  Books,  One-Time  Carbon  Forms,  Envelopes,  etc. 
Volume  amounts  to  millions  annually  I  We  specialize  in  these  products  at  low  cost 
and  give  printers  wholesale  prices.  Make  more  profit  without  increasing  present 
sales  expense,  overhead.  We  sell  exclusively  to  hundreds  of  printers  who  are  en* 
thusiastic.  Write  for  details  now,  including  our  low  manufacturing  costs  for  enve¬ 
lopes  of  all  lands. 

Consumers  Printing  &  Paper  Co.,  Newport,  Ky. 
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Pressroom  Problems  and  Answers  i 
★  Fred  W.  Hoch,  well-known  authority  on  | 
printing  and  author  of  the  “Handbook  for 
Pressmen,”  and  books  on  estimating,  has 
just  written  and  published  his  new  book 
“Pressroom  Problems  and  Answers.”  Like 
his  previous  work  on  pressroom  techniques 
jnd  operations,  he  has  succeeded  in  giving 
the  answers  to  334  pressroom  problems  in 
simple,  easy,  and  understandable  terms.  The 
book  is  written  in  the  language  of  the  jour- 
oeTman  pressman  and  for  the  guidance  of  all 
who  come  in  contact  with  presswork  prob¬ 
lems.  Production  managers,  plant  superin¬ 
tendents,  and  proprietors  can  use  this  book 
for  reference  purposes.  The  student  and 
teacher  can  use  it  for  study  and  guidance. 

for  convenient  reference  a  topical  index 
of  637  operations,  terms  and  processes  is 
cross  indexed  for  quick  and  comprehensive 
study  of  current  problems  as  they  arise. 
The  17  Reference  Headings  include  bind¬ 
ing,  copyfitting,  books  on  printing,  com¬ 
ments  on  industry  advancement,  die  stamp¬ 
ing,  electrotypes,  finishing,  engraving,  ink, 
management,  paper,  plates,  presswork,  proc¬ 
esses,  rollers,  stereotypes,  etc. 

The  book  has  a  cloth  cover,  is  6”x954”, 
contains  272  pages,  and  sells  at  $3.00  a  copy 
postpaid  by  Fred  W.  Hoch  Associates,  Inc., 
461  Eighth  Avenue,  New  York  City. 


Tauber-Tube  Appoints  Harden 

♦  Tauber-Tube  mechanical  binding  divi¬ 
sion  of  Tauber’s  Bookbindery,  238  William 
Street,  New  York  City,  announces  the  ap¬ 
pointment  of  Earl  G.  Harden  as  sales  and 
advertising  manager  of  that  department. 
Mr.  Harden  was  previously  associated  with 
the  P.  Lorillard  Company.  His  new  plans 
include  the  marketing  of  a  newly  designed 
plastic  tube  known  as  the  “Royal  Binding 
Ring.” 

»  « 

Air  Mail  Label  Booklet 
♦The  J.  L.  May  Company,  111  West  19th 
Street,  New  York  City,  has  added  an  at¬ 
tractive  new  “Air  Mail  Label  Booklet”  to 
its  dealers’  line.  This  handy  booklet  is 
convenient  for  office,  home  and  travel  use, 
and  is  illustrated  and  described,  together 
with  some  timely  patriotic  seals,  in  a  cir¬ 
cular  which  is  available  for  printer-station¬ 
ers. 


DON’T 


for  QUALITY  PLASTIC 

RELIEF  PRINTING ! 


1  ,T1 


Domore 

Automatic 

PROCESSING  MACHINE 

"It's  easy  to  make  money  with 
raised  printing/'  say  prominent 
printers  from  coast  to  coast — 
IF  you  turn  out  quality  relief 
printing  with  no  sacrifice  in 
speed.  Successful  printers  rec¬ 
ommend  DOMORE  Automatic 
for  Quality  Plastic  Relief  Print¬ 
ing  at  full  press  speeds. 

• 

WATCH  FOR 
BIG  INK  NEWS 
NEXT  MONTH! 

• 

Write  for  Information 


Wood,  Nathan  &  Virkus  Co. 

Incorporated 
112  Charlton  Street  New  York  City 
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Wash-up  Plunger  Cans 

^r  The  Protectoseal  Company  of  America, 
Inc.,  1906*24  South  Western  Avenue,  Chi* 
cago,  has  recently  made  a  plunger  can  avail¬ 
able  for  the  graphic  arts.  According  to  the 
announcement,  the  advanced  design  of  this 
container  promises  substantial  savings  in 
time  and  bbor  augmented  by  greater  safety 
in  the  handling  of  flammables. 

A  compact,  handy  unit  furnished  in  sizes 
ranging  from  one  pint  to  five  gallons,  it 
may  be  conveniently 
pbced  on  bench  of 
press  when  cleaning 
type  forms,  cuts,  etc. 

It  no  longer  becomes 
necessary  for  the  op¬ 
erator  to  lift  and  tilt 
the  conventional  type 
can  to  dampen  his 
swab.  The  plunger 
dasher  of  the  new 
unit  is  simply  de¬ 
pressed,  delivering 
the  desired  amount 
of  fluid  to  the  swab 
in  one  quick  opera¬ 
tion,  at  the  same  time 
eliminating  any  spillage  or  waste  of  expen¬ 
sive  solvents.  The  plunger  can  is  positively 
protected  from  interior  ignition  by  fire  baf¬ 
fles,  and  carries  the  approval  of  the  Asso¬ 
ciated  Factory  Mutual  Fire  Insurance 
Companies. 

JS  €C 

Essay  Contest  Winners 
it  Two  boys  from  Texas  carried  off  top 
honors  in  the  Fifth  Annual  I  PI  Essay  Con¬ 
test,  sponsored  in  cooperation  with  the 
National  Graphic  Arts  Education  Associa¬ 
tion. 


First  place  winner  and  recipient  of  a  $300 
college  scholarship  is  Arnold  Weatherford, 
a  17-year-oId  senior  at  Technical  High 
School,  Dallas. 

Tom  Land,  18  years  old  and  a  senior  at 
the  Masonic  Home  and  School,  Fort  Worth, 
was  awarded  second  place.  His  prize  ia  a 
trip  to  New  York.  Tom  is  the  ranking 
honor  student  in  printing  at  the  Masonic 
Home  School  of  Printing. 

Jean  McLean,  14-year-old  ninth  grader 
at  the  Lincoln  Junior  High  School,  Santa 
Monica,  California,  is  the  winner  of  third 
prize,  fifty  dollars  in  cash.  The  winner  of 
fourth  place,  Russell  Jensen,  is  a  senior  at 
Washington  Park  High  School,  Racine, 
Wisconsin. 

More  than  6,000  high  school  printing  stu¬ 
dents  from  all  parts  of  the  country  wrote 
essays  for  the  contest  on  the  subject, 
“Printing,  the  Safeguard  of  Democracy.” 

J»  €< 

New  Roller  Company 
★  Motor  City  Roller  Company,  747  Beau- 
bien  Street,  Detroit,  Michigan,  writes  that 
it  has  been  experimenting  for  years  on  com¬ 
position  rollers ;  and  that  it  has  consequently 
improved  the  composition  roller  to  ^e  ex¬ 
tent  that  it  will  give  more  impressions,  and 
be  less  affected  by  atmospheric  conditions 
regardless  of  climate.  The  company  states 
that  these  claims  are  based  on  actual  tests 
on  running  presses.  Driers,  dyes,  etc.,  a^ 
cording  to  the  announcement,  affect  the 
company's  composition  roller  very  little. 

Principals  in  the  company  are  Wm.  L 
Lewis  and  E.  D.  Hill,  who  have  spent  numy 
years  with  large  roller  manufacturing  com¬ 
panies  in  various  capacities.  They  have 
built  a  modern  plant  with  all-steel  moulds, 
and  guns  and  equipment  of  the  latest  design. 


HIGH-SPEED  JOB  BLACK  INK 

No.  2141S  (BK10306AD) 

The  Black  Ink  that  you  have  imw— awar— r  No.4.  It  is  about  10% bulkier 

been  iooking  for.  for  a  long  than  any  other  Black  Ink. 

time  for  many  reasons.  at  possibly  rtot  the 

No.  1.  It  sets  immediately  on  least  reason  is  the  price  of  it, 

paper.  which  is  75c  per  lb.  in  5  lb. 

No.  2.  It  does  not  dry  on  the  lots,  in  orte  pound  cans,  deliv- 

press  within  a  week.  ered.  Check  accompanying  the 

No.  3.  it  does  not  skin  in  can.  w  order.  A  single  pound,  $1.00. 

TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Manujaeturrrt  of  Finm  Litko  and  Printing  Inks  for  All  PurpoBOt 
26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St..  Detroit,  Mich. 
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Book  on  Silk  Screen  Printing 
•k  Many  have  been  the  letters  that  come  to 
our  desk  for  more  detailed  information  per* 
tabling  to  the  silk  screen  printing  process 
as  a  result  of  the  series  of  articles  by  J.  I. 
Biegeleisen  that  are  appearing  in  The 
Graphic  Arts  Monthly  on  the  subject. 

Opportunely  there  has  also  come  to  our 
desk  the  newly  published  second  edition  of 
the  book  “The  Silk  Screen  Printing  Proc* 
ess”  by  J.  I.  Biegeleisen  and  E.  J.  Busen* 
bark. 

A  glance  at  this  work  convinces  us  that 
this  well-illustrated  book  contains  the  an¬ 
swers  to  the  questions  propounded  by  many 
interested  in  learning  more  about  the 
process. 

The  book  gives  information  that  should 
be  helpful  not  only  to  the  experienced  oper¬ 
ator,  but  to  the  student  and  amateur  as 
well.  It  discusses  equipment,  printing 
media,  printing  surfaces,  stencil  making 
methods,  makeready  and  printing  meth¬ 
ods,  finishing,  preparation  of  drawings,  esti¬ 
mating,  shop  management,  recent  develop¬ 
ments,  and  other  subjects  of  interest  to  the 
silk-screen  printer. 

The  book  contains  225  pages.  It  sells  at 
$2.75  a  copy  by  the  publisher.  The  Mc¬ 
Graw-Hill  Book  Company,  330  West  42nd 
Street,  New  York  City. 

»  «c 

Federation  Elects  Officers 
*  Chicago  is  the  center  of  the  printing  world 
with  printing  the  largest  industry  in  the 
city,  according  to  John  J.  Maher,  president 
of  the  John  Maher  Printing  Company, 
who  was  elected  president  of  the  Chicago 
Graphic  Arts  Federation  at  its  sixteenth 
annual  dinner  meeting  on  February  16. 

The  Chicago  printing  industry  is  first  in 
payrolls,  first  in  pay  check  per  employe, 
first  in  plants  and  first  in  value  added  by 
manufacture,  according  to  Mr.  Maher.  The 
printers  are  second  in  sales,  being  topped 
in  Chicago  only  by  the  packing  and  stock¬ 
yards  industry. 

Other  officers  elected  were ;  Carl  E. 
Dunnagan,  Inland  Press,  Inc.,  first  vice- 
president;  Walter  H.  Nelson,  Rand-Mc- 
Nally  &  Co.,  second  vice-president;  and 
William  H.  King,  Stationers  Manufactur¬ 
ing  Company,  treasurer. 


X 

MULTIPLY 
YDUR  PLANT 
PRDDUCTIVENESS 

^'W  An  ample  supply  of  GOOD 
type  does  more  than  speed  up 
composition.  It  increases  press  capac¬ 
ity  by  reducing  makeready  time. 

'W  'W  M  &  L  Foundry  Type  is  GOOD 
type,  cast  from  scientifically 
blended  metaL  selected  to  stand  the 
hammering  of  thousands  of  impressions 
MORE  than  ordinary  type. 

M  &  L  Foundry  Type  is  ECO¬ 
NOMICAL  to  boy.  Specimen 
sheets  of  latest  faces  and  price  list  will 
be  sent  upon  request.  Mail  the  coupon 
NOW. 

MaL 

TYPE  FOlINBBY 

4001  RAVENSWOOD  AVE.,  CHICAGO,  ILL. 
TELEPHONE  LAKEVIEW  8201  TO  8207 


^  WITHOUT  OBLIGATION,  please  mall 
M  &  L  Foundry  Type  price  list  and 
specimen  sheets  of  latest  M  &  L  faces. 

Name - 

Address _ 
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Free  Plane  Ride 

■k  A  free  plane  ride  to  Davenport,  Iowa, 
from  any  place  in  the  United  States  is  of¬ 
fered  by  The  Linog^raph  Company  of  Dav¬ 
enport,  Iowa.  The  sales  promotion  depart¬ 
ment  of  that  company  is  offering  this  free 
trip  to  prospective  customers.  If  the  cus¬ 
tomer  purchases  a  Model  “50”  Linograph, 


he  will  be  returned  home  in  the  new  Cub 
Cruiser.  If  he  does  not,  he  will  have  to 
walk  home. 

The  illustration  shows  £.  C.  Murray, 
general  manager,  and  R.  D.  Englehart,  pilot 
of  the  new  “Linograph”  plane. 

»  « 

Gutenberg  Versus  Coster 

News  has  come  from  Holland  that  the 
celebrated  old  paper  firm  of  P.  Proost  en 
Zoon  of  Amsterdam  published  in  December, 
1940,  as  a  Christmas  gift  for  its  friends  and 
customers,  an  illustrated  book  on  the  re¬ 
spective  claims  of  Gutenberg  and  Coster  to 
the  invention  of  printing.  The  text  was  a 
translation  into  Dutch  of  the  tenth  and  elev¬ 


enth  chapters  of  “The  Book ;  the  Story  oi 
Printing  and  Bookmaking”  by  Douglas  C 
McMurtrie,  the  head  of  the  Proost  finj 
considering  this  the  soundest  and  most  im¬ 
partial  statement  he  could  find  on  the  ccm. 
troversial  question. 

The  book  was  printed  by  Johann  En¬ 
schede  en  Zonen,  the  celebrated  firm  (rf 
Dutch  printers  at  Haarlem,  birthplace  o{ 
the  Coster  legend.  It  was  printed  on 
Proost’s  Pannenoek  paper,  and  bound  hj 
Brandt  &  Zoon. 

This  volume  constituted  the  contribation 
of  the  Dutch  printing  and  papermaking  in- 
dustry  to  commemoration  of  the  500th  anm- 
versary  of  the  invention  of  printing  with 
movable  types.  Since  the  text  clearlj 
ascribes  the  invention  to  Gutenberg,  its  pub¬ 
lication  indicates  that  there  is  little  present 
disposition  in  Holland  to  claim  the  inven¬ 
tion  of  printing  for  Coster. 

»  <€ 

Offset  Night 

k  More  than  300  people  attended  the  Feb¬ 
ruary  meeting  of  the  Chicago  Club  of  Print¬ 
ing  House  Craftsmen  to  hear  William  H. 
Wood,  Director  of  Chemical  Research,  Har- 
ris-Seybold-Potter  Company,  and  to  greet 
International  Craftsmen  President  Frank 
McCaffrey,  International  Vice-president  El¬ 
mer  G.  Voigt,  Representative  at  Large 
George  Ortleb  and  other  officers. 

Mr.  Wood  gave  a  very  interesting  talk  on 
“New  Developments  in  Offset.”  A  movie 
produced  in  the  litho-platemaking  depart¬ 
ment  of  the  Western  Printing  and  Litho¬ 
graphing  Co.,  Racine,  Wisconsin,  showed 
the  making  of  a  process  plate  for  four-colot 
reproduction  from  the  original  copy  to  the 
finished  plates  being  proofed.  The  movie 
was  produced  under  the  direction  of  Crafts¬ 
man  Ed.  Ritzman. 


PADS -IT  Is 

Non-»xplo»ive. 

Non^nflammablx. 

Staya  flexible. 

Holda  heavieat  stock 
inelatdlnt  cardboard. 

Made  in  red  and 
transparent  vehite. 


Super  binding  strength.  One  thin  eouting  enough  for 
average  job.  Dries  quickly— ready  to  cut  In  IS  to  20  min¬ 
utes.  Put  up  in  handy,  wide  mouth  glass  quart  Jars  and 
5  gallon  steel  pails.  Write  for  folder  and  prices,  or  ask 
your  paper  jobber. 

The  COMMERCIAL  PASTE  Company 

524  Buttles  Ave.  Columbus,  Ohio 
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New  Web-fed  Offset  Press 
*The  largest  and  most  flexible  web-fed 
offset  unit  ever  to  be  constructed  by  the 
Webendorfer  Division  of  American  Type 
Founders  has  just  been  completed  at  the 
company’s  Mt.  Vernon  plant. 

The  machine  is  a  combination  newspaper, 
magazine  and  book  press,  but  may  likewise 
be  successfully  used  for  a  wide  range  of 
commercial  work.  Built  to  handle  a  maxi¬ 
mum  35-inch  web,  the  press  is  equipped  at 
present  to  lithograph  three  colors  on  each 
side  of  the  web  in  one  operation.  Provi¬ 
sion  has  been  made  in  its  construction,  how¬ 
ever,  for  the  addition  of  another  offset  tmit 
which,  when  installed,  will  permit  the  ma¬ 
chine  to  lithograph  four  colors  on  each  side 
of  the  web. 

The  press  is  also  equipped  with  a  dual 
interchangeable  rubber  plate  imprinting 
unit.  This  unit  actually  contains  two  rub¬ 
ber  plate  impression  cylinders  which  may 
be  operated  alternately.  While  one  cylinder 
is  in  operation,  the  other  can  be  made  ready, 
and  vice  versa.  The  change-over  from  one 
cylinder  to  the  other  can  be  made  without 
stopping  the  press. 

Provision  has  likewise  been  made  to  feed 
the  press  two  separate  rolls  of  paper  simul¬ 
taneously.  Thus  operated,  the  machine  will 
lithograph  one  color  on  each  side  of  both 
webs  and  will  deliver  at  its  maximum  an 
8-page  full-sized  newspaper. 

In  its  delivery,  the  press  is  equally  ver¬ 
satile.  It  is  equipped  with  a  cutterhead  that 
cuts  off  a  22^ -inch  sheet  which  may  be 
delivered  flat  or  folded  by  means  of  a  com¬ 
bination  newspaper  and  accurate  magazine 
folder.  It  also  carries,  however,  a  rewinder 
which  may  be  used  in  place  of  the  cut-off. 

A  novel  feature  of  the  unit  is  the  special 


quick-change  device  which  has  been  in¬ 
stalled  on  both  plate  and  blanket  cylinders. 
The  drive  mechanism  is  operated  by  means 
of  large  worm  units  mounted  on  anti-fric¬ 
tion  bearings.  A  30  h.p.  motor  is  required 
to  operate  the  machine,  which  is  equipped 
with  automatic  lubrication  to  all  main 
bearings. 

Capable  of  lithographing,  folding  and  de¬ 
livering  in  flat  sheets  at  the  rate  of  10,000 
sheets  an  hour,  the  press  was  built  primar¬ 
ily  for  the  production  of  newspaper  comic 
and  picture  supplements  of  the  magazine 
type,  but  it  is  expected  that  it  will  likewise 
be  used  for  many  varieties  of  other  work, 
including  books,  rewound  labels  and  so 
forth.  The  design  of  the  machine  is  con¬ 
sidered  by  the  manufacturers  to  be  revolu¬ 
tionary  and  to  exemplify  clearly  the  great 
potentialities  of  wed-fed  equipment  in  the 
lithographic  field. 

»  « 


**Can*t  help  it.  Onionskin  paper  tdteayt 
affects  me  this  way.** 


Use  the  New  I 

SIMONDS 

PED  \  STREAK  \ 

PAPER  KNIVES 

SIMONDS  SAW  AND  STEEL  CO.  | 

Fitchburg/  Mass, 

a. 
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Strathmore  **New  Business”  Swies 
'*  Strathmore  Paper  Company  has  recently 
announced  a  “New  Business"  Series,  de¬ 
signed  as  a  sales  campaign  to  meet  printers’ 
tales  specifications.  Its  purpose  is  to  help 
printers  to  increase  their  sales  and  profits 
by  helping  sell  “new"  printing,  and  step¬ 
ping  up  present  printing  to  better,  less  com¬ 
petitive  printing. 

According  to  the  announcement,  printers 
told  Strathmore  “We  have  nothing  practical 
to  sell  with.  Give  us  sales  ideas  in  practical 
form  and  we  can  sell  new  and  better  print¬ 
ing.”  The  Strathmore  “New  Business" 
Series  of  sales  idea  folders  is  being  intro¬ 
duced  currently  by  an  explanatory  letter  to 
printers  from  John  D.  Zink,  Executive 
Vice-President,  and  a  giant  direct  mail 
piece.  This  is  to  help  the  printer  who  goes 
after  new  business  and  who  is  not  satisfied 
to  wait  until  called  in  on  a  job.  Enclosed 
in  the  giant  piece  is  a  file-size  folder  full  of 
sales  ideas  for  retail  stores — the  first  of  a 
series  of  seven  planned  for  1941  that  will 
classify  ideas  for  printers  by  “use  or  user 
of  advertising"  instead  of  by  lines  of  paper. 

The  “New  Business"  Series  uses  sales 
miniatures  as  the  medium  for  helping  the 
printer  sell  the  advertising.  Elach  miniature 
is  only  “the  germ  of  a  sales  idea."  “New 
Business"  piece  No.  1,  carrying  ideas  for 
retail  stores,  encloses  eight  miniatures,  sug¬ 
gests  countless  saleable  ideas,  suggests  twen¬ 
ty-six  paper  colors  for  retail  advertising,  and 
generally  gives  the  printer  a  real  and  prac¬ 
tical  sales  kit  which  he  can  carry  direct  to 
his  prospects. 


Backing  up  the  “New  Business"  Seriei^ 
Strathmore  is  advertising  in  twenty>tirg 
trade  and  consumer  magazines  in  order  to 
obtain  greater  recognition  for  the  seriet, 
making  it  easier  for  printers,  agencies  aod 
users  of  paper  to  use  the  series  effecfively. 

»  « 

The  All-Purpose  Gripper 

it  The  Hoffman  Manufacturing  Compso} 
403  Loeb  Arcade,  Minneapolis,  Minnesota, 
announces  its  new  and  improved  “All- 
Purpose”  Gripper  which  perforates  and 
scores  during  the  actual  printing  process. 

One  of  the  outstanding  features  of  tla 
“All-Purpose”  Gripper,  according  to  the 
announcement,  is  that  it  attaches  to  almost 
every  type  of  platen  press  by  a  single  boh 
and  nut  clamp.  No  additional  makereadj 
is  necessary  to  produce  the  perforation  or 
scoring.  Exhaustive  tests  prove  that  the 
bar  is  still  in  excellent  condition  after  ove 
a  half  million  impressions. 

The  Company  points  out  that  with  the 
use  of  the  “All-Purpose”  Gripper,  the  pe- 
foration  remains  clean  and  the  scoring  it 
invisible.  Inasmuch  as  the  bar  attaches  to 
the  gripper  channel  on  the  platen  press,  no 
contact  whatsoever  is  made  with  the  rollen, 
thus  completely  eliminating  the  printer’s 
former  difficulty  of  chewed  up  and  slotted 
rollers  caused  by  perforation  which  is  placed 
directly  in  the  form.  The  perforation  and 
scoring  rule  is  quickly  interchangeable,  and 
the  same  bar  may  be  used  for  both  opera¬ 
tions. 


24  YEARS  OF  LEADERSHIP 

Long  experience  in  helping  printers  to  properly 
evaluate  their  work.  Pointing  and  leading  the 
way  to  better  and  more  profitable  business. 

FRANKLIN  PRINTING  CATALOG 

Demanded  by  printers  who  know  its  worth. 

SomettUng  NEW,  a  Trade  Plant  Catalog 

PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY,  UTAH 
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CloMi^ied  AdiAe/diiUuf 

Closing  Date  for  Copy  is  24th  of  the  Month  Preceding  Issue 

Th«  ratt  for  advertising  under  this  heading  is  $1.25  per  agate  line  per  insertion  on 
a  one  time  order;  $1.00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us 


ADVERTISING 


ANNOUNCEMENTS 


INVESTIGATE  —  Mail  Order  Selling. 
Dime  brings  copy  of  MAIL  TRADE  MAG. 
(Stevens  Point.  Wis.)  A  National  60  Page 
Monthly  for  the  Mail  Order  Trade. _ 

ADVERTISING  PANS 

AMERICA’S  Choicest  100  Utho.  Fans  sub¬ 
jects.  Send  $1.00  for  catalogs  and  samples. 
Refund  on  first  order.  Calendar  Wholesale 
Co.,  2132  N.  Western,  Chicago. _ 

ADVERTISING  HEADS 

POWERFUL  HEADLINES  in  reverse 
plates,  $10  a  dozen.  Send  line  for  proof 
sheet  and  distinctive  layouts.  Davis  Adver- 
tisi^  Agency,  2438  E.  Washington  St., 
Indianapolis,  Ind. 

ADVERTISING— HOME  STUDY 

THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PACTE- 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  2222,  Chicago. 

AIR  CONDITIONING 

HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled 
“Air  Conditioning  and  Humidity  Control” 

B.  OFFEN  &  COMPANY 
608  South  Dearborn  St.  Chicago,  Illinois 


Panaled  Cards,  Wedding  Invitations,  Re* 
iigious  Cards,  Engraved  Sympathy  Cards, 
Informals,  Mourning  and  Personal  Station¬ 
ery.  M.  S.  House,  363  Canal,  New  York. 

ANNOUNCEMENTS,  BLANK  STOCK 
AND  THERMOGRAPHY 

BLANK  STOCK  —  Weddings,  Panelled, 
Round  Corner,  'Featherweights  and  Vellum 
Business  Cards  at  lowest  prices.  Thermo- 
graphed  Invitations  including  stock,  $2.50 
PER  100  SETS.  Free  Samples.  United 
Process  Corp.,  43  W.  27  St.,  New  York. 

ART  ADVERTISING  BLOTTERS 

STEP  UP  your  Blotter  sales  with  GOES 
ART  ADVERTISING  BLOTTERS.  17 
gorgeous  girl  subjects  NOW  ready.  Write 
TODAY  for  NEW  Blotter  Supplement. 
GOES  LITHOGRAPHING  COMPANY 
61A  West  61st  Street,  Chicago 
53B  Park  Place,  New  York 

ART  WORK  AND  CUTS 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


DPAWIWBt.CUT 

’ontnmJUtrSumce 


110  HARRISON,  OAK  PARK. ILL. 


TAUBEB-TUBE 

TAUBER  BOYAl 

© 

Colorful  plastic  tube  bind¬ 
ing — 8  colors — 9  binding 
styles — Diameter  sizes 
3/16",  14".  5/18". 

H".  %".  %".  %".  1". 

BINBING  BING 

Inexpensive  new  plastic 
ring.  Red.  white  and  blue. 
Special  binding  styles. 
Dia.  sizes  from  M  **  to  1". 

O 

TAUBER-TUBE  •  236  WILLIAM  STREET  •  NEW  YORK  CITY 
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ART  WORK  AND  CUTS 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manafactmer 

Line  Onta  blocked  min. _ ^  ^ 

Halftones  blocked  l"xZ" — 

65.  85  screen . OwC 

Ck>a8t  to  Coast  Daily  Mail  Order  Service 
ARTISTIC  PHOTO  ENQRAVINQ  CO. 
40  West  22nd  St  New  York.  N.  Y. 


tlU«- 


nmcRicnn 

PHOTO  •  cncR  AVI  no  CO. 

1304-06  RACE  ST.  PHIU.  PA. 


NEWSPAPEROn^HALFTONES 

P.O.  BOX  524  7  V  INDIANAPOLIS, IND. 

SUPERIOR  SERVICE 


iTTonDETAiLsIONE  ZINC  CUT 
LETTERIMC  « ILLUSTRATION 


BINDERS— LOOSE  LEAP 


NEW  FLEXIBLE  Post  Binder.  Compact 
Current  or  Permanent.  Write  today  1  J.  K. 
Loose  Leaf  Bindery  Co.,  608.  South  Dear¬ 
born  St.,  Chicago. 


BINDERS  CEMENT 


Have  You  Tried  AHSOL 

A  Colorless  Flexible  Cement  for 
Padding  -  Tipping  -  Binding 
Applies  Cold  •  Dries  Quickly 
No  Thinning  Necessary 

Griffin,  Campbell,  Hayes.  Walsh,  Inc. 


50  East  21st  8t 
New  York  City 


536  South  Clark  St 
Chicago 


AUTOMOBILE  EMBLEM  CARDS 


Engraved  Automobile  Emblem  Cards 

I'Color  Card  Emblems 

1.000  to  4.000 — per  1.000 . $1.75 

5.000 — ^per  1.000 .  1.65 

10.000 — per  1,000 .  1.50 

(In  stock:  1-on.  2-  4*  and  8-on) 

We  also  have  2  and  3  color  cards 
Send  for  samples. 

Commercial  and  Social  work  our  specialty. 

GLOBE  ENGRAVING  COMPANY 
29  East  22nd  Street  New  York  City,  N.  Y. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


BOOKS 


BOOKS  of  all  publishers  on  advertisi^, 
art,  color,  photography,  engraving,  priat- 
ing,  offset,  silk  screen,  journalism,  sales, 
management,  correspondeiice,  etc.  Trade 
magazines.  Discounts.  Lists  free.  Com¬ 
mercial  Engraving  Publishing  Co.,  34A 
North  Ritter  Ave.,  Indianapolis,  Indiana. 


$1  BOOKLET  “How  to  Re-grain  Litho¬ 
graphing  Plates  Correctly”  for  only  SO 
cents.  Monarch  Precision  Machinery  Build¬ 
ers,  Washington  at  Sharp,  Spokane,  Wash. 


THE  PRACTICE  OF 
PRESSWORK 

By  Craig  R,  Spicher 

at  a  special  price  of  .  .  .  $4.00 

Send  Money  with  Order 

GRAPHIC  ARTS  PUB.  CO. 
608  S.  Dearborn  St.,  Chicago,  III* 
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The  Reliable  3  Disk  Cam  Wickersham 


Over  ISfiOOftOO  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non^arallel 
surfaces;  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  Is  reached  and  another  reglet  or  slug  Is  required. 
It  closes  automatloally.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


bookbinders  equipment 


bookbinders  equipment.  Box 

Makers  and  special  Binder  Machinery,  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.*,  710  W.  Jack- 
son  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


WE  MAKE  paper  punching  equip,  for  all 
standard  machines,  also  hand-punches  for 
mechanical  binding.  Bargains  in  rebuilt  per¬ 
forators  and  paging  machines. 

P.  A.  JUUL  CO.,  KANKAKEE,  ILL. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  CARDS 


45c  PER  M — ^Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co./  409  Lafayette  St* 
New  York,  N.  Y. 


BUSINESS  CARDS  AND  SOCIAL 
ANNOUNCEMENTS  (Raised  Printing) 


100  Wedding  Invitations _ $2.75 

1000  Business  Cards _ $2.00 

New  Type  used  for  every  Job.  Finest  qual> 
ity  Stock  used.  Complete  line  of  Thermo* 
graphed  Business  and  Social  Announce¬ 
ments.  Samples  free.  American  Business 
Card  Co.,  142  W.  24th  St.,  N.  Y.  C. 


50 

OR 

FONTS 


flodm 


WOOD  TYPE  I 


AMERICAN  WOOD  TYPE  MFC.  CO. 

CHICAGO  NEW  YORK  CITY 


BUSINESS  &  SOCIAL 
THERMOGRAPHY 


100  "LINWEAVE  WEDDING  INVITA¬ 
TIONS"  $3.00.  Finest  Quali^  Rals^  Print¬ 
ing.  Permanent  Finish.  Same  day  mail 
service.  1000  business  cards  $2.25.  Satis- 
facion  guaranteed.  Business  sample  book¬ 
let  free. 

EVERLAST  PROCESS  PRINTING  CO. 

27  West  24th  Street  New  York  City 


BUSINESS  OPPORTUNITIES 


UNUSUAL  OPPORTUNITY— For  sale 
Type  Foundry  outfit  including  four  Type 
Casters  with  stop  motions  such  as  used  by 
The  H.  C.  Hansen  Type  Foundry,  and  one 
universal  Type  Caster.  Sixty -four  type. 
Space  and  Quad  moulds  6  point  to  72  point, 
also  quotation  moulds.  Cc^plete  outfit  of 
Hand  moulds  with  large  important  outfit 
for  fitting  matrices  to  accurate  height  and 
line.  Anyone  with  Type  Founders  experi¬ 
ence  here  is  an  opportunity  to  produce  type 
second  to  none,  including  Trade  Cuts.  Ev¬ 
erything  practically  new.  Particulars,  apply 
to  H.  Alfred  Hansen,  610  Atlantic  Avenue, 
Boston,  Mass. 


SELL  YOUR  PLANT! 

Have  cash  buyers  interested  in  good  plants, 
any  locality.  Strictly  confidential — LIQUI¬ 
DATIONS  OUR  SPECIALTY,  ANY- 
WHERE 

PRINTCRAFT  REPRESENTATIVES 
1440  Broadway  New  York,  N.  Y. 


MAIL  ORDER  business  is  printers'  oppor- 
.  tunity.  Many  began  small  now  earn  thou- 
'  sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


FOR  SALE — Two  Machine  Trade  Compo¬ 
sition  Plant  in  good  Midwest  City.  A  real 
opportunity.  Box  1102,  Graphic  Arts  Mo., 
608  S.  Dearborn,  Chicago. 
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CALENDARS 


CALENDARS  FOR  PRINTERS  com¬ 
plete  with  exception  of  printiim.  Size 
5^x10^,  samples  30c.  Size  9 J4xl^,  sam¬ 
ples  30c.  Both  sets  50c.  Fan  samples  30c. 
Henry  Tirrill  &  Co..  1708  Delmar  Blvd., 
St.  Louis.  Mo. 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties.  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO.. 
6540  Cottage  Grove  Ave..  Chicago. 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calen¬ 
dar  Co..  3696  £.  Forest  Av.,  Detroit,  Mich. 


CALENDAR  HEADQUARTERS  FOR 
printers,  150  designs  as  low  as  $2.35  per 
100  with  pads  attached.  Samples  tl.50. 
Ergang  Co.,  322  Spruce  St.,  Philaddphia. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


AMSCO  chases! 

Electric-Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet. 

AMERICAN  STEEL  CHASE  CO. 

31-31  48th  Ave.,  Long  Island  City,N.Y. 
Solti  by  All  DoalorB 


CALENDAR  PADS 


THE  SULLIVAN  PRINTING  WORKS 
Compat^,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship, 
ment;  the  best  and  cheapest  on  the  market; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  ^  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Iowa. 


CALENDAR  PADS  with  attractive  coven 
cost  no  more.  Catalog  free.  The  McCleeiy 


CALENDAR  PLATES 


NEW  CATALOG 


WmmM  READY  TO  PRINT  ■■i 

CALENDAR  PLATES 


318  designs — new  modem  treatments— old 
favorites.  Yearly — single  months — 3  st  s 
glance — 1 8  months — 2  years  at  a  glance.  The 
most  complete  selection  of  practical  tuj 
to  read  calendars.  Almanac  plates  ready  to 
print — accurate  —  authentic  —  informadvc. 

Send  25^  for  the  37th  catalog  we  hsveis* 
sued  in  over  7  5  years  of  service  to  priotett 
Credit  will  be  given  on  your  first  order. 

Send  hr  catalog  today  I 


THE  FRANKLIN  COMPANY 

822  W.  Van  Buren  St.,  Chicago,  Illinois 


CAMS  REMILLED 


Cams  Remilled — C&P  Parts — Steel  Chasei 
Manufacturers  of  “Ever  Ready”  Papff 
Cutter — Dealers  in  printing  machinery. 
EVER  READY  MACHINISTS,  INC. 
137  W.19th  St.  WAtkins  9-7142  New  York 
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BUY  SMITH'S  "SAFETY"  FOUNTAIN  BRUSH 

Actually  saTca  six  operations  over  old  method.  Flow  controlled  by  preaainc 
index  finger  on  plunger.  Brass  Fountain  indestructible.  Brush  can  be  replaced 
when  worn.  Carried  in  Stock  by  American  Type  Founders  Sales  Oorp.,  and 
Reputalde  Supply,  Ink  and  Pai)er  Houses  Only. 

Price  $6.00  Complete.  Sares  Labor,  Time,  Waste  —  Non-Explosire 
Manufactured  by  Francis  X.  Smith  Company,  952  S.  9Srd  8U,  Brooklyn.  N.  V. 


CEMENT-PRESS  ft  FOLDER  TAPE 


CARBON  PAPER 


OVERLAPPING  Printing  Press  and  Folder 
Tapes  cemented,  ready  to  mn.  in  two 
minutes  with  May's  Rapid  Tape  Cement. 
Eiiminates  sewing.  Unaffected  by  heat  or 
moisture.  Send  $1.00  for  large  tube.  May 


WHAT?  ^n  Paper  problem? 

Let  IMPERIAL  gire  you  the  lyaswer.  One 

^  TnAnniftCinTC 


«  AU.W.V.J  foremost  manufacturers 
eaibons  for  every  commercial  use. 

CARBON  PAPERS  AULTVI»iES 

Pencil  Carbon.  One  Time  Carbon 
ttripM  Carbon,  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 
IMPERIAL  guarantees  better  anality.  lonc- 
lasdiig  economy.  Ihq)ert  technicians  will 
be  glad  to  advise  you  on  your  problems. 
Samples  and  prices  without  obligation. 

PEERLESS-KCV  IMPERIAL  MFQ.  CO. 
Factory:  401-7  Mulberry  SL,  Newark,  N.  «l. 
Branch:  19  South  Wells  SL,  Chicago,  III. 


_  _ il.OO  for  large  tube.  M^ 

Chemical  Works.  902  Larrabee  St..  Chicago. 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
all  halftone  makerekdy.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia,  Pa. 


For  Carbon  Paper  write— 

Rochester  Ribbon  ft  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y, 


10,000  Attractive  Designs  I 
BOXED  IMPRINT  Fancv  Papers! 
AilDIOTiiAO  $1«00  Retail  Valual 
Un  KIO I  m AO  Samples  Free! 

AADnQ  Four  different  sample 
boxes  $1.00  postpaid. 

$35  E.  FANTUS 

Bia  Ass't.  ^  N.  Walls,  Chicago 


ONE-TIME  CARBON 
Writs:  American  Ribbon  fir  Carbon  Co. 
Recbsster,  N.  Y.,  for  pricos. 


SELL  PRINTING.  Build  business  with 
Card  Cases.  Handsome,  durable,  with  your 
advertisement  as  low  as  3c.  Samples  10c. 
Schramm,  113  S.  Louise,  Glendale,  Calif. 


CHRISTMAS  CARD  CLOSE  OUTS— Sond 
$1.00  for  ono  box  of  Birthday  Cards  and 
one  box  of  Easter  Cards.  Exceptional  val¬ 
ues.  A.  B.  Plafeless  Co..  243  Canal  St.. 
New  York,  N.  Y 


VARIOUS  STYLES:  different  qualities, 
different  prices ;  some  as  low  as  $3.50  thou* 
sand.  Simmons,  325  East  Fifth  Street, 
New  York.  N.  Y. 


CAPTIVATING  New  1941—50  for  $l’s 
ready.  30c  box  FOB  Elmhurst.  Sample 
free.  Foremost  year  round  $1  assortments. 
Sample  cards  10c.  Evers,  5156G  Simonson, 
Elmhurst,  New  York. 


CARD  SPACES 


WAKE  UPl  MODERNIZE 
YOUR  SHOP  WITH 


in  your  community  for  our  Stod^ 
Posters  14x22  We  msnufscture  Uiem, 
tact  nothing  but  I  We  supply  them  in 
aSWbOJ  striking  colors  out  of  stock  by  return* 
wsiting.  We  have  them  for  Dance. 
J  4b  July.Theatre.rbotball.Baskelbaii.ete. 


Nota  Improved 

SPEEDO 

Banding  Prett 


Bande  eirculart  into  neat, 
compact  packagea 

A  simple  twist  of  adjusting  screw  and  It’s 
set.  Takes  from  3x5  to  7x10. 

C.  F.  ANDERSON  &  CO. 

3229  Calumet  Ave.  CHICAGO 


COMMENCEMENT  INVITATIONS 


1941  LINE  Now  Ready  1  Complete  forms 
or  blank  forms  for  your  own  imprinting — 
big  values — liberal  discount — also  Personal 
Cards — Diplomas — Covers.  Write  for  sam* 
pies  and  details  on  your  business  stationery. 
Stauder  Engraving  Co.,  Dept.  CM*3,  4128 
Belmont  Ave.,  Chicago,  Ill. 


AN  ATTRACTIVE  LINE  of  Commence¬ 
ments  (blank  stock — unprinted)  at  low 
prices.  Name  cards  $1.00  per  thousand  and 
up.  Write  for  samples.  U.  S.  Announce¬ 
ment  Card  Co.,  Inc.,  116  W.  14th  St.,  N.Y. 


COMMENCEMENT  INVITATIONS. 
Also  other  engraved  stationery.  Samfiles 
furnished  to  printers.  Siegrist  Engraving 
Co.,  926  Oak  St.,  Kansas  City,  Mo. 


COMMERCIAL  STOCK  CUTS 


3500  IDEAS— “TYPEPS”  (Stock  Cuts) 
Large  $2  Catalog  FREE  to  executives  and 
advertisers.  WriteTODAY.  BROUILLET 
SYNDICATE,  30  E.  Superior,  Duluth. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  on  your  letterhead  for  catalog.  HUX 
CUTS,  Dept.  3,  11  W.  42nd  St.,  New  York. 


"A  Cut  for  Every  Thought" 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York. 


TAPEX 

A  flexible  Chemical  solution,  unaffected  b* 
oil.  heat  or  water.  Used  for  MENDINo  il 
OVERLAPPING  BELTING  of  any 
TERIAL  without  sewing  or  lacing. 

Ideal  for  mounting  to  Wood  or  Metal 
Prices:  Quarts.  $3.50;  Pints,  ^.00  Postpaid 

S  S  RUBBER  CEMENT  CO. 

3438  North  Halsted  8L  Chicago,  |||. 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON,  Inc.  Large  stock 
always  on  hand.  Sample  cards  with  sua 
and  prices  mailed  upon  request.  648  Broad, 
way.  New  York. 


Little  Black  &  White  Cut$ 


(inexpensive)  helpful,  add  zip  and  verre  to 
text  for  small  ads.  cdrculars.  blotters,  hoon 
organs,  booklets,  announcements,  etc.  Send 
TODAY  for  FREE  PR(>OFS.  BAW  (B) 
CUTS.  232  North  High  8L,  Columbus,  Ohit. 


SIGNATURE  -|rc  FROM  YOUl 

Wood  Cnis  W 

Fac-Similie  Eng^.,  179  W.  Wash.,  Chicago 


CUTS  (TYPE  CAST) 


Type  Cast  Cuh 

A  full  line— for  Automo¬ 
biles.  Oil  Products. 
eral  Agencies  and  msnf 
others.  Special  desigiii 
made  to  older.  Write  (or 
proof  sheets. 

Sterling  Type  Foundry,  Vermontville,  Midi. 


V#U  ID  -FOLKS 

OmeHiau  lOW  POSTPAID 

cofflPLiTi  atT  sno  cot  jtrvici 

Etchings  <100 
OR  Halftones  ^JL — 


NATIONWIDE  ENGRAVERS 

TYLBH1 TIXAS 


AO  DA  SALE  — USED 
llA'OU  GRAPHOTYPES 

Bought,  Sold  and  Exchanged 

Reconditioned  and  Fully  Guaranteed 


NATIONAL  ADDRESS  PLATE  CORF. 
900  W.  Van  Buren  St.,  Chicago 
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Beady  For  Delivery! 

Why  wait  for  a  new  machine  when  HOOD- 
FALCO  will  deliver  a  comparable  machine, 
IMMEDIATELY,  rebuilt  and  guaranteed  for 
new  machine  performance. 


These  machines  and  others  are  ready  for  you 

CYLINDER  PRESSES  HIGH  SPEED  AUTOMATICS 

ilO  Two-color  Miehles — Bed  Size  52  x  70.  Miller  Two-color — Bed  Size 


C*  be  equipped  with  Dexter  Suction  Feeder 
and  Extension  Delivery  if  desired. 

5/0  Two-color  Miehles — Bed  Size  51  x  65. 
Extension  Deliveries  and  Feeders. 

1/0  Two-color  Miehle — Bed  Size  43  x  56. 
Extension  Delivery — with  Dexter  Suction  Pile 
Feeder  if  desired. 

5/0  Single-color  Miehles  46  x  65.  Extension 
Qgjjyeiy — ^with  or  without  Dexter  Pile  Feeder. 

2/0  Single-color  Miehles  43  x  56.  Feeders 
and  Extension  Deliveries. 

No.  1  Miehle — Bed  Size  39  x  53.  Complete 
with  Suction  Feeder  and  Extension  Delivery. 

No.  2  Miehles — Bed  Size  35  x  50. 

No.  3  Miehle — Bed  Size  33  x  46.  Equipped 
with  Suction  Pile  Feeder  and  Extension  Delivery. 

4/4R  Miehles — Late  Serial  Numbers.  Dexter 
Fee^r  and  Extension  Delivery — Bed  Size  30  x 
41— Also  Handfed. 

4/3R  Miehles — Units  and  Handfed,  27  x  41 
Sheet. 

3!^-4R  Miehle — 27  x  411/2  Sheet.  Excellent 
Machine  for  Two-Page  Newspaper. 

Pony  Miehle — Units  or  Handfed.  22  x  34. 

4/3  Babcock — Late  Style  Press.  With  prac¬ 
tically  new  Dexter  IF  Feeder  and  Extension  De¬ 
livery-Bed  Size  28  X  41. 

No.  12  Babcock — Bed  Size  47  x  66. 

No.  10  Babcock — Bed  Size  41  x  55. 

4/3  Babcock — Bed  Size  28  x  41 . 

No.  7  Babcock  Cutters  and  Creasers — Bed 
Size  36x52. 

G.  U.  Premier — Bed  Size  43  x  52.  With 
Dexter  Feeder  and  Extension  Delivery. 


Miller  Two-color — Bed  Size  281/}  x  38.  Sheet 
Size  25  X  37  — Completely  Rebuilt. 

Chandler  &  Price  14V^  x  22  Craftsman  Auto¬ 
matic  units.  Feeds  onion  skin  to  thick  board. 

Miller  Simplex — Bed  Size  20  x  26.  Completely 
modernized  with  latest  type  overhead  tape  de¬ 
livery  and  heavy  cylinder. 

Miehle  Horizontal — Late  Type.  Completely 
Rebuilt.  22  x  28  Sheet. 

Miehle  Vertical — ^Model  36.  Several  always  in 
stock.  1 3  Vi  X  20. 

Kelly  No.  2 — ^Sheet  Size  24  x  35.  Complete 
with  Reloading  Device  and  Auxiliary  Roller. 

12  X  18  C  Cr  P  Kluge  Unit. 

13  X  20  Miller  Highspeed  Swing  Feeder. 

Kelly  Model  B— 17  x  22.  ^pertly  Rebuilt — 

always  in  stock.  „ 

JOBBERS 

Model  "J"  Laureate.  14  x  22  John  Thompson. 
12  X  18  Chandler  &  Price  New  teries.  Miller 
Feeders.  10  x  15  Chandler  &  Price.  Kluge  or 
Miller  Feeders. 

TYPESETTING  MACHINERY,  ETC. 

One  "C"  Intertype.  Two  "B"  Intertypes.  Two 
"8"  Linotypes.  Monomelts.  All  Completely  Re¬ 
built. 

20"  Brackett  Trimmer.  Model  B-4. 

44"  Seybold  Dayton  Automatic  Clamp  Cutter. 

2  Fuchs  fir  Lang  Bronzers.  Sizes  40  and  54 — 
One  with  Hollingsworth  Conveyor. 

Folders.  Saws.  Perforators.  Punches,  Patent 
Base  and  Hooks. 


C  pep  I  A  I  for  immediate  delivery  direct  from  floor  where  now  oper- 
ating;  location,  St.  Louis,  Mo.  1 — Miehle  Horizontal,  22x28 


iheet,  late  style  chain  delivery;  condition  A-1.  Also  2 — 5/0  Special  Miehle: 
68",  with  feeders  and  extension  deliveries,  located  in  Chicago. 


HOOD-FALCO  CORPORATION 


i 


Ntw  York  Office:  225  VARICK  ST. 
Tel.  Walker  5-1554 


Chicago  Office:  343  SO.  DEARBORN  ST. 
Tel.  Harrison  5643 


DESIRABLE  EQUIPMENT  *^*and*wa!iantIId'*'^ 


1 — No.  2  Kelly  Press 
10 — No.  2-8-4-5-7  Boston 
Stitehen 


1 — Mlehle  Vertlcnl  Model  B.  dereUnd  Folder  1 — No.  2  Kelly  Press 

tlSlSd  B  Kdg  Pnses 

— liV aIp  *  8-Hesd  Berry  Drill  j — q  *  p 

Tf.Twf  .tiHPMfv  8 — P<wtl*nd  Panch.  Mchns.  Unit 

^PnSr^tten  1— Wright  4  Hd.  Pnper  Drill  1—12  x  18  Kluge  Unit 

Lnrge  stock  printers’,  bookbinders’  mnchinery  snd  equipment— easy  terms  to  responsible  parties 

ESOR  MACHINERY  CORPORATION  •  135  W«sf  20»h  SfrMf,  N«w  York,  N.  Y. 


1 — 10  X  IK  O  ft  P  Bice 
Unit 


1 — 12  X  18  Kluge  Unit 


CUTTING  DIES 


MR.  PRINTER  —  you  seU  Printing  Im- 

_ • _  rpas _ _ _ 


fressions.  There  is  more  profit  in  Cut*Out 
mpressions.  Let  us  show  you.  Columbia 


Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  press.  Phone 
or  mail  sample  for  estimate.  Ray  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  Republic  0731. 


STEEL  RULE  CUTTING  DIES  that  are 
accurate,  dependable.  Low  as  75c.  Quick 
service.  Send  3c  postage  for  die  cutting 
instructions.  Riteway,  1617  E.  42nd  St., 
Kansas  City,  Mo. 


STEEL  RULE  DIES  $1  up.  For  Cutouts 
of  all  kinds  and  Foldiim  Boxes.  LYLE 
HAGEL,  171  Stanley,  Peoria,  Ill. 


P.  S. — I  almost  forgot.  You  can  get  those 
dies  from  K.  C.  Prose,  Newburgh,  Ind.  His 
prices  are  very  low. 


DIES  (STEEL  RULE)  DIE  CUTTING 


DIES  (STEEL  RULE)  DIE  CUTTING 
for  printers  and  display  manufacturers,  etc. 
for  75c  up.  We  are  also  equipped  wiUi  an 
art  dept,  to  handle  preliminary  and  finished 
art  for  displays,  etc.  Over  night  service. 
D.  G.  STEEL  RULE  DIE  MFG.  CO., 
114  W.  27th  St.,  New  York. 


EASELS 


CARDBOARD  EASELS  for  aU  DispUy 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  CORPORATION, 
37  Carroll  Street,  Buffalo,  New  York. 


DISPLAY  SIGN  EASELS,  aU  sizes.  Su¬ 
perior  qiMlity  and  service.  Low  Prices. 
Sta-Set  Easel  Co.,  324  E.  3rd,  CindnnatL 


'send  today  for  complete  price  list 


TWEEZERS 

W/THCyEKY 
$5  ORDER 


PRINTING  SUPPLIES 


AMERICAN  WOOD  TYPE  MFC.  CO.  | 

CHICAGO  NEW  YORK  CITY 


ENGRAVING— STEEL  DIB 


FREE  CATALOG  OFFER 


1941-42  CATALOG  NOW  READY,  fis. 
est  of  its  kind,  sampling  GENUINE  EN. 
GRAVED  and  PROCESS  PRINTId 


GRAVED  and  PROCESS  PRINTED 
wedding  and  social  stationery,  busmen 
cards,  letterheads,  announcements,  etc.  Lib¬ 
eral  discount  allowed.  A  sample  book  will 
be  mailed  FREE  to  establisned  printers. 
Write  for  your  copy  today. 


Ace  Engraving  &  Embossing  Co. 

422  S.  Doarbom  St.  Chicago,  II. 


ENVELOPE  PRINTING  PRESS(Anto) 


LIGHTNING  SPEED  Envelope  Piesa 
Sizes  5  to  12 — 10,000  to  18,000  per  boor, 
Reinstallation  by  The  Public  Printer.  Post 
Mfg.  Works,  671  Diversey  Pkwy.,  Chgo, 


Helps  you  to  get  small  jobs  on  and  off 
the  platen  press  quickly.  Saves  time  in 
setting  gauge  pins.  Each  of  your  pran- 
men  shouid  have  one — and  your  layout 
man  would  appreciate  a  (^ge  too.  Made 
of  durable,  transparent  celluloid.  Priei, 
35c  each,  3  for  $1.00  postpMd. 
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Send  money  or  stamps  with  ordar 

Graphic  Arts  Publishing  Co. 

608  S.  Daarbom  St.,  Chicago 


g-s I  r>g-K2»KS  I  §  &  s-ctS’S:’*  1  II  SB  I  « t-’k' 


Gilley  Cabinets 
Siv.  $10.50 

OMn  til  >teel  eon 
SSBod.  elect rieall) 
^ed.  reinforced 
Ik  Attrtctive  dark 
dUw  enamel. 

Cxtn  Wf®  numerals. 
gnrt-prooT  galleys. 
TOMPKINS  Printing 
lauIpnMnt  Oo. 

705  i  Dearborn  St. 
Ohloago,  III. 


ENVELOPES 


1000  PRINTED  ENVLPS.  $1.19.  In  5000 
lots  (size  6)  another  Bieble  10-strike  size 
tl.29— size  10  $1.69 — 24  lb.  wove  stock. 
Sad  us  your  envip.  orders,  charge  and  col¬ 
lect  your  own  price  and  forget  about  it — we 
wQl  ship  to  your  customers  express  collect 
Bpng  your  shipping  label.  No  restrictions 
u  to  number  of  lines,  BUT  cash  must  ac¬ 
company  each  order.  Bieble,  Ltd.,  16  N. 
Sixth  St,  Phila.,  Pa. _ 

10c  IN  STAMPS  brings  32  pp.  MONEY 
SAVING  Envelope  Catalog.  Made  to  order 
lad  m  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO.,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 

1  COMPLETE  COMPOSING  ROOM 
being  liquidated.  Formerly  used  to  produce 
Detroit  Shopping  News.  Model  14,  8,  5 
Lbotypes;  Electric  and  Gas  Elrods;  Lud- 
lowsiJrype;  Mats;  Turtles;  Chases;  Saws, 
etc.  Equipment  running  in  A-1  mechanical 
condition  on  our  floor.  Also  one  32-page 
Gou  Straightline  Octuple  Newspaper  Press, 
Serial  No.  924.  Beard  Printing  Company, 
8^  Lawndale  Avenue,  Detroit,  Michigan. 


24*  LEVY  Process  Camera,  Tublar  Stand, 
24x34*  glass  tilting  frame,  Dis.  Screen 
Back;  Zeiss  Tessar  Lense;  Kinzler  Elxp. 
Meter;  Macbeth  Lamps  with  Rheostat.  Can 
be  adapted  to  Strip  Film.  $615  cash,  F.O.B. 
C.H.  Acheson,  111  N.  6th  St.,  Phila.,  Pa. 


FOR  SALE  —  Large,  and  small  presses, 
book  folders,  cutters,  linotype,  folding  and 
tewing  machines,  stitchers,  turners,  Diesel 
engine  and  generator  and  other  equipment 
for  up-to-date  printing  and  book  binding. 
CITIZENS  BANK.  Greenfield,  Ind. 


Model  6Z  Seybold 
41 -Inch  Automatic  Cutter 
Late  Style  Model  8  Linotype 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.,  Cleveland,  O. 


FOR  SALE 

2 — 4/0  Miehles,  serial  Not. 
14322  and  13083,  equipped 
with  Dexter  suction  pilo 
feeders,  ext.  dels,  and  a.c. 
motors. 


1 — Miller  Two-color  latest  type. 

1 —  Miller  Major  Simplex  press 
single  color. 

2 —  5/0  Two-color  Miehles,  Dex¬ 
ter  suction  pile  feed.,  C.E.D. 

2 — 1/0  Two-color  Miehles, 
Cross  Feeders,  C.E.D. 

2 —  2/0  Miehles,  Dexter  suc¬ 
tion  pile  feeders,  C.E.D.  a.c. 
motors. 

1 — 5/0  Miehle  Perfecting  Press. 

1  — 2/0  Miehle  Perfecting  Press. 

1 — Model  K  Cleveland  Folder. 

1 — Model  O  Cleveland  Folder. 

1 — Christensen  Gang  Stitcher. 

1— No.  2  Kelly. 

1 — 12  X  18  Craftsman  press, 
Kluge  feeder. 

1 — No.  1  Miehle,  with  C.E.D. 

3 —  No.  2  Miehles,  hand  fed, 
single  phase,  a.c.  motor. 

1  — No.  3  Miehle,  hand  fed, 
three  phase,  a.c.  motor. 

1 — Craftsman  Line-up  Table, 
45  X  65. 

1 — 50'*  lOZ  Seybold  auto, 
clamp  cutter. 

1 — 38''  Oswego  power  cutter, 
hand  clamp. 

1 — 34"  Oswego  power  cutter, 
hand  clamp. 

THE  VANCE  R.  HOOD  CO. 

225Varick$t.,N.Y.C.  Walker  5-5083 
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HEIDELBERGS— 

New  and  Factory  Rebuilt,  with 
new  press  guarantee.  Also  other 
makes,  thoroughly  rebuilt.  Mod¬ 
erate  prices.  Easy  terms. 

Heidelberg  Printing  Machinery  Corp. 
228  East  45th  St.  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 


LINOTYPE  BARGAINS— 3  Model  8  sin- 
grle  magazine  machines,  standard  equipment, 
$750  each.  Also  Model  26  Mixer,  standard 
equipment,  $1,200.  These  are  swell  buys 
for  thrifty  minded  men.  Must  act  quick. 
Linotype  Maintenance  Co.,  237  Lafayette 
Street,  N.  Y.  C. 


MUST  SELL  AT  ONCE— Five  used 
Blatchford  Bases  for  3/0  Two  Color  Miehle 
also  one  for  6/0  Single  Color.  A  real  buy 
for  quick  sale.  Address  Box  1106,  Graphic 
Arts  Monthly,  608  S.  Dearborn  St.,  Chgo. 


SPECIAL  BUILT  Press,  in  fine  condi¬ 
tion,  can  use  one  or  two  rolls  36"  wide  with' 
22"  cutoff.  Combination  colors  3  top  1 
bottom.  Accurate  register  and  cutoff.  Price 
$3850.00  Cash.^  Tom  Donahue,  200  Davis 
St.,  San  Francisco,  Calif. 


DUPLEX  Newspaper  Press,  prints  tabloid 
2-4-6-8-10-12  pages,  cutoff  18J4",  prints 
5000  per  hour.  A.C.  motor  with  12  chases. 
Price  $3000  cash  fob  here.  Tom  Donahue, 
200  Davis  St.,  San  Francisco,  Calif. 


KRAUSE  heavy  duty  Embossing  Press, 
18x24"  top  platen  gas  heated.  Price  $2850 
cash,  fob  here.  Tom  Donahue,  200  Davis 
St.,  San  Francisco,  Calif. 


Miller  Simplex  and  Ma|or 
Kellys  No.  l-l-B 
Miehle  No.  4  Units 
Miehle  No.  41  and  46  two  colors 
Miehle  2 — 0  Units  Ser.  17000 
and  up 

Seybold  and  Oswego  Cutter  44- 
50-68 

Harris  Offset,  various  sixes 
Linotypes  and  Intertypes 

• 

Hamilton  R.  Marsh  Co. 

11th  &  Race  Sts.,  Philadelphia 


CASH 

5%  to  30% 
DISCOUNTS 


Less  than  $  5.00. 


5.00  to 
10.00  to 
25.00  to 
50.00  to 
75.00  to 


9.99. 

24.99. 

49.99. 

74.99. 

99.99. 


1 00.00  or  more. 


.  2%  oK 
.  5%oH 
.10%  off 
.15%  off 
.20%  off 
.25%  off 
.30%  off 


Orders  will  be  shipped  collect  unlw 
parcel  post  charges  are  Included. 

This  Offer  for  Type,  Quads 
and  Spaces  Only 


YouMI  Never  Get  Better 
Discounts 

We  recently  sent  you  our  specimen 
chart  of  type  faces.  Included,  was 
a  price  list  showing  point  sizes  and 
number  of  A's — a's  in  the  font. 
If  you  have  misplaced  these  lists, 
please  let  us  know  and  we  will 
gladly  send  you  another. 

Your  old  metal  is  worth  money. 
Send  it  in  prepaid  —  otherwise 
shipping  costs  will  be  deducted 
from  your  credit. 

METAL  ALLOWANCE: 

Mono  and  Lino,  8c  per  Lb. 
Foundry,  10c  per  Lb. 

(No  Other  Metal  Acceptable) 

RAYCO  TYPE  FOUNDERS 

604  West  Lake  St.,  CHICAGO 

Telephone  MONroe  5532 
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World*8  Largest  Stock  of  Used  and  Rebuilt  Linotype  and 
Intertype  Machines 


SPECIAL  VALUES 


exceptional  Valuet- 
Honomelt.  $1200.00. 


-Model  5  Linotype,  complete.  $500.00.  Model  14  Linotype,  complete  with 
Brtypee  on  Ouf  Floora— 85  Menenthaler  Linotype  Magazines,  guaranteed. 


SI  Linotypes  and  Intertypes  on  Our  Floors — 85  Meraenthaler  Linotype  Magazines,  guaranteed. 
$67.50.  Mergentbaler  Magazine  Racks,  4  arm,  $20.00. 

Ludlow,  Serial  No.  1933,  elec,  pot,  good  condition.  $625.00.  Ludlow.  $400.00. 

SOO  Fonts  of  Ludlow  Mat^50  %  off  list.  Largest  supply  of  parts  carried  in  stock  at  all  times. 
Lsdlows,  Elrods,  Saws,  Proof  Presses,  Reid  Racks,  Magazines,  Margacb  Feeders,  Gas  and 
Electric  Pots,  Galleys,  and  Cabinets.  300  fonts  of  Linotype  Mats,  250  Motors,  aU  types. 

Complete  Plants  Outfitted— 'Exports  Our  Specialty — Appraisers  and  Liquidators 

LINOTYPE  SUPPLY  COMPANY 

(Established  1914)  337-339  Canal  Street,  New  York 


equipment  for  sale 


better  rollers  for  cash 

Super  Regular — Per  Roller: 

8x12,  70c;  lOJtlS,  1.40;  12x18,  1.75 
Super  Non-Melt — Per  Roller: 

Kelly  B,  2.70;  Vertical,  2.52;  Multigraph 
per  set,  6.18;  Breyers,  70c.  Other  prices 
accordingly.  (Write.)  Check  must  accom¬ 
pany  order;  return  P.P.  or  fast  frt.  chgs. 
prepaid  within  600  miles.  Ptrs.  beyond  600 
i^es  write  for  particulars.  Our  rollers 
treated  for  extremes.  Boxes  free.  MOTOR 
CITY  ROLLER  CO.,  747  Beaubien  St., 
Detroit,  Mich.  Wm.  L.  “Bill”  Lewis,  Mgr. 


Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supidies,  All 
machines  rebuilt  and  g^uaranteed.  Mailer’s 
Eqtnpt.  Co.,  561  Sixth  Avenue,  New  York. 


REBUILT  PRESSES.  Cutters,  Kluges, 
Midlie  Verticals,  Miller  Feeders  and  Units. 
C  &  P  Miller  jiarts  in  stock,  Print^’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  C. 


Router 

Simplest  in  operation-quick  to  lock  up^ 
precision  equal  to  big  machines.  $28.50.  Pio¬ 
neer  Mfg.  Co.,  1232  Jackson  St.,  Toledo,  O. 


SAVE  over  50%  on  non-offset  spray  equip¬ 
ment.  Box  No.  1105,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  CHiicago.  _ 


No.  2-0  Miehle,  56”  bed,  for  cutting  | 
and  creasing. 

Rouse  Paper  Lifts. 

Book  Stitchers,  y4”Vi"-y8"  cap. 

Rosback  Pony  Six  Punch. 

20x25”  Washington  Proof  Press. 

J.  D.  HENN1GAN  CO. 

551  Fulton  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


FOR  SALE<| — 2—5/0  Fountains;  1— S/0 
Two-color  Miehle  with  ext.  dely.,  Wamo^ 
blocks  and  hooks;  1 — No.  1  Miehle;  1 — No. 
4  Miehle;  1 — No.  2  Cutter  and  Creaser;  1 
Staude  Gluer;  1  Beck  Comer  Cutter  with 
dies;  1  Monitor  Bottom  Stitcher.  H.  Can- 
non,  2824  N.  2nd  St.,  Philadelphia,  Pa. 


KIDDER  two-color  single  12x26,  has  ad¬ 
justable  launch  and  die  head,  parallel  slitters 
and  rewind,  that’s  all.  Good  condition. 
$1,000.  Hartford  Ck>nnecticut  Employers* 
Printers  Ass’n. 


FOR  SALE 

2/0  Miehle  Automatic  Press, 
late  serial  number. 

Kelly  Presses — No.  2 — Style  B. 
Miller  Presses  —  Simplex  and 
Major. 

No.  4  Miehle  Swingback  Unit. 

Miehle  Vertical  and  Kluge. 

40”-44''-64”  Seybold  Cutters. 

Cleveland  Folders  Models  B-E-0. 

Brackett  Safety  Trimmer. 

Linotypes — Models  5-8-14.  * 

Model  C  Intertypes. 

3  Model  14  Linotypes — serial  num¬ 
ber  over  44,CX)0. 

Northern  Machine  Works 

Marshall  &  Jefferson  Streets 
Philadelphia,  Pa. 
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P  &  W  Special  Buys 
oi  the  Month... 

3 —  5/0  Two  Color  Miehles,  Cross  Feeders,  Ext. 
Del.  Arailable  about  March  15th. 

4 —  Miehle  Horizontals,  late  style  (22x28). 
Arailable  March  1 5th. 

Located  in  three  of  New  York's  finest  printing 
plants  and  may  be  seen  in  operation. 

PAYNE  &  WALSH  CORPORATION 

82  BEEKMAN  STREET  •  NEW  YORK  CITY 


EQUIPMENT  FOR  SALE  i  EQUIPMENT  FOR  SALE 


Inside  Mortising 

Let  our  Model  B  Saw>Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  ot  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mfg.  Co.,  1232  Jackson  St.,  Tol^o,  Ohio. 

MONOTYPE  DISPLAY  Caster  with  S 

molds  and  30  fonts  of  mats _ ......$745 

LINOTYPE  MATS— 12  &  14  pt.  includ¬ 
ing  Gothic,  DeVinne  and  Antique,  Q  2c, 
4c,  6c  per  mat  in  full  fonts. 

CLEVELAND  SHOPPING  NEWS 

5309  Hamilton  Ave. _ Cleveland,  Ohio 

M-24  PRESS  for  sale  with  AutoFede  at¬ 
tached.  Very  unusual  bargain.  Bought 
new  ten  years  agoj  never  u^.  Priced  to 
move  at  once.  Write  us  for  detaib.  J,  W. 
Pitt,  Inc.,  Bath,  N.  Y. _ 

FOR  SALE — Four-color  Aniline  Printing 
Press,  36-inch  Web,  perfect  condition.  Will 
sacrifice.  Write  Box  1101,  G.A.M.,  608  S. 

Dearborn  St.,  Chicago. _ 

USED  hand  and  pow.  presses.  Cutters, 
pony  fonts,  ink,  paper,  cuts,  slun,  spaces, 
comp,  equipment.  Bulletins.  Bradshaw, 
3214-G  Huron,  Chicago. _ 

MULTILITH  10x15.  Complete  camera 
^uipment.  Write  for  detaib.  Cole  Print¬ 
ing  Company,  Chattanooga,  Tenn. 

100  T 


32"  C.  ft  P.  PAPER  CUTTER,  32"  Du- 
mond  Power  and  38"  Acme  Power  Piper 
Cutters,  12x18  C.  ft  P.  Craftsman,  8x12 
and  10x15  C.  ft  P.  New  Series  and  14x22 
John  Thomson,  Laclede,.  Wesel  and  Hoe 
Pedestal  Saws,  Potter  Proof  Press  and  other 
general  printing  equipment  reasonably 

Sliced.  John  Griffiths  Co.,  Inc.,  145  Nasna 
t..  New  York  City. 


USED  PRINTING  Machinery  for  com¬ 
posing  room  and  bindery.  Many  like  new, 
completely  rebuilt.  Terms,  trades.  What 
do  you  need?  Pinnow.  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  New  York. 

FOR  SALE — 1 — 36"x65"  Meisel.  two  wd), 
four  color  press.  Does  roll  to  sheet  work 
at  the  present  time ;  can  be  converted  bto 
a  roll  OToduct  press.  Reasonably  priced ;  ad¬ 
dress  Box  1104,  Graphic  Arts  Monthlyt 
S.  Dearborn  St.,  Chicago. 

FOR  SALE— 14x22  Model  J  Laureate  4- 
roller  press,  $700  complete,  motor,  etc.  gov- 
anteed  like  new.  Dowagiac  Commercial 
Press,  Dowagiac,  Mich. 


PATENT  BASES 

Wamock  and  Latham  with  Hooks,  alio 
uprightgrain  wood  base.  Bargains.  Box 
1108,  G.A.M.,  608  S.  Dearborn,  Chicago. 
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Now  Liquidating  for  Immediate  Disposal  Printing 
and  Offset  Equipment  Formerly  Belonging  to 

R.  S.  Peck  Company*  650  Franklin  Avenue*  Hartford*  Connecticut 

Rapresantative  Louis  Kissin  on  Pramisas 


Ttw  Following  Itams  About  One  Year  Old: 
No.  S  Kelly,  24x35.  serial  No.  01326. 

Dexter  Folder.  26x68.  with  all  modem  attach. 
Dexter  Folder,  14x20. 

Three— Paascbe  Units. 

Hsrris-Seybold  Potter  Offset  Press,  17x22. 


Direeto  i’late  Model  M.D. 
aim  3  Miehle  Verticals. 

One  00-Mieble  Cylinder  Press  with  Sucticm 
Feeder  and  extension  delirery,  serial  No. 
18320. 

M*  Seybold  6Z  Cutter. 

40*  Dayton  Seybold  Cutter. 

Wire  Stitchers — Portland  Punch — mectric  Saw 
-^teel  and  Wood  Hamilton  Type  Cabinets 
— Hamilton  Steel  Stone— Galley  Racks  and 
Cabinets. 

Complete  Composing  Room  Eguipment. 
Complete  Monotype  Elquipment. 


Approximately  40.000  lbs.  of  monotype  metaL 

Two  John-Tbomson  Model  O  Unirersala 

One  Universal  Die  Press. 

The  Following  Is  In  Our  Warehouse  In  New 
York  Olty: 

One — Single-color  Miehle  Offset  Pres^  siae 
45x65.  serial  No.  16034,  complete  with  Dexter 
Suction  Feeder.  Pile  Delivery  and  electrical 
equipment. 

One — Single-color  Potter  Offset  Press,  sice 
41x54.  serial  No.  10712.  complete  with  Dexter 
Suction  Feeder.  Pile  Delivery  and  electrical 
equipment. 

One — ^Two-color  Miehle  Offset  Press,  size  45x65, 
serial  No.  16704.  complete  with  Dexter  Suc¬ 
tion  Feeder.  Pile  Delirery  and  electrical 
equipment. 

One — 36x48  S-7L  No.  417  with  Pile  Feeder  and 
delivery. 

One — 36x48  S-7L  No.  268  with  deliveiy. 

006—44"  20tb  Century  Cutter — Model  B 
Cleveland  Folder:  One— Cross  Feeder  toe  5/0 
Miehle;  One— ^yle  B  Kdly. 


INDUSTRIAL  EQUIPMENT  CO.*  Inc.*  Tal.  STuyvesant  9-1266*  71  W.  23r<l  St.*  Naw  York 


EQUIPMENT  FOR  SALE 


WIESWOOD  Mat  Rolling  Press,  Model 
B.  Cleveland  Folder,  with  Feeder,  Clay* 
bourn  Precision  Proof  Presses,  hand  or 
power,  38"  Auto  Clamp  Paper  Cutter, 
MUthworth  Power  Punching  Machine,  and 
Perforator.  James  H.  Gentry  &  Co.,  1132 
Race  St.,  Philadelphia,  Pa. 


M-24  PRESS 

and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 
Sales  •  Service 
All  Parts  Stocked 

B.  VERNER  &  CO.,  298  Broadway 
New  York  City 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses.  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter* 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


FOR  sale: — Model  A  Intertype,  A-1  con* 


MONOTYPE — $295.  Composition  Caster 
complete  with  4  molds.  For  full  details 
write  Box  123,  Jackson,  Michigan. _ 

miller  Hi'Speed  13x19  New  AC  Motors 
$550  cash.  1.  Korten,  Grand  Rapids,  Mich. 


EQUIPMENT  FOR  SALE 


THOROUGHLY  REBUILT  Kelly  B; 
automatic  feeder  and  blower,  oversized  cyl* 
inder,  auxiliary  distributor  and  extension 
delivery ;  new  press  guar.  Piimow  &  Craig 
Ptg.  Mchy.  Co.,  298  Broadway,  New  York. 


Linotyp*  -  Intartypa  Machinas 
Bought  -  Sold  •  Robuilt 
Linotypo  Repair  Sarvica  Co. 

27  W.  24th  St.*  Naw  York*  N.  Y. 


FULL  AUTOMATIC  Clamp  Power  Cut* 
ters,  32",  38",  40"  with  electrical  equip* 
ment — fully  guaranteed — ^J.  Gus  Liebenow, 
608  S.  Dearborn  St.,  Chicago,  111. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $68.50r  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


FOR  WEBENDORFER  offset  rebuilt, 
g^td.  17x22,  13x19  etc.  Rotaprts.  Multilitha, 
cameras,  platemaking.  Ryan  before 

buyin’.”  E.  G.  Ryan,  729  S.  Dearborn,  Chgo. 


mg. 

a7729  S. 


Dearborn,  Chgo. 


BRASS,  Copper  Spaces  guar,  accurate.  2 
oz.  box,  any  size,  19c  in  10  box  lots  post* 
p^aid  U.  S.  A. — 1.90  cash  with  order.  Benj. 
Blinder,  111  N.  6th  St.,  Philadelphia,  Pa. 
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ABC  POLICY 

is  to  keep  prices  down 

We  interpret  the  word  REBUILT 
literally  in  doing  our  shop  work! 

12x18  CGrP  Rice  Automatic. 
Miehle  Horizontal — streamline 
delivery. 

Intertype  Model  C,  fully  rebuilt. 
Miehle  Pony  with  Dexter  swing- 
back  feeder. 

Miehle  Presses  No.  4-2R;  Pony; 
high  serials. 

Kelly  Presses — ^Style  B  Special; 
Style  A,  1 3 14x20. 

• 

ABC  MACHINERY  WORKS 

566  West  Randolph  St.,  Chicago,  III. 


EQUIPMENT  FOR  SALE 

BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari* 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1041,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 

COMPLETELY  REBUILT  and  guaran- 
teed.  All  sizes  job  presses.  Miller  units, 
Kluge  unit,  Kelly  presses,  VerticalSj  John 
Thomson  presses,  paper  cutters,  cylinders, 
etc.  Diller  Printing  Machinery  Co.,  154 
W.  26th  St.,  New  York  City. 

LARGE  stock  rebuilt  Printing,  Binding, 
Typesetting  equip.  Bargains.  Terms.  State 
requirements,  full  details  by  return  mail. 
Intergraph,  127  W.  24th  St.,  New  York. 


FOR  SALE 

Harris  two-color  offset  press,  now 
running.  Two  UPM  Fly  Delivery 
Combination  Bronzing  and  Dusting 
Machines. 

Miscellaneous  lot  of  surplus  equip* 
ment  including  Holdfast  Hangers, 
Arc  Ughts,  Perforating  Machines, 
Envelope  Die  Presses,  Plate  Graining 
Machine.  Will  offer  low  prices  on 
cash  or  terms. 

The  Progress  Lithographing 
Company 

Reading,  Cincinnati,  Ohio 


EQUIPMENT  FOR  SALE 


1— GOOD  USED  12''x26''  Kidder  Roll 
Feed.  Bed  and  Platen  Press,  printing  1  or  2 
colors  on  the  face  of  the  web  and  one  color 
on  the  back  with  numbering,  slittins[  and 
cut'Off  attachments.  This  press  is  smtabk 
for  all  kinds  of  ticket  printing,  etc.  Reason¬ 
ably  priced ;  immediate  delivery ;  address 
Box  No.  1110,  GAM,  Chgo. 


LINOTYPE  —  Intertype,  used  motors, 
molds.  Monomelts,  Margach  Feeders,  2 
used  Reid  Magazine  Racks,  2  Miller  Saws, 
42  em  Intertype  elec,  pot;  gas  and  electric 
pots.  Wm.  Reid  Co.,  2271  Clyboum,  Chfo. 


No.  4  MIEHLE  UNIT,  swingback  pile 
feeder,  extension  delivery,  four  roller,  ster¬ 
ling  toggle  base  seventy  five  hooks,  AC 
motors — $2750  on  the  floor.  R.  J.  Heusldn, 
155  East  Market  St.,  Indianapolis,  Ind. 

FOR  SALE  —  Goss  Comet  and  Dupb 
Model  E.  Flatbed  Newspaper  Presses. 
JOHN  GRIFFITHS  CO.,  Inc. 

145  Nassau  Street,  New  York  City 


NEWSPAPER  PRESS  Hoe  X  Pattern 4^ 
page  complete  with  75  H.  P.  motor,  allii 
A-1  condition.  Address  R.  R.  Crawford, 
212  N.  Liberty  St.,  Winston  Salem,  N.  C 

STEVENSON  FURNITURE  MOLD- 
Good  cond. ;  6,  12,  18,  24,  36  pt.  liners,  $51 
cash.  Gospel  Trumpet  Co.,  Anderson,  Ini 


THOMPSONS  —  REBUILT  —  MONOTYPES 

Thompson  Type  Caster  with  Multigraph  Mold — ^Thompson  Type  Caster  with  Monotype  Mol^ 
Thompsons  with  Linotype  Molda— Thompson  with  Ludlow  Mold — Monotypes  of  every  desetv 
tion,  composition  mats,  display  mats,  molds,  etc.  For  sale  or  will  buy  or  trade. 

BERT  FRANK  1119  SOUTH  ST.  LOUIS  AVENUE  CHICAGO,  ILLINOIS 
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“22  I  of  rractivdl  Experience 


gj,  LINOTYPES-INTERTYPES  It^ELS 

BIG  VALUES  AT  LITTLE  COST 

We  Stock  Practically  Every  Item  for  Composition  Plants 

REASONABLE  TERMS— SATISFACTION  GUARANTEED 


LINOTYPE  MAINTENANCE  CO. 

237  Lafayette  St.,  New  York  •  CAnal  6-0242 


EQUIPMENT  FOR  SALE 


No.  4,  4-ROLLER  MIEHLE  25x38  A.  C. 
60  cycle  variable  speed  motor  and  control. 
Rubber  Rollers.  Used  for  high  grade  com¬ 
mercial  printing.  Can  be  shown  running. 
$950.00.  Godar-Mathieu  Co.,  220  W.  Huron 
St.,  Chicago. 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


SAW  TRIMMERS— CASTING  BOXES 
All  Makes  and  Sizes.  “Really  Rebuilt" — 
LOW  Prices — Terms.  Johnson  Pt^.  Equip¬ 
ment  Co.,  Dept.  E,  Kalamazoo,  Mich. 


OFFSET  SPRAY  EQUIPMENT— Effici¬ 
ent,  economical  to  operate,  moderately 
priced.  G.  M.  Manufacturing  Co.,  216  N. 
Clinton  St.,  Chicago. 


MODEL  B  Cleveland  Folder  with  Cleve¬ 
land  pile  feeder,  double  letterhead  and  all 
attaclunents.  Thoroughly  rebuilt.  Late  ser¬ 
ies.  Others.  Box  1109,  GAM,  Chicago. 


FANS 


FANS — Blank  or  printed.  30  numbers. 
Samples  50c.  Robert  Maltz,  Towanda,  Pa. 


FLEXIBLE  AND  PERMANENT 
COMPOUNDS 


100%  Hard,  flexible  and  permanent  com¬ 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.,  Inc., 
251  William  Street,  New  York. 


TIPS  ON  PRESSWORK 
$1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now. 
Send  check  or  money  order. 

GRAPHIC  ARTS  PUBLISHING  CO. 
608  So.  Dearborn  St.  Chicago,  III. 


FOLDING  MACHINES 


FOLDING  MACHINES,  aU  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing^  Trade,  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATER 


NEW  HIGH  POWERED  ELECTRIC 
NEUTRALIZER 

The  Only  Proven  Method  for  Removing 
Static.  For  all  makes  of  Ptg.  Presses, 
Paper  Cutters  and  Converting  Machin¬ 
ery,  etc.  State  make  and  size  of  Press. 

STATIC  ELIMINATOR  AND  PRINTING 
PRESS  HEATER  CO. 

239  Centre  St.  New  York,  N.  Y. 


GAUGE  PINS 


=  THE  DOLLAR  GAUGE  PIN  = 

SAMPLE  Free  $  1.00  a  doz.  send  dealer's  name 

CHAS.  L.  STILES  CO. 

64  Hanford  St.  Columbus.  Ohio 


GROVE'S  Improved  “NO-SLIP' 

Register  Gauge  Pins  with 
Spring  Tongues 
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HEGILL’S  GAUGE  PINS 


Th*  Standard  of  Comparison 
Bast  on  the  Market 


Spring  Tongue  Gunge  Pins 


Rett.  n.  S.  Pat.  Office 


Vise  Grip— $1.75  set  of  3,  with  extra 
Tongues 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 
Completm  Ctreulmr  on  Request 

The  Edward  L  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


GOLD  AND  METALLIC  INKS 


MAROHN  METALLIC  INKS  will  not 
rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chemical 
Co.,  20  West  22nd  St.,  New  York  City. 


GREETING  CARDS 


YEAR  ’round  money-makers  I  Sell  big  line 
Everyday  Greeting  Cards,  $1  Stationery. 
Get  samples.  New  England  Art  Publishers, 
D-200,  North  Abingdon,  Mass. 


GRIPPERS 


CASPER  GRIPPERS  banish  string  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


''PRINTING  PAPERS" 

it  a  good  book  on  paper 


by  William  Bond  NVheelwright 
Order  from  GAM  Price  $2.50  per  copy 


SCHOOL  ANNUAL  CNCRAUMGS 
at  a  PROFIT 

Write  for  FREK  Illustrated  Price  lie 

"THE  NEW  OANUILLE  PLAN  ” 


Danville  EngravingCo 


DANVILLE. 


GUMMED  TAPE— PRINTED 


SELL  Printed  Gummed  Tape.  20%  tt 
100%  profit.  Interested  jobbers  write. 

EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


DEALERS— 5  rolls  1"  Ptg.  Tape  &  Ma¬ 
chine  $2.95.  Richards  &  Co.,  Ft.Scott,KaaL 


INK  SAVER 


SEALSPRAT 


Reg.  D.  S.  Pat.  Off. 

PREVENTS  "INK  SKINNING" 


Bares  money.  Send  for  trial  order  of  1  lb. 
and sprayer.ll. 75.  Write  on  your  stationoy. 


MONOGRAM  CO. 

150  N.  5th  St.  Philadolphia,  Pa 


INSTRUCTION 


LEARN  LINOTYPE 


Operating  and  Maintenance. 
Individual  instruction  on  tirst-cla» 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  tor  tree  Booklet  "G." 

N.  Y.  Mergenthaler  Linotype  School 
244  West  23rd  Street,  New  York  City 


SAVE  MONEY 


ON  ELECTRIC  MOTOR! 

30% 


Electric  motors  for  erery 
printing  press  requirement — 
adinstable,  variable  and  con¬ 
stant  speed  types.  1/6  to  10 
H.P.  at  prieet  that  save  you 
plenty.  AU  Moreeo  rebuilt 
motors  guaranteed  to  per¬ 
form  like  new.  Don't  buy 
any  electrical  equipment  un¬ 
til  yon  get  our  price. 


TO 


705c 

LESS 


THE  MOTOR  REPAIR  A  MFQ.  CO. 
1548  Hamilton  Ave.  Cleveland,  Ohb 
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extra  profits  for  printers 

Wholesale  Prices 

gtady  repeat  orders  by  Belling  Salea 
Books,  Antographic  Register  Forms.  Ro- 
ttiy  Printed  Manifold  Books,  One-time 
Carbon  Forms.  Envelopes,  etc.  See  larger 
i^rertisement  on  Page  82.  this  magazine. 

Consumers  P.&  P.  Co.,  Newport,  Ky. 

(Across  the  river  from  Cincinnati) 


LABELS 


liberal  discounts  to  printers  on 

all  kinds  of  label  work.  Design  free.  45 
years  of  experience. 

CD  A  CCD  LABEL  COMPANY 
rKAdCIV  732  S.  Federal,  Chgo. 


Serving  the  Trade  for  over  50  Years 

PRINTED  I  n  R  r  T  C  ENGRAVED 
IMBOSSED  linOIsLa  METAL 

SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


PRINTERS  AND  BROKERS  WANTED 
TO  HANDLE  REVERSE  SHIPPING 
LABELS.  LOWEST  PRICES.  CAT  A- 
LOG.  PRINTRITE,  BILTMORE,  N.  C. 


LETTERHEAD  DESIGNERS 


LE  DAWt  *  PtYHaOUTH  BLPC  *  CMICAfcO 


Would  your  advertisement 
inThe  Graphic  Arts  Monthly 
bring  you  results? 


Bear  in  mind  that  this  issue  of  GAM 
■us  been  sent  to  70,000  names.  Bear 
in  mind  also  that  an  advertising  au¬ 
thority  once  stated  that  there  was  an 
average  of  three  readers  to  every  re¬ 
cipient  of  a  publication.  That  means 
that  this  issue  of  GAM  will  have  been 
read  or  looked  through  by  approxi¬ 
mately  three  times  70,000  or  210,000 
persons. 

With  such  a  largo  circulation,  GAM 
cennot  fail  to  bring  rofums  to  you  as 
a  result  of  your  advertisoment. 


LETTERHEAD  LAYOUTS 


FORXY  (40)  modern  type-designed  letter¬ 
heads,  $2.00.  Layouts  easily  copied.  See 
page  65,  July  Inland  Printer.  WEEKS, 
14  Railroad  Ave.,  Patchogue,  N.  Y. 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  aehoed 
since  1912.  Both  corresimndence  and  prao- 
tical  instruction.  Men  from  Honolulu. 
California.  Washington,  Florida,  eveay^ 
where,  attend.  Free  catalog.  Address — 


Milo  Bennett's  School  Maumee,  Ohio 


EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.,  New  York.  16  machines; 
14’s;  Intertypes.  Established  1906.  Print¬ 
er’s  course  $100.  Operators  supplied. 


LITHOGRAPHING 


DEALER’S  Discounts — Send  samples  for 
quotations.  Richards  Litho.,  Ft.  Scott,  Kan. 
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ED  EE_«  copy  of  the  new  TASOPf' 
r  t  K  MAGAZINE,  monthly  tnu- 
ure  chest  of  photocnphic  and  photo-engi^ii. 
ing  information.  Learn  why  Aurora,  ICo. 
is  the  photo-engraring  photograi^  eentir 
of  America  .  .  .  how  publishen. 
operators,  printers  and  free-lance  photos- 
im>hers  are  making  money  with  pictutm 
No  obligation — ^postcard  brings  your  cost. 

TA80PE*  Dept.  523  AURORA.  MO. 


Fluorescent  Lighting 

Inland  Fluorescent  Light  for  Linotype 
and  intertype.  Send  for  circular  and 
list  of  satisfied  users.  > 

INLAND  SUPPLY  CO.  ^ 

225  West  8th  Kansas  Cityf^. 


MAILING  MACHINES 


MECHANICAL  OVERLAY  PROCESS 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO.  NEW  YORK 
E.  S.  WASMUTH.  PROPRIETRESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpennn 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  toda; 
for  complete  details  and  samples.  If  bto- 
ested,  outfit  will  be  sent  on  30-d^s  tiial 
(without  obligation).  Olsenmark  Cor^ 
tion,  128  White  Street,  New  York,  N.  Y. 


MAKE  1000  PER  CENT  PROFIT 


OUR  NEW  1942  Calendar  and  Adv.  Nov¬ 
elty  Samples  ready,  worth  $50,  cost  $3.  Get 
into  our  coast-to-coast  adv.  campaign.  In¬ 
crease  your  income  from  your  printing  drot. 
1000%.  BIEBLE,  LTD.,  16  N.  Sixth  St.. 
Philadelphia.  Pa.  , 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  ft  CRAIG  Printing  Machine; 
Co.,  Printers’  Machinists.  Rebuilt  Preno, 
Cutter,  Miller,  Feeders  and  units.  C.  &P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  City. 


NUMBERING  MACHINES 


PRESS  &  HAND  NUMBERING  MACHINB 
Bought  -  Sold  -  Rented  •  Repaired  •  Park 
Price  list  upon  request 
PRINTERS  NUMBERING  MACHINES  Oa 
1 00  West  21  St  St.  New  York  CHy 


OFFSET  FOR  THE  TRADE 


DON’T  LET  HALFTONE  and  compos- 
tion  costs  make  you  lose  that  difficult  M 
Get  an  estimate  from  our  complete  Onei 
Department,  and  meet  competition.  Lets 
quote  on  your  difficult  finishing  operatioaii 
such  as  stjip  gamming,  punching,^perf(^ 


Palmyra,  Pa. 


PADDING  SERVICE 


JOBBERS:  The  above  are  just  a  few  of  the 
100  leather  advertising  novelties  shown  in  our  PAD  with  a  CS  PADDING  DEVICP- 
latest  catalog,  sent  free.  Easy  to  sell — 100%  the  modem  way.  No  tipovers.  H«vyp» 

profit.  Billfolds, secretaries, d^k  calendars, etc.  sure  without  weights  or  blocks.  Simpler 

WINSTON  MANUFACTURING  CO.  ‘"adTInced  PRODUCTS 

752  Broadway  New  York  City  PRODUCTS 


ADVANCED  PRODUCTS 
202  E.  Main  St.  Ionia,  lud 
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perforate  or  score 

At  the  Same  Time  You  Print! 

without  touching  the  roUen.  The  All* 
jpiwpoee  Gripper  attaches  to  any  platen 
Mff  On  and  off  in  15  aecooda.  Sold  on 
^■day  money  back  triaL  Saves  roUen, 
■ares  time,  a  real  profit  maker.  Complete, 
ddirered.  S1 1.60.  Write 

HOFFMAN  MFC.  CO. 

403  Loeb  Arcade  Minneapolis,  Minn. 


paper  bargains  for  printers, 

■  ■  ■  111  — II  ■  e  I 

1,000  Hammermill  sheets  &  envelopes..$6.00 

1,000  Hammermill  cards  or  sheets _ ....  2.50 

1,000  Gold  border  die  cat  cards,  6x8....  1.50 
1,000  Litho.  Blotters,  J34x6)4,  40  des.  3.00 

1,000  Kraft  Envelopes,  6^x9^" _ 3.00 

1.000  Colorful  Announcement  Cards 2.50 


WOOD  RECLET 
Inh  FURNITURE] 


It's  eoonomloel.  All  widths 
to  24  pleas,  any  amount.  Buy 
now  and  savel 

6  pt.  Reglet  tl.SO  per  SO  yd.  bundle 
12  pt.  Re^st  fl.03  per  SO  yd.  bundle 
18  pt.  Refliet  Sl.OO  per  28  yd.  bundle 
24  pt.  Reglet  $1.38  per  2S  yd.  bundle 

AMERICAN  WOOD  TYPE  MPO.  OO. 

618  8.  Dearborn,  Ohgo.  270  Lafayette,  N.  V.  O. 


PLATBMAKING  EQUIPMENT 


Larn  Bulletin  Free  I  Liberal  Samples,  25c. 


PERFORATING  EQUIPMENT 


ROTARY  PERFORATOR— Many  types 
of  perforations,  including  snap«onL  Effi* 
dent,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Ca,  Builders,  Frank  St.,  Norwich,  Conn. 


PLANOGRAPHY 


SPECIAL  PRICES  TO  PRINTERS 

who  wish  to  job  out  planograph  or 
color  offset  printing. 

E)on't  Delay — ^Write  today  for  full 
details  and  Price  Schedule  No.  33. 

RAPID  COPY  SERVICE  CO. 

123  North  Wackar  Drive  Chicago 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS.  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  acid  proof 
process  ink.  Write  for  bargain  list,  stating 
wants.  Can  save  you  up  to  50%.  One  of 
the  largest  screen  stock  in  U.  S.  Moore 
Laboratories,  4835  Woodward  Av.,  Detroit. 


^IRLERS,  Vacuum  frames,  Layout  Ta« 
blcL  Photo-Composers,  Improved  features 
luke  our  equipment  worth  investigating. 
Write  for  literature.  WEMCO,  2329  Troy 
Street,  Dayton,  Ohio. 


MAKE  your  own  offset  plates.  Save  money. 
Send  for  circulars.  Cameras,  Printing 
Frames,  Whirlers  and  Accessories. 

LITHO  EQUIPMENT  &  SUPPLY  CO. 
215  W.  Ohio  St.  Chicago,  IlL 


FREE  Stereotype  Caster,  Details  Stamp. 
GREEN,  543A  Broadway,  Lawrence,  Mass. 


PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printir^ 
requirements.  Cork,  oil-proof  synthetic 
rubber  or  combination  for  newspaper, 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  Street  Chicago,  III. 


PRINTED  STATIONERY 


SKETCH  of  home  (from  photo)  on  Station¬ 
ery,  Xmas  cards,  Bookputes.  Delightful^ 
Personal.  Sample  set  lOe.  Dealers  wanted. 
BROWN’S.  1435  Rugby. Schenectady .N.Y. 


PRINTERS’  APRONS 


PRINTERS — Look  1  It  is  not  necessary  to 
pay  $1  or  more  for  aprons.  28-in.  60c,  2  fw 
$1 ;  36-in.  75c,  2  for  $1.25.  Denim  or  khaki. 
Edw.  Reider,  Pleasant  Hill,  Mo. 


RESTAURANT  AND  CAFE  CHECKS 


RESTAURANT  CHECKS  •  ROLL  TICKETS 
Special  Prices  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


The  Graphic  Arts  Monthly — Mca-ch^  1941 


Advertising  pencils  (wooden)  in  & 
wide  variety  of  styles.  Special  RED,  WHITE  and  BLUE 
"Patriotic"  number  extremely  popular.  Write  for  samples,  jobbers'  prices  and 
details.  Easy  sellers — good  profits.  Equip  your  sales  staff  with  sample  kits. 

CHECKER  PENCIL  COMPANY  •  1 02  Bleecker  St.  •  New  York,  N.y! 


RUBBER  PLATE  EQUIPMENT 


HAZ-EL-ITE  Rubber  Plate  Base.  WARP- 
PROOF  -  LEVEL  -  INDESTRUCTI¬ 
BLE.  Can  be  cut  on  an  ordinary  sluv  saw. 


I  t  wct.i  o  I  y  pi  y  im  ti 


THE  LOCKWOOD-HAZEL  CO. 
Atchison,  Kansas 


H.H.H.  ELECTRIC  or  STEAM  HY¬ 
DRAULIC  VULCANIZERS  and  our 
proven  methods  insure  pre«nsion  rubber 
printing  plates.  H*.  H.  Heinrich,  Inc.,  200 
varick  St.,  New  York. 


RUBBER  STAMPS 


AIR  CUSHION.  Knob  Handle.  Index 
Label  1  line,  3  in.  or  less  2Sc;  2  lines  45c, 
3  fines  65c  ea.  Add.  fine  10c.  Special  dis¬ 
counts  to  jobbers.  Blythe  Rubber  Stamp 
Co.,  Indianapolis,  Ind. 


SALESBOOKS 


ATTENTION  PRINTERS! 

100  salesbooks  with  your  own  imprint  $3.40 

^  uu  un  You  can  meet  any  Mtk 

■  competition.  Com-  ^11 

lUU  Plete  line.  Write. 

Free  samples. 

Harrison  Saiesbook,  Inc. 

290  Broadway  Boston,  Mass. 


SALESBOOK  AND  MANIFOLDS 


MANIFOLD  &  SALESBOOKS 

Your  imprint  on  request.  Free  catalog. 
Eddi  Rose,  398  Jackson,  Dept.  G,  N.  Y.  C. 


SAW-TRIMMERS 

ROUTERS-curved  and  fLAT  .  JIG  SAWS-MORTISER5 

STEEL  RULE  DIES 

J.A.RICHARDS 


3.40 


SALESMEN  WANTED 


DO  YOU  CONTACT  printers  r^ularly? 
Finel  Then  let  us  furnish  you  nmh  “No 
Charge"  samples  of  our  “TYPE  CLEEN." 
Used  by  printers  and  publishers  for  yean. 
No  trouble  to  show  superiority  of  product 
and  sell.  Guaranteed.  Commission  protec¬ 
tion.  Standard  Industrial  Products,  Evani. 
ville,  Indiana. 


SAW  SHARPENING 


“Business  Is  Good  When  Things  Are  Del* 

Saws  and  Knives  sharpened,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
day  received. 

KNIVES  AND  SAWS,  INC. 

520  N.  Cicero  Ave.,  Chicago 


SAWS 


MILLER  Router  and  Ji^  Saws  rebuilt  and 
modernized.  Separate  unit.  On  steel  stand, 
two  motors.  No  gears,  a  real  bargain. 
Wallin  Mfg.  Co.,  Omaha,  Nebr. 


SILK  SCREEN  FOR  THE  TRADE 


SIGNS,  Truck  signs,  displays.  Stock  boU* 
day  posters  for  imprinting.  Get  those  silk 
screen  profits.  C.O.W.A.N.,  32-34  Cedar 
Street,  Bridgeton,  N.  J. 


SNAP-OUT  FORMS 


MAKE  SNAP  APART  sets  in  your  print 
shop,  with  new  process.  No  new  maiAinei; 
required.  Leases  to  interested  printen. 
L.  W.  Goodell,  Dowagiac,  Mich. 


THE  SAWMAKER 
KALAAAAX.OO 


PRINTERS 

MMt  OP  Beat  Competition 
With  Our  Line  of 

1  A  n  duplicate  $4 

I  U  U  SALESBOOKS 

Imprinted  with  your  name  on  every  sheoL 

14  Day  Delivery  Service.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  ST.  COLUMBUS,  OHIO 


The  Graphic  Arts  Monthly — March,  1941 


Serre  your  customers;  increase  your  profits. 

direct  with  plant  established  80  years. 
We  help  yon  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  liberal  discounts. 
Ask  for  free  samples  and  local  acency  today 

Adams  Bros.  Salesbook  Co.,  Topoka,  Kans 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  wUl  send  you  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond.  Half¬ 
tone.  Utility  and  Magazine  AA 

Black — 5  lbs.  for. . 

( 50c  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  Laflin  St.  Chicago,  III. 


STAPLES 


STANDARD  54'' — Guaranteed  A-1  frozen 
to  fit  all  machines,  except  Acme.  (50,000) 
10  boxes,  $2.85 ;  25  boxes,  $6.45  cash  pre< 
paid.  DiBari,  304  East  149th  St.,  N.  Y.  C. 


STANDARD  at  competitive  prices. 
For  Boston  yi"  3  bx.  $1.50;  10  bx.  $4.75. 
Bargains  on  Acme  and  Special  Staples. 
Economy  Supply,  15818  Bringard,  Detroit. 


GUARANTEED  to  work  perfect  in  all 
machines.  Standard  10  boxes  (50M) 

$2.85;  25  boxes,  $6.45.  Cash  prepaid. 
Gnthmann,  600  W.  Jackson  Blvd.,  Chicago. 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  ft  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu¬ 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


STRIP  GUMMING 


DON'T  LOSE  that  difficult  job  because 
yon  can’t  handle  the  finishing  operations. 
Years  of  confidential  service  to  the  trade 
on  strip  gumming,  punching,  perforating, 
etc.  assure  you  of  prompt  efficient  service. 
Estimates  cheerfully  furnished.  Complete 
Offset  Department.  The  Schneider  Print¬ 
ing  Company,  Palmyra,  Pa. 


THERMOGRAPHY  SUPPLIES 


STORE’S  COMPOUND  produces  beauti¬ 
ful  Raised  Printing  with  regular  type.  Di¬ 
rections  and  Kit  of  Black,  Gold  and  Silver, 
$1.00.  Stokes  Co.,  Hudson,  Ohio. 


BiMCO 


Add  to  Your  Profits 

Sell  Printed  BINGO 
Supplies.  Free  Samples. 

MORRIS  MANDELL 
1 123  Broadway  New  York 


THERMOMETERS 


STEP  UP  your  specialties  with  ACCU¬ 
RATE  Thermometers.  Specializing,  tubes, 
plain  or  mounted.  50  years.  HARTLEY 
GOVE’S  SONS,  Hart  St.,  Vineland,  N.  J. 


TICKETS  OF  EVERY  DESCRIPTION 


riCKKTS  AND  SALKSBOOKS 
Scrii!  ’.IS  v'uiir  inquiries  for  Roll- Foldecl- 
Keso!  ved-Tr.t(ie  Boosting;  Tickets  Couj)on 
f^.’iiks.ani!  S.ilesbooks,  Han(fsome  Profits. 
fi'.l.l.IO'rT  TICKET  COMPANY 
40-J  Lafayette  Street,  N.  Y.  C 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 


TYPE 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  PTS.  6  PT.  COPP.  PLATE.  1-2-8-4,  $2.00 
4  FTS.  12  PT.  COPP.  PLATE  OOTH.  $2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  25A-50a.  $1.25 
8  PT..  COMPLETE  PONT.  25A-50a.  $1.85 
10  PT..  COMPLETE  PONT.  25A-50a.  $2.60 
12  PT..  COMPLETE  FONT.  25A-50a,  $3.30 
14  to  T2  PT. — PRICES  ON  REQ^ST 
TYPE  CATALOG  FREE.  DEPT.  9 
RULEX  TYPE  CO. 

549  S.  Wells  St.  Chicago,  III. 


aZR,  C77t7£/2U£  WEDDING  INVITATIONS 
1  Ft.  14  Pt.  lOA  20a  $3.20  )  30  Day  Special 
1  Ft.  18  Pt.  9A  18a  $3.60  j  At  Only  $5.40 
Other  Foces.  Write  for  Cotofogue 
HAASE  TYPE  F’DRY,  1847  N.  HdstN  $L.  Ckkafe,  II. 


TYPE  by  the  Font,  Line,  Sorts,  or  indi¬ 
vidual  characters. 

“Where  All  Display  Faces  Are  Available.” 

ACiUiF  Type  Foundry, 

161  W.  Harrison  St.,  Chicago. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 
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EveryUiiiig  to:  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Prinlers  Hachioery  Works 

609  W.  Lake  St  CUcago 

Tetophone  Monroe  ltl4 


TYPE  (FOUNDRY) 


Before  placing  your  next  order  for  foundry 
type,  write  for  our  free  specimen  booklet 
with  price  list.  Also  showing  of  special 
$1.CX)  handy  box  fonts. 

NEON  TYPE  FOUNDRY 

412  FIRST  AVENUE  PITTSBURGH,  PA. 


REAL  FOUNDRY  TYPE— Copperolate 
Gothic,  Chelt.  B.,  Goudy  B.,  Wedding  Text, 
etc.  Also  monotype  in  $1.00  fts.  20%>30% 
IMsc.  Q.  C.  Type  Fdy.,  418  Arch  St,  Phila. 


YOU  CAN  BUY  a  line  of  Genuine  Amer* 
ican  Type  Founders  Display  for  50  cents. 
Ask  for  Descriptive  Folder.  Oakdale  TjnM, 
Germantown  and  Allegheny,  Phila.,  Pa. 


WANTED 


WANTED 

Manufacturer  of  a  patented  register 
lock  Quoin  wants  to  contact  individual 
or  firm  familiar  with  Printing  Industry. 
National  coverage — exclusive  arrange¬ 
ment — attractive  proposition. 

Box  No.  1100,  Graphic  Arts  Monthly 
608  S.  Dearborn  St.,  Chicago 


WANTED — Man  thoroughly  conversant 
with  small  newspaper  operation  to  act  as 
our  factory  representative  in  Eastern  United 
States.  Will  work  direct  and  wiUi  jobbers. 
Exclusive  arrangement  as  to  territory.  Com¬ 
mission  basis.  Man  selected  will  be  finan¬ 
cially  able  to  cover  the  territory  as  well  as 
submit  references  of  high  grade.  Write  in 
detail  to  Omaha  Folder  Machine  Company, 
2009  Cuming  Su,  Omaha,  Nebr. 


SAMPLES  WANTED  of  booklets,  folders, 
mailing  pieces,  letterheads,  club  year  books, 
programs,  etc.  Send  samples  to  Borderland 
Printing  Co.,  Weslaco,  Texas. 


WANTED  FOR  GASH 

large — MEDIUM  PRINTING  PLANTS 


WILL  PURCHASE  ANYWHERE 
PAY  HIGHEST  PRICES 
NEED  MACHINERY  FOR  EXPORT 


INTERSTATE  COMPANY 

237  LAFAYETTE  ST  NEW  YORK 


WANTED— EQUIPMENT 


BUSINESS  has  outgrown  20x26  Simplex 
and  Baum  289  folder  new  year  ago;  tited 
less  than  4  days  per  month.  Desire  to  trade 
for  larger  equipment  of  no  more  age  or 
usage,  preferably  Major,  folder  to  match. 
Located  in  South.  Also  interested  in  late 
Speedaumat  equipment.  Keyboard  (jrapho* 
type,  etc.,  little  usage.  Box  llOL  Gr^hk 
Arts  Monthly,  608  S.  Dearborn  SL,  Cngo, 


WANTED  —  Whirler  20x23.  Vacumo 
Frame  25x38  or  30x40,  Register  Tahk 
30x40,  Makeup  Table  37x48,  Arc  Lamp  35 
amp.  Solar lite  220,  Timer  for  lamp,  aho 
10x14  Multilith.  Box  1107,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


CASH  for  used  No.  1  Kelly  Unit  30,  34 
or  36  Paper  Cutter.  Stitcher  to  one  inch 
capacity.  Proof  Press  approximatebr  18x 
20.  State  condition,  price,  location.  Bor- 
derland  Type  &  Rule  Supply,  Weslaco,  Tex. 


WANTED  —  Roller  Embossing  Madune 
with  stipple  pattern,  30-inch  widm  or  lai^. 
Will  sell  or  trade  several  smaller  machim 
The  Progress  Lithographing  Co.,  Reading, 
Cincinnati,  Ohio. 


TRADE  MODEL  5  Linotype  with  3  mag¬ 
azines  for  late  Model  8  or  14.  Cash  differ¬ 
ence.  Wilson  Prtg.  Co.,  Chattanooga,  Tenn. 


CASH  PAID  for  Kidder,  Meisel  or  New 
Era  presses.  SEALTITE  COMPANY, 
515  Greene  Ave.,  Brooklyn,  N.  Y. 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Evarywhen 


Ask  for  Your 
Stitching  Wire 
Calculator 
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“Cowon”  Slitters 


raton  also  ETail 
able  tor  Midtile 
Ve^cals. 


Both  thoMo  proBsroom  mid»  elmmp  to 
press  and  can  ba  used  together  at 
great  savings  of  time  and  money* 
Accuracy  is  asstsred. 


20.000  sheets  38x50.  100  Ib.  coated  book  can 
be  slit  with  one  (rem  blade — ^blade  eaaily 
ebans^  without  disturbing  adjustment. 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

PARK  W.  COWAN 

P.  O.  Box  216  Hollywood,  Calif. 


WIRE  STITCHING  EQUIPMENT  |  MISCELLANEOUS 


WIRE  STITCHING  EQUIPMENT  re- 
buQt  and  overhauled  in  our  well  eguipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WOOD  TYPE 


BUY  WOOD  TYPE  direct  from  mfgr. 
Send  10c  postage  for  free  large  catalog. 
BIG  DISCOUNTS.  Globe  Wood  Type 
Co.,  2854—56  D  St.,  Philadelphia,  Pa. 


MISCELLANEOUS 


MEP  YOUR  PLANT  BUSYl  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for$l.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


COMPOSITION  SERVICE.  J<*  and 
rated  forms,  book  and  magazine  work.  The 
Craft  LinoTYPESETTERS,  So.  B,  El- 
wood,  Ind. 


"INLAND  PRINTER"  1892-1930.  Make 
oners.  McPherson,  691,  Middletown,  Conn. 
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Inland  Printers  for  Sale 

50  years  printing  history,  beginning  with 
Volume  1.  Half  leather  binding.  Good  con¬ 
dition.  Price  will  astonish.  Many  volumes 
only  ones  available.  JOHN  S.  PINNEY, 
45  San  Leandro  Way,  San  Francisco. 

ONE  READER  SAYS:  "I  have  found 
the  Master  Key  and  with  it  am  dailv  un¬ 
locking  the  storehouse  of  wisdom  and  suc¬ 
cess,  of  which  I  was  heretofore  utterly 
iraorant."  You,  too,  may  find  the  Master 
Key  if  you  will  but  send  a  postal  card  to 
The  Master  Key  System,  St.  Louis,  Mo. 
JOURNALISM  in  20  Lessons  only  $1  pre- 

?aid.  Associated  Management,  916-918-R, 
’anshawe  St..  Philadelphia. _ 


DIRECT  ADVERTISING 
and  THE  PRINTER 

is  a  book  that  will  help  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customer's  advertising. 
Price  $1.00 

The  Graphic  Arts  Publishing  G>. 

608  So.  Dearborn  St.  Chicago,  III. 


Ill 


TO  DISPLAY  ADVERTISERS 


ABC  Machinery  Works . ~102 

Acme  Type  Founders - 43 

Alsop  Engineering  Corp. — - -  79 

American  Evatypc  Corporation -  64 

American  Numbering  Machine  Co - -  45 

American  Roller  Co . — — . 66 

American  Type  Founders - - - 3,  31 

American  Typesetting  Corporation - -  34 

American  Wood  Type  Mfg.  Co . ^^105 

Anderson,  C.  F.,  &  Co. - 94 

Automatic  Saw  Sharpening  Co -  34 

Baltimore  Type . 75 

BarneS'Crosby  Company -  70 

Baum,  Russell  Ernest - Back  Cover 

Be^ett  Paper  Co.,  The . 2 

Bingham’s,  Sam’l,  Son  Mfg.  Co. -  29 

Blatchford,  E.  W.,  Co .  47 

Bolton,  John  W.,  &  Sons,  Inc .  50 

Brackett,  The,  Stripping  Machine  Co .  73 

Brock  and  Rankin . . .  72 

Central  Paper  Co.,  Inc . 50 

Challenge  Machinery  Co.,  The -  39 

Chalmers  Chemical  Co . 45 

Champion  Paper  and  Fibre  Co.,  The _ 11 

Chandler  &  Price  Company,  The .  69 

Chicago  Printers’  Machinery  Works . 110 

Chicago  Roller  Co .  47 

Christensen,  The,  Machine  Co. _  61 

Coes,  Loring,  Company . . . 58 

Conunercial,  The,  Paste  Company _  86 

Compo  Rule  Co .  40 

Consumers  Printing  &  Paper  Co. _ 82 

Craftsman  Line-Up  Table  Corp -  81 

Cromwell  Paper  Co. - Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co.,  The 

. Inside  Front  Cover 

Devere  Company .  74 

Driscoll,  Martin,  &  Co . . .  68 

Economy  Printers  Products  Co .  77 

Ever  Ready  Label  Corp .  36 

Flinker,  The,  Ink  Divider  Co. -  72 

Gegenheimer,  William  . . 72 

Goes  Lithographing  Company _ _ —  67 

Gummed,  The,  Products  Company _  40 

Hammermill  Paper  Co . 27,  57 

Hammond  Machinery  Builders .  37 

Harris-Sey bold- Potter  Company  _  49 

Hood-Falco  Corporation . .  95 

Hood,  Vance  R _ _  97 

Howard  Paper  Co . — .  19 

International  Printing  Ink.... _ _ _ 15, 17 

Jacques,  John,  &  Son _  76 

Kelly,  E.  J.,  Company .  55 

Kimble  Electric  Company .  53 

Lassco  Products,  Inc .  68 

Linograph,  The,  Company .  33 


Linotype  Maintenance  Co. - ijj 

Linotype  Supply  Co . 99 

M  &  L  Type  Foundry . J3 

Matrix  Contrast  Corporation . .  32 

Mid-States  Gummed  Paper  Co. _ 74 

Miller  Printing  Machinery  Co _ _  j 

Milwaukee  Saw  Trimmer  Corp _ 73 

Montgomery  &  Bacon . 32 

Morgan  Expansion  Roller  Truck  Co. _ lH 

Morgans  &  Wilcox  Mfg.  Co . . 31 

Munising,  The,  Paper  Co . 25 


-.105 

-.13 

-21 

-71 

35 


National  Numbering  Machine  Co..., 

Naz-Dar  Company  . . 

Nekoosa-Edwards  Paper  Company.... 

Nelson,  C.  B.,  &  Co . 

New  Era  Manufacturing  Co . . 

Nolan  Machinery  Corporation . — .46,W 

Nygren-Dahly  Company . . .  5J 

Ortleb  Machinery  Corp . . .........  (2 

Paper  Manufacturers  Co . ~.Im« 

Payne  &  Walsh  Corporation . . ...lH 

Pitt,  J.  W.,  Inc . 61 

Plastic  Binding  Corp . (6 

Porte  Publishing  Company . . |t 

Printing  Machinery  Company,  The.—  44 
Protectoseal  Company  of  America,  Inc..  77 

Redington,  F.  B.,  Company - — .  26 

Riegel  Paper  Corporation _ ......  61 

Roberts  Numbering  Machine  Co _ —  73 

Rosback,  F.  P.,  Company . —  63 

Rouse,  H.  B.,  &  Co . — .  J 

Royal  Metal  Mfg.  Co . 61 

Sampson  &  Ollier  Electrotype  Co. _ 46 

Scott  Linotyping  Co . .Inaal 

Shane-Beever  Co . Iniet 

Simonds  Saw  and  Steel  Co . 

Simonds-Worden- White  Company _ 3t 

Stereotype  Equipment  Co . 63 

Strathmore  Paper  Company _ 5 

Swigart  Knife  Grinder _ 53 

Swigart  Paper  Co. . . Inist 

Tarrant,  Jack,  School  of  Estimating..—  61 
Tompkins  Printing  Equipment  Co....Ioi8t 

Triangle  Ink  &  Color  Co.,  Inc . — .  W 

Type  &  Press  of  Illinois . 

United  American  Metals  Corp’n, 

United  States  Envelope  Company _ —  21 

Universal  Mono-Tabular  Corp . ..—  36 

Vandercook  &  Sons,  Inc . 7 

Vemer,  B.,  &  Company . U 

Wapakoneta  Machine  Co. _ —  • 

Wells  &  Co.. . . . — Ibi8!I 

Western  Brush  Co.,  Inc . . 

Western  States  Envelope  Co _ — . 

Wild  &  Stevens . — 

Wood,  Nathan  &  Virkus  Co.,  Inc... 
Zephyr  American  Corp. _ _ _ 


JniBl 
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NOW  YOU  KNOW  — IT  PAYS  TO  BUY  . 

★  DEPENDABLE  PROTECTION  * 


A  U.  S.  coast  defense  anti-aircraft  gun 
crew  fires  away  in  the  midst  of  a  gas  at¬ 
tack  during  recent  sham  hat  tie. 


and  CROMWELL  TYMPAN 


is  your  guaranteed  time  and  money  saving 
makeready  protection 


Cromwell  Special  Prepared  Tympan  is 
your  iirst  line  of  defense  against  those 
ccsUy  makeready  mishaps  that  blitz- 
beig  your  job  tickets  cuid  time  sheets. 
Calipered  uniformity,  high  tensile 
strength,  absolute  resistance  to  oil. 
moisture  and  atmospheric  changes — 
these  unconditionally  guaranteed 
features  help  you  produce  better  look¬ 
ing  printing  at  bigger  profits. 


Thousands  cf  leading  printers  always 
specify  Cromwell  Tympan  because  of 
its  dependable  makeready  protection. 
Convince  yourself!  Try  it  on  your  own 
presses,  on  your  toughest  fobs.  See  the 
actual  dollars  and  cents  savings  on  your 
job  tickets  and  time  sheets.  Cromwell 
Tympan  comes  in  rolls  or  sheets,  accu¬ 
rately  cut  to  fit  any  high  speed  press. 
Order  today  from  your  local  distributor. 


THE  CROMWELL  PAPER  CO. 

4801-39  S.  WHIPPLE  STREET  CHICAGO,  ILLINOIS 


